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Abstract 
The study aimed at exploring factors affecting the performance of women 

entrepreneurs in Lokoja Kogi State. For the study, a survey research design was 

employed, using Taro Yamane formula to obtain a sample size of 190 from a 

population of 363 women entrepreneurs who are members of the Lokoja Business 

Women Association. The 190-sample size was selected using simple random sampling 

technique. Data was collected through well-structured questionnaires designed using 

five-point Likert scale, 184 questionnaires were returned out of the 190 distributed. 

Data was presented and analyzed using SPSS version 21 simple liner regression, 

Anova and path coefficient to determine the level of relationship between 

performance vis-à-vis access to finance, level of education, family commitment and 

socio-cultural factors affecting women entrepreneurs. To ensure reliability the 

researcher used Cronbach Alpha reliability test to obtain the level of reliability of the 

research variables. The study made several findings which are that access to finance, 

level of education and socio-cultural factor have a positive and significant 

relationship with performance of women entrepreneurs while family commitment has 

a negative and significant relationship with the performance of women entrepreneurs. 

The study made the following recommendations among which are that government 

should make and implement policies and strategies that would give women equal 

access to education, productive resources like their male counterparts, government 

should provide interest free loans to help women entrepreneurs expand their 

businesses, women should invest in self development and build strong support 

network for their businesses. 

 

African Scholar 

Publications & 

Research  

International  

VOL. 26 NO. 7  
ISSN: 2190-2099 
SEPTEMBER, 2022 
 

African Scholars Journal of Business Dev. and Management Res. (JBDMR-7) 



32  africascholarpublications@gmail.com                                                                               

 2022 

 

Introduction 
Background to the study 

Women entrepreneurs are women or group 

of women who initiate, organize and 

operate a business enterprise (Rashmi, 

2016). Entrepreneurship in Nigeria was 

previously considered a male-gendered 

concept and had masculine connotation but 

over the years, there has been a realization 

of women’s contribution to economic 

growth (Nwachukwu, Fadeyi, Paul & 

Minh, 2021). However, many women 

entrepreneurs in Nigeria are not operating 

at their peak and this is linked to 

discriminatory practices, low productivity, 

limited skills and knowledge, limited 

resources, poor family support and other 

numerous challenges that results in women 

entrepreneurs experiencing business 

failures (Ihanza, 2021). According to 

Edona (2015) most women do not have the 

professional training and social affiliation 

required to succeed in business. 

Women in developing countries face 

discriminatory practices, treated as been 

inferior to men and this societal disposition 

puts women at a disadvantage (Anselme & 

Qamruzzaman, 2022). The percentage of 

women who decide to pursue an 

entrepreneurial career are usually lower 

than that of men (Elam, Brush, Greene, 

Baumer, Dean &Heavlow, 2019). 

Raghvanshi (2017) observed that women 

who pursue entrepreneurial career are 

fewer than men because they face various 

challenges, which he summarized as: lack 

of experience and training opportunities, 

lack of support from family, problem of 

access to financial resources, lack of 

institutional support and others. The 

reasons why women become entrepreneurs 

are not because they are opportunity driven 

but for reasons such as lack of employment 

opportunities, dissatisfaction with current 

job and other negative circumstances like 

low family income and lack of flexibility in 

their present job. 

Women often face gender related setback 

when establishing fresh businesses or 

expanding existing ones (George,2018). 

These setbacks affect their performance in 

business and can be linked to numerous 

factors like family responsibilities, marital 

status and religion, it has been observed 

that these factors can limit and influence 

the success or failure of women owned 

businesses (Panda, 2018).  Authors 

identified factors that influence women 

entrepreneurs, his findings showed that the 

level of education, marital status, 

entrepreneurial personality affect women.  

Ojo, Ismet and Melek(2019) many women 

fall short of valuable knowledge and tool 

necessary for the pursuit of 

entrepreneurship they further stressed that 

woman lacked the opportunities and 

resources to venture into business liketheir 

male counterparts. It is estimated that about 

40% of Nigerian women are entrepreneurs, 

while this is commendation many of them 

are entrepreneurs driven out of necessity 

and not entrepreneurs who are opportunity 

and goal driven (Olarewaju, 2019).  

