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Abstract 
Intellectual property right is key in the quest for sustainability of business 

growth. Protecting an invention/innovation is one of the key roles that 

intellectual property rights plays in any business enterprise. This study 

investigated the influence of intellectual property right and sustainability of 

business growth in Odeda, Nigeria. The specific objective of the study to 

investigate the effect of patents and trademarks on profitability; determine 

the effect of industrial designs on return on assets and examine  the 

relationship between trade secrets and competitive edge. In attaining the 

highlighted objectives, a well-structured questionnaire was administered for 

information and data collection. A stratified random sampling technique 

was used for the selection of the respondents from the study areas. A  total 

number of 133 respondents was distributed across the study area. The 

analysis of data was done using descriptive tools basically to show the 

distribution of socio-economic characteristics of the respondents, and 

inferential to estimate influence of intellectual property right and 

sustainability of business growth. Regression and Correlation Models and 

Chi Square Test were employed. This study findings based on test of the three 

(3) hypotheses in the study, show that there is no significant effect of patents 
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Introduction  
Intellectual property right is key in the 

quest for sustainability of business 

growth. Protecting an 

invention/innovation is one of the key 

roles that intellectual property rights 

plays in any business enterprise. IPR 

system is essential to successful 

management and protects assets of 

business, and sustaining business 

growth. To remain competitive ahead 

of competitors, businesses must 

continuously protect the innovative 

products & services and the improved 

quality of existing products & 

services, in other to encourage 

research and development (R&D) and 

enhance profits of business and 

sustained business growth. 

Intellectual property (IP) to protect 

original creations such as inventions; 

literary and artistic works; designs; 

and symbols, names and images used 

and trademarks on profitability (R2=0.072, F cal.= 9.653, P<0.05 at 0.002 

significant level); there is no significant effect of industrial designs on return 

on assets (R2=0.151, F cal.= 22.206, P<0.05 at 0.000 significant level); 

Trade secret has no significant effect on competitive edge (R2=0.230, F 

cal.= 37.346, P<0.05 at 0.000 significant level). In conclusion, the study 

reflected that each of these independent variables play a significant role on 

sustainability of business growth in a positive way. Based on these findings, 

the study recommends that following recommendations: the policy of 

development of science and technologies should be further improved so that 

the process of catching up with the technological progress would accelerate, 

and our economy transfer from the stage of users to the stage of producers 

of technologies; It is necessary to ensure well-established mechanism of 

permanent harmonization of domestic legal acts with new Nigeria regulation 

in the area of intellectual property, as well as their effective enforcement;  

Introduction of intellectual property in curricula at all faculties teaching the 

law, engineering, economy, agriculture, art or management Finally, It is 

necessary to improve assessment methods of economic value of economic 

operators and affirm business transactions with intellectual property. 

 

Keywords: Business, Enterprises, Growth,  Intellectual, Property Rights,  

and Sustainability. 
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in commerce (Cela, 2014). Intellectual 

property is protected in law to create 

exclusive right to the inventor or creator, for example, patents, copyright and 

trademarks, which enable people to earn recognition or financial benefit from 

what they invent or create. By striking the right balance between the interests 

of innovators and consumers, the intellectual property system aims to foster an 

environment in which creativity and innovation can flourish (Saha & 

Bhattacharya 2011). 

According to Fisher (2010) intellectual property rights is critical to fostering 

innovation. Without protection of ideas, businesses and individuals would not 

reap the full benefits of their inventions and would focus less on research and 

development (R&D). Owners of rights can prevent unauthorized use of their 

intellectual property, to stop copying, to control distribution, and to retain, 

license or sell their intellectual property (Zhengzhi, 2014). Protecting an 

invention is one of the key roles that intellectual property rights plays in 

innovative business ventures (OECD, 2011). To remain ahead of competitors, 

business owners must either continuously introduce radically new products and 

services or make improvements to the quality of existing products and services 

(Akkucuk & Teuman 2016) Changes are also made in response to customer 

needs; therefore products or services used in daily life gradually evolves as a 

result of a series of big or small innovations, such as changes in design or 

improvements in a product design, packaging and function  (Cohen, Nelson & 

Walsh 2013). Business owners are concerned with maintaining consistent 

quality and marketing products and services to consumers. Knowledge, both 

original and new, is essential to all of these processes. The intellectual property 

rights system is essential to successful management business assets. The main 

types of intellectual property rights are; patents (for inventions); trademarks; 

industrial designs; valuable undisclosed information or trade secrets; and 

copyright which includes literary and artistic work (Akkucuk & Esmaeili 2016). 