Women entrepreneurs in Lokoja 

experience business failures or setbacks 

because of specific limiting factors such as 

factors such as level of education, access to 

finance, family commitments and social-

cultural barriers. The purpose of this study 

is to explore factors affecting women 

entrepreneurs and business performance in 

Lokoja Kogi State. 

 

Problem Statement 

Entrepreneurship was once considered a 

man’s domain in Nigeria, although the 

number of women entrepreneurs have 
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increased over the years due to rapid surge in opportunities, however the challenges faced 

by women in starting and running a business have discouraged many women from 

venturing into entrepreneurship . In Nigerian the traditional role the society placed on 

women has been a major obstacle to their entrepreneurial development, they are 

considered as homemakers, housewives and custodians of family honour, these tribal 

trends promote the patriarchal culture placing women under men (Nwachukwu, Fadeyi, 

Njoku&Hieu, 2021).

Olarewaju (2019) women entrepreneurship in Nigeria suffer setbacks because of the poor 

level of education of women and it starts from the girl-child, there are families especially 

in northern Nigeria who don’t believe in sending their female children to school because 

she would end up in the kitchen of her husband. These girls are forced into early marriages 

and cannot make decisions that will improve their lives. They end up being poor and may 

not have the capital or resources to start-up a business, if they do their business proceeds 

or goods are used to carter for their families and such businesses have a high probability 

of failure.  

Another critical issue that affects women entrepreneurs is the issue of family 

commitments, women-owned businesses experience setbacks because the woman is 

saddled with the responsibility to take care of her home and manage her business 

simultaneously, this can be emotionally tasking for the women and their businesses suffer 

setbacks or even failure.  

Access to finance is a big problem for most women because women are generally poor; 

they depend on their husbands for financial support. Women entrepreneurs in Nigeria tend 

to suffer from lack of fund and limited resources to expand their business. In Lokoja there 

is the issue of limited investors’ fund; Investors like angel investors, soft loans that are 

distributed via government agencies like Kogi Savings and Loans Bank, NIRSAL 

microfinance bank, or commercial bank facilities reach by far a small number of women 

entrepreneurs. Most times it is very difficult or almost impossible to access bank loans 

because banks demand for collateral or high interest rates. Collateral are usually lands and 

most parts of Nigeria practice a tradition or culture that prohibits women from inheriting 

family lands, this is one of the socio-cultural issue affecting women entrepreneurs. If 

woman cannot inherit lands, how willthey get lands to use as collateral for accessing loans 

from financial institutions. Some of our traditional and cultural believes in Nigeria 

promotes and encourages gender discrimination. 

 

Research questions 

Does the level of education have a positive impact on the performance of women 

entrepreneurs in Lokoja Kogi State? 

Does socio-cultural factor have a positive impact on the performance of women 

entrepreneurs in Lokoja Kogi State? 

 

Objectives of the study 

Implied from the problem statement, this study has the following objectives. The general 

objective of this study is to explore the factors affecting the performance of women 

entrepreneurs in Lokoja Kogi State. The specific objectives are: 
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To determine whether socio-cultural factor have a positive impact on the performance of 

women entrepreneur in Lokoja Kogi State. 

 

Research Hypotheses  

This research will attempt to test and find solutions to the following hypotheses formulated 

in null and alternate .This research work will focus on the alternate hypothesis. 

H0 – There is a positive relationship between access to finance and the performance of 

women entrepreneurs in Lokoja Kogi State. 

H0 – There is no negative relationship between family commitments and performance of 

women entrepreneurs in Lokoja Kogi State.    

 

Scope of the study  

This study explores the factors affecting woman entrepreneurs and business performance 

in Lokoja Metropolis Kogi State. The study would be limited to women who are members 

of Lokoja Business Women Association and have been in Business for the period of five 

to fifteen years from 2008 to 2022. 

This is done to help the researcher access data that would establish the relationship 

between women’s business performance vis-a-vis level of education, access to finance, 

family commitment and socio-cultural factors. The scope of the study has placed 

constraints on the sample size, Location and time frame for the study.  

The Nigerian Government: The study will be beneficial to the government in Nigeria 

and Lokoja because it seeks to explore the factors affecting the performance of women 

entrepreneurs, it will enable them make policies and reforms that will reduce the factors 

affecting women entrepreneurs in Nigeria and Lokoja state to the barest minimum so more 

women can successfully start and run their businesses.  

Women Organizations: Thestudy is significant because the findings and 

recommendations would help women organizations to introduce measures that will help 

women entrepreneurs overcome factors affecting their performance in business. 

 

Literature Review  

Entrepreneurship involves the study of sources of opportunities and the set of individuals 

who discovers, evaluate and exploit them (Shane &Venkataraman, 2013). Hessels&Naude 

(2019) the final objective of entrepreneurship is to generate jobs and lead to economic 

development. Entrepreneurship is the pursuit of a solution, a relentless focus on solving a 

problem and constantly chasing improvement (Hutchinson,2021). Entrepreneurship refers 

not only to the design of a business idea but also to the projection and maintenance of the 

organization, so that activity may continue to take place (Panda, 2011). 

Entrepreneurship is the act of creating a business or businesses while building and scaling 

it to generate profit (Ferreira, 2019).Scarborough (2011) views entrepreneurship as the 

process of creating something new with value by devoting necessary resources to 

capitalize on them. According to Author, entrepreneurship is the attitude and way of 

thinking and learning, is a state of mind, cognitive beliefs, judgmentsand innovative 

mentality employed to make choices. They often see opportunities where others only view 
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risk. Entrepreneurship is the process of building a business, it includes all details of setting 

up a business, like hiring employees, creating a workplace, cultivating customers, 

financing, acquiring inventory (Perry, 2022). 

The Global Entrepreneurship Monitor (GEM) defines entrepreneurship as any attempt at 

new business or new venture creation, such as self employment, a new business 

organization, or the expansion of an existing business by individuals or an established 

business.(GEM, 2019). 

Lazear (2005) defines the entrepreneur as being the person specialized in taking the 

decisions over the co-ordination of limited resources. 

Pahwa (2021) an entrepreneur is an innovator, who takes the responsibility to translate 

ideas into commercially viable entities or businesses and taking the financial risk. An 

entrepreneur is an individual who identifies a need in the marketplace and works to fulfill 

it. 

 

Women Entrepreneurs in Nigeria 

Women entrepreneurship is not a new concept, before the 20th Century women owned and 

operated businesses for decades in order to avoid poverty and increase their income. 

Entrepreneurial activities in Nigeria can be traced back to the pre-colonial era, Nigerians 

depended mostly on made-in Nigeria products, people were engaged in one form of 

business or the other (Otache, 2016), and Nigerian women have been engaged in 

entrepreneurial activities for many centuries, however, their contributions have 

consistently gone unacknowledged (Abiona, 2011). 

For a long time in Nigeria most women were not involved in entrepreneurship because 

they were seen as housewives and home-makers (Aja-Okorie, 2013). Many women fell 

short of valuable knowledge and tool necessary for the pursuit of their entrepreneurial 

development. Ojoet. al (2019). According to them women lacked opportunities and 

resources to venture into entrepreneurship like their male counterparts. Also, one of the 

key factors in determining the success of development in any society is the status and 

position of women (Olutanla, 2001).The rapid quest for women empowerment has made 

more women strive to own their own business. 

Women entrepreneurs have witnessed global increase over the years, between one-quarter 

and one third of the world’s businesses are owned by women (Julie 2001). This is as a 

result of the promotion of women entrepreneurship Mordiet al (2010) argue that the desire 

for women in Nigeria to own business is influenced by the struggle for scare employment 

opportunities among an overpopulated reserve army of men and women. Women have 

been known to sacrifice their lives for the survival of their families, amidst their 

reproductive function (Garba, 2011). World Bank (2011), suggests that productivity could 

increase by as much as 25% in some countries if discretionary barriers against women 

were removed.  