Today’s business world and rapid technological revolution means pose a serious 

challenge for business ability to maintain competitiveness over large firms in 

the same market place. Thus, in economic globalization, competition is more 

dynamic and IPR and innovation is vital for future sustainability of business 

growth. Small and medium enterprises are known to be the key drivers of 

economic growth and development of both developed and developing countries 

of the world, where Nigeria is not an exception. Small and medium enterprises 
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are major source of employment and  represent the seeds for future large and 

multi-national companies. Indeed, there is now a worldwide interest in 

stimulating entrepreneurship and fostering the growth of small and large 

businesses through several mechanisms, chief among which is the provision of 

risk-free capital (Oyefuga, Siyanbola, Afolabi, Dada & Egbetokun, 2018). The 

general argument is that by their very nature, SMEs are highly innovative and 

extremely impactful as far as national economic development is concerned 

(Egbetokun, Olamade, Siyanbola, Adeniyi & Irefin, 2014). 

Globalization and rapid technological  change  means  a  stiffening  in  

competition  that  has  further  emphasized  the importance of innovation for 

small and medium enterprises throughout the world. Global competition forces 

organizations to apply an innovative approach to the activities related to the 

management of the enterprise (Staniewski, 2010). Globally, innovation has 

been recognized as a vital driver of economic growth and development 

(Bosworth and Collins, 2013). The impact is been felt on business activities as 

it leads to new products and service offerings with improved quality and lower 

cost of production (Rose, 2012).  Intellectual property rights are embraced by 

industries including businesses, small and medium enterprises and consumer 

groups, trade associations and labour unions. Customer needs and 

competitiveness can drive innovations which are better protected by intellectual 

property rights. Products or services used in daily life gradually evolve as a 

result of a series of big or small innovations, such as changes in design or 

improvements in a product’s design and function. Business owners are 

concerned with maintaining consistent high quality to consumers. Intellectual 

property rights, therefore is essential to sustain innovations, growth and 

productivity.  

 

 Statement of the Research Problem 

Intellectual property rights (IPR) contributes enormously to a country’s 

economy. Businesses rely on the adequate enforcement of their patents, 

trademarks, trade secrets and copyrights, while consumers use IPR to ensure 

they are purchasing safe and guaranteed products. However, there are numerous 

challenges in the enforcement of intellectual property rights such as counterfeit 

products which are abundant in the Nigerian market.  For a start, the biggest 

question seems to be whether the intellectual property rights (patents and 

trademarks) is at all relevant to the profitability and sustainability of business 
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growth. Patents and trademarks are thus studied in ways in which they could 

bring profitability to a business firm or industry. Since an inventor brings forth 

new ideas different to the ones on the market intellectual property rights such 

as trademarks and patents are important so that these ideas are not poached by 

others on the market. And also ideas in SME’S might grow organically as in the 

case of herbal medicines in communities and over centuries. In these cases 

assigning ownership of ideas to individuals or specific entities is particularly 

challenging. 

Second, an important policy challenge will be to make SME’s aware of the 

possibilities that formal IPRs (industrial designs) offer. This will require raising 

awareness levels of IP uses and potential costs and benefits. In the course of the 

project, we identified clear cultural and social barriers to potential IP uptake that 

will prove a further obstacle in the return on assets. Whether the barriers are real 

or whether they could be addressed through education and changing practices 

should be a matter for further study. Third, SME’s might need to overcome a 

number of hurdles in order to access the IP system (trade secrets); notably, a 

lack of time to devote to IP matters, the need to acquire the necessary skills, and 

limited financial resources. Costs are significant, particularly when it comes to 

patenting and legal fees. Formal registration requirements might be an 

insurmountable obstacle to SME’s, either for reasons relating to distance (travel 

may be required to reach the IP office and SME’s may not have access to IP 

systems online, time or skills. The purpose of this study is to examine 

intellectual property right and sustainability of business growth in Odeda local 

government area, Abeokuta, Ogun state. 

 

Research Questions 

In the view of addressing the hindrances raised above, this study proffers 

solutions to the following questions:  

i. To what extent do patents and trademarks affect profitability? 

ii. To what extent do industrial designs affect return on assets? 

iii. What relationship exists between trade secrets and competitive edge 

 

Literature Review 

Concept of Intellectual Property Right  

It is a legal concept which refers to creations of the mind for which exclusive 

rights are recognized. Under intellectual property law, owners are granted 
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certain exclusive rights to a variety of intangible assets, such as musical, 

literary, and artistic works; discoveries and inventions; words, phrases, 

symbols, and designs (Amitosh, 2020). The main advantage demanded for 

strong IPR protection is that by permitting innovators to suitable a share of the 

benefits of their imaginative activities, R&D is fortified which leads to 

innovation and higher long-run growth. Patent requests are an amount of the 

output, and patents are documented as the most important form in which 

industrial novelty is protected. Such protection is more significant for some 

industries than others, however. The signal suggests that firms in most 

industries in progressive countries do not find patents to be a mainly effective 

means of taking the returns to R&D the possible for opposite connection in the 

relationship between R&D spending and IPR protection. Not only may IPR 

protection arouse R&D and innovative actions, but we may also imagine