Women empowerment and participation is considered as an essential tool for the 

development of a country and to achieve this end, entrepreneurship is considered the most 

valuable option (Ismail, 2016. 
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Factors Affecting Women Entrepreneurs 

The performances of women owned businesses have been persistently affected by 

numerous factors. Family responsibilities, marital status and religion are some of the 

factors limiting and influencing the Success of women owned businesses. personal 

characteristics of women, financial access, land ownership, inadequate training, access to 

technology, economic factors, access to raw materials are factors that affect women 

entrepreneurs. Endalew (2020) discovered that educational level, access to finance, land 

ownership are factors that affect the performance of women-owned businesses. Khan and 

Mazhnar (2021) internal factors like need for achievements, risk taking, self-confidence 

and socio-cultural factors affect the success of women-owned business. 

 

Access to Finance 

Access to finance is a key issue for women starting up businesses, it is one of the of their 

major constraints because women have fewer opportunities than men to gain access to 

credit for various reasons which includes lack of collateral, Negative perception of women 

entrepreneurs by loan officers . The challenges facing women entrepreneurs in Nigeria 

includes high rate of business failures, low productivity, no access to capital, credit and 

labour among others (Arenius and Minniti, 2003). Women lacked access to resources 

because of the deterioration of the economic situation in the 1980’s till date. Women who 

suffer capital constraints in their initial business investment have lower profits and their 

survival rate is lower than those who had adequate capital. 

Availability of finance ensures the profitability of firms as it injects working capital 

Women entrepreneurs might perform better in their businesses, if they have financial 

accessibility. Despite receiving increasing attention, women still face several challenges 

in owning a business which includes weak institutions, kick off funds, socio-cultural 

factors etc. resulting from poor education and mentoring, female entrepreneurs operate in 

unfavourableenvironment in Nigeria (Adim, Tamunomiebi, Akintokunbo&Aduba, 2018). 

Women are variously discriminated in their attempts to access reliable working capital 

fund to run their businesses. In some instances, they are exploited with exorbitant rates on 

loans granted to them. According to the council on foreign relations and the Mckinsey 

Global institute “Nigeria’s gross domestic product (GDP) could grow by 23 percent or 

$229 billion if women participated in the economy to the same extent as men “However, 

limited access to finance remains a major challenge to women fully participating in the 

economy. 

Women’s access to financial resources is also limited by biased lending practices that 

emerge when financial institutions consider them inexperienced and therefore less 

attractive clients or when the institution lack the knowledge to offer products tailored to 

women’s preferences and constraints. Women generally lack knowledge on the financial 

options available to them, the cost of getting this information (Measured in money, time 

and energy) may be high due to family responsibilities (Sanusi, 2012). Some Authors 

reported that about 80 percent of Nigerian female entrepreneurs relied on personal savings 

to start a business, 19 percent use loans from friends and family members. According to 

her this put female entrepreneurs at a disadvantage.  
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Family Commitment 

The family structure determines what kind of venture a woman can go into (Brush et al, 

2019). He also is of the opinion that married women have double influences which are 

their immediate family and that of their husbands. Considering the multitasking nature of 

women as wives and sometimes bread winners and their peculiar nature which inhibit their 

involvement in business, there is need to create a conducive and enabling environment to 

encourage women to participate in economic development (Mansor, 2005). 

Families of women have tremendous influence on their entrepreneurial lives (Garba, 

2011). Many women cannot pursue a business activity without involving their husband or 

a male member of the family, thus women entrepreneurs have been the most 

disadvantaged group (Mandipaka, 2014). Nwoye (2007) argues that Nigerian women like 

their counterparts in other parts of Africa have dual responsibility, first as mothers and 

secondly as producers and therefore tend to engage in activities that are home-based and 

less risky. 

According to Scholars women in Nigeria usually forfeit their career aspirations to enhance 

or encourage the career of their husbands. Edong (2015) a salient challenge for a women 

entrepreneur is the difficulty in balancing a fledgling company and a fledgling family 

women entrepreneur in the course of trying to balance their work and family life become 

physically exhausted to carryout activities effectively because of family and work 

demands Mansor (2005) this exhaustion can lead to manifestation of dissatisfaction, health 

challenges and overall decrease in commitment to work and life activities. 

 

Gap in Literature 

Several studies have examined environmental factors, economic factors and personal 

characteristics as factors affecting women entrepreneurs in developing countries, several 

states in Nigeria and worldwide but not much studies have been carried out on access to 

finance, level of education, family commitment and socio-cultural factors affecting the 

performance of women entrepreneurs in Lokoja, Kogi State. It is this gap in knowledge 

that this study attempts to fill. 

 

Methods of Data Collection 

The method of data collection adopted for this study was questionnaire, the questionnaire 

was structured to have two sections, the first section was to get respondents personal data 

while the second section contained questions on women entrepreneurial activities using 

Five-Point Likert Scale, options were also provided for respondents to tick as appropriate. 

 

Data Analysis Method 

The instrument of data analysis used in this research is the Simple linear regression 

analysis. Simple Linear Regression Analysis refers to a statistical technique used to 

estimate the relationship between two quantitative variables, one dependent and one 

independent variable (Bevans, 2020). 

The researcher used the Statistical Package for Social Sciences (SPSS version 21) to code 

and analyzes the data guided by the research hypotheses. 

 

Variables in the Research Work 

Regression equation y = a +bx 
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Dependent variable     =   Performance (Pf) 

Independent Variables (Coefficient)  

Level of Education     =      LE 

Family Commitment   =      FC 

Socio-Cultural Values =     SV  

Access to Finance      =      AF 

Performance is a function of access to finance, level of education, family commitment and 

Socio-cultural factor 

Pf   = F (LE, FC, SC, AF)  

 

Access to Finance adopted from Adnan (2019), Umejiaku (2020) 

Financial credit awareness 

Interest rate on credit facilities 

Collateral security 

Business account and regular financial audit 

Access to financial information services 

Financial constrain 

 

Family Commitments adopted from Kagenavar and Kallimath (2021) 

Experiencing excessive work load (stress) 

Work-life balance 

Increased responsibilities 

Role expectations  

Thought of quitting business over family pressures 

 

Table 1.1 Results of Reliability test conducted 

S/N Variable Number of Items Cronbach’s Alpha 

1 

2 

3 

4 

5 

Access to Finance 

Level of Education 

Family Commitment 

Socio-cultural Factor 

Performance 

6 

6 

5 

6 

5 

0.82 

0.78 

0.85 

0.88 

0.79 

 

Table 1.1 above shows that all variables passed the reliability test. 

Source: field work 2022 

 

Data Presentation 

The data are analyzed in tables based on the research questionnaire framed from research 

questions and hypotheses. 

 

Table 1.2 Sample Size 

Category  Frequency  Percentage % 

Agriculture  24 13 

Trading   92 48 

Tailoring and & Hair dressing   64 34 

Others  10   5 
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Total  190 100 

 Source: Field Survey March, 2022 

 

Table 1.2 shows that 190 questionnaires were administered to the members of the Lokoja 

women Association. The statements in the questionnaires were developed using five-point 

Likert ordinal scale containing frequencies and simple percentage of responses from 

respondents. 

 

Demographic Analysis of Respondents  

Table 1.3 Age of respondents  

Variable  Frequency  Percentage (%)   

  Below 20 years      10  5 

  21-30 years      62 34 

  31-40 years      80 44 

  40 years and above      32 17 

  Total      184 100 

Source: Field Survey March, 2022 

Table 1.3 shows that 5% of respondents are below 20 years, 34% of respondents are 21 to 

30 years, 44% are 31 to 40 years, 17% are 40 years and above.  

 

Table 1.4 Marital Status of respondents 

Variable  Frequency  Percentage (%)   

  Single 19 10 

  Married 125 68 

  Separated/ Divorced 25 14 

Widow 15   8 

  Total  184 100 

Source: Field Survey March, 2022 

 

Table 1.4 10% of respondents were single, 68% were married, 14% were either separated 

or divorced and 8% of respondents were widows.   

 

Table 1.5 Nature of Business of respondents. 

Variable  Frequency  Percentage (%)   

  Agriculture  20 11 

  Trading  90 49 

  Manufacturing - - 

Services (Tailoring, hair dressing etc.) 

  Others 

64 

 10 

 

  5 

  Total 184 100 

Source: Field Survey March, 2022 

 

Table 1.5 shows that 11% of respondents are into Agriculture, 49% are trading, non was 

into manufacturing, 35% respondents are either tailors or hair dressers, 5% were into other 

forms of business other than those stated in the questionnaires. 
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Table 1.6 Reason for business start-ups of respondents 

Variable  Frequency  Percentage (%)   

  To be financially independent 40 22 

   To support my family 33 18 

   I was unemployed 70 38 

   To build a career path 15  8 

   Family business 26 14 

   Total  184 100 

Source: Field Survey March, 2022 

 

Table 1.6 shows that 22% of respondents started business to be financially independent, 

18% of respondents started business to support my family, 38% started business because 

they were unemployed, 8% started business to start a career path, 14% of respondents are 

managing their family business.  

 

 

Table 1.7Demand for collateral by financial institutions is a major obstacle to 

accessing credit facility 

Variable  Frequency  Percentage (%)   

   SA 70 38 

    A 59 32 

     N 31 17 

     D 14   8 

    SD 10   5 

   Total  184  100 

Source: Field Survey March, 2022 

Table 1.7 shows that 38% of respondents strongly agree that demand for collateral is a 

major obstacle to accessing credit, 32% of respondents agree, 17% are neutral, 8% 

disagree and 5% strongly disagree   

 

Table 1.8 Inadequate financial information services 

Variable  Frequency  Percentage (%)   

   SA    78    42 

     A     56     30 

     N     20     11 

     D      16       9 

    SD       14       8 

   Total       184     100 

Source: Field Survey March, 2022 

Table 1.8 shows that 42% of respondents strongly agree that there are inadequate financial 

information services, 30% of respondents agree, 11% are neutral, 9% disagree and 8% 

strongly disagree. 

 

Table 1.9 Experiencing excessive work burden (Stress) 

Variable  Frequency  Percentage (%)   

   SA 46 25 
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    A 32 17 

     N 44 24 

     D  38 21 

    SD  24 13 

   Total  184 100 

Source: Field Survey March, 2022 

 Table 1.9 shows that 25% of respondents strongly agree that they are experiencing 

excessive work burden, 17% of respondents agree, 24% are neutral, 21% disagree and 

13% strongly disagree   

 

Table 1.10  Business activities interferes with family life  

Variable  Frequency  Percentage (%)   

   SA 45 24 

    A 49 27 

     N 30 16 

     D 37 20 

    SD 23 13 

   Total  184 100 

Source: Field Survey March, 2022 

Table 1.10 shows that Table 4.8 shows that 24% of respondents strongly agree that 

business activities interfere family life, 27% of respondents agree, 16% are neutral, 20% 

disagree and 13% strongly disagree   

 

Table 1.11 Entrepreneurship increases women’s responsibilities.  

Variable  Frequency  Percentage (%)   

   SA      65 35 

    A      55 30 

     N      40 22 

     D      18 10 

    SD        6  3 

   Total     184 100 

Source: Field Survey March, 2022 

Table 1.11 shows that 35% of respondents strongly agree entrepreneurship increases 

women’s responsibilities, 30% of respondents agree, 22% are neutral, 10% disagree and 

3% strongly disagree. 

 

Table 1.12 Female entrepreneurship brings greater role expectations for women 

Variable  Frequency  Percentage (%)   

   SA     50 27 

    A     42 23 

     N     44 24 

     D     26 14 

    SD     22 12 

   Total     184 100 

Source: Field Survey March, 2022 
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Table 1.12 shows that 27% of respondents strongly agree that female entrepreneurship 

brings greater role expectations for women, 23% of respondents agree, 24% are neutral, 

14% disagree and 12% strongly disagree. 

 

Table 1.13Thought of quitting business due to family pressures 

Variable  Frequency  Percentage (%)   

   SA 48 26 

 A 59 32 

     N 30 16 

     D 28 15 

    SD 21 11 

   Total  184 100 

Source: Field Survey March, 2022 

Table 1.13 shows that 26% of respondents strongly agree that have had thoughts of 

quitting business over family pressures, 32% of respondents agree, 16% are neutral, 15% 

disagree and 11% strongly disagree.. 

 

Table 1.14 Access to control of resources required to run my business 

Variable  Frequency  Percentage (%)   

   SA 28 15 

    A 22 12 

     N      60 33 

     D 40 22 

    SD 34 18 

   Total       184 100 

Source: Field Survey March, 2022 

Table 1.14 shows that 15% of respondents strongly agree that have access to control 

resources, 12% of respondents agree, 33% are neutral, 22% disagree and 18% strongly 

disagree   

 

Table 1.15 Entrepreneurship is traditionally a male profession 

Variable  Frequency  Percentage (%)   

   SA    53 29 

    A     32 18 

     N     42 23 

     D     30 16 

    SD     27 15 

   Total     184 100 

Source: Field Survey March, 2022 

 

Table 1.15 shows that 29% of respondents strongly agree that entrepreneurship is 

traditionally a male profession, 18% of respondents agree, 23% are neutral, 16% disagree 

and 15% strongly disagree   
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Table 1.16 Traditional believes affects the way the society treats women 

entrepreneurs 

Variable  Frequency  Percentage (%)   

   SA    50 27 

    A     32 17 

     N     40 22 

     D     33 18 

    SD     29 16 

   Total     184 100 

Source: Field Survey March, 2022 

Table 1.16 shows that 27% of respondents strongly agree that entrepreneurship is 

traditionally a male profession, 17% of respondents agree, 22% are neutral, 18% disagree 

and 16% strongly disagree   

 

Test of Hypotheses 

HO1 

HO: There is no positive relationship between level of education and the performance of 

women entrepreneurs in Lokoja Kogi State. 

 

Access to finance and performance of women entrepreneurs 

A simple linear regression analysis was performed to determine whether there is a positive 

and significant relationship between access to finance and the performance of women 

entrepreneurs. As hypothesized, the results of regression as presented in Table 4.47 and 

4.48 showed that access to finance accounted for approximately 19% of the variance 

performance of women entrepreneurs (R2 =.185, F (1, 183) = 7.732, ρ ˂ .001). Table 4.49 

shows that access to finance contributed positively to the regression model. Specifically, 

the results showed that a positive and statistically significant relationship exists between 

access to finance and the performance of women entrepreneurs, β = .211, ρ ˂ .001. From 

the results, Ho is rejected. 

 

Table 1.17 

  Regression Model Summaryb 

                      Model     R          R2                   Adjusted   Std error of the 

                                  R2              estimate 

  1  .430a          .185                  .171                           .72008 

a.  Predictors: (Constant), access to finance 

b. Dependent Variable: Performance of women entrepreneurs 

 

Table 1.18 

ANOVAb showing the significance of Regression Model 

                     Model             Sum of             df          Mean           F         Sig. 

squares                               square           

  1   4.009                   1              4.009           7.732      .000b 
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  Regression 

Residual            17.630               183              .519 

                        Total                  21.639              184 

a.  Predictors: (Constant), access to finance 

b. Dependent Variable: Performance of women entrepreneurs 

 

Table 1.19 

                                              Path coefficient and significance of level 

                      Model              Unstandardized             Standard 

Coefficientcoefficient          t              sig. 

                                           beta 

                           B            Std error 

1 constant          5.437       1.396                                       3.893         .000 

 Access to Finance         .211         .076                   .256             2.781         .000 

Dependent Variable: Performance of women entrepreneurs * Significant at .05 level 

 

Family commitment and performance of women entrepreneurs 

A simple linear regression analysis was performed to determine whether there is a negative 

and significant relationship between family commitment and the performance of women 

entrepreneurs. As projected, the results of the analysis are presented in Table 4.41 and 

4.42 revealed that the independent variable (family commitment) explained approximately 

43% of the variance in performance of women entrepreneurs (R2 =.433, F (1, 183) = 9.404, 

ρ ˂ .001). Table 4.43 shows that family commitment contributed negatively and 

significantly to the regression model. Specifically, the results showed a negative and 

statistically significant relationship between family commitment and the performance of 

women entrepreneurs, β = - .320, ρ ˂ .001. From the results, Ho is rejected. 

 

Table 1.20 

  Regression Model Summaryb 

                      Model     R          R2                   Adjusted   Std error of the 

                                  R2              estimate 

  1  .658a          .433                 .401                           .43566 

a.  Predictors: (Constant), family commitment 

b. Dependent Variable: Performance of women entrepreneurs. 

 

Table 1.21 

ANOVAb showing the significance of Regression Model 

                      Model             Sum of             df          Mean           F         Sig. 

squares                               square           

  1   2.455                   1              2.418          9.404     .000b 

  Regression 

Residual           9.433               183              .249 

 Total               11.888             184 
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a.  Predictors: (Constant), family commitment 

b. Dependent Variable: Performance of women entrepreneurs 

 

Table 1.22 

                                              Path coefficient and significance of level 

                      Model              Unstandardized             Standard 

coefficientcoefficient          t              sig. 

beta 

                           B            Std error 

1 Constant          2.473        968                                    2.555       .000 

 Family Commitment    -.320       .059                  .471          5.424       .000 

Dependent Variable: Performance of women entrepreneurs. * Significant at .05 

 

Discussions on Findings 

Results of this study reveals that factors such as level of education, socio-cultural factor 

and access to finance have positive and significant impact on the performance of women 

entrepreneurs while, family commitment has a negative and significant impact on the 

performance of women entrepreneurs. 

The findings of this study on level to education and performance of women entrepreneurs 

which discovered that a positive and significant relationship exists between level of 

education and performance of women entrepreneurs is consistent with previous studies 

carried out by Umogbai, Agwa and Hian (2018) and Olufemi (2020) that the level of 

educational empowerment has positive and significant relationship with the performance 

and success of women entrepreneurs. 

Similarly, the findings of this research showed that a negative and significant exists 

between family commitment and performance of women entrepreneurs and it aligns with 

the study carried out by Welsh (2016) that family moral support can affect women 

entrepreneurs negatively. However, what differentiates this study, is that the it considered 

family commitments which covers both family moral support and family roles of women 

entrepreneurs. Our study suggests that when women are fully committed to taking care of 

their homes, they rarely succeed as entrepreneurs. The issue of work-life balance is very 

essential for business success. 

The study revealed that 70% of women agreed that the obstacles to accessing credit are 

the demand for collateral and high interest rate by financial institutions. 51% of the women 

entrepreneur have a business account and have their accounts regularly audited. 42% of 

women entrepreneurs agree that they are experiencing excessive work burden and 58% 

have thought of quitting their business over family pressure.  

However, only 30% of the women entrepreneurs agree that they actually make profit, 34% 

agree that they have had increase in their sales volume and 29% have had increase in their 

number of employees. 

After evaluating the raw data gotten from questionnaires distributed the following 

conclusions were drawn 

Women-owned business suffer setbacks because of the excessive work burden placed on 

women as entrepreneurs and home makers. Most of the respondents agreed that they were 

experiencing work-life stress. 
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Based on the findings of this study the following recommendations are made and if 

implemented will help women entrepreneurs succeed in their businesses. 

Government and women organisations should provide interest free loans to enable women 

run their business effectively. 

Government should ensure that women are given equal opportunities as men, equal access 

to productive resources. 

Women entrepreneurs should learn and adopt ways to balance work and family life, family 

responsibilities should not interfere with business activities (work-life balance). 

 

CONTRIBUTION TO KNOWLEDGE  

This study contribute to knowledge via  

That statistical analysis of package (SPSS Version 21 was used to check the impact of 

women entrepreneurs to the development of Nigerian Economy 

That Nigerian Women are hard working and naturally endowed in Entrepreneurial Skills 

and can contribute economically to the growth of the Nigerian economy  
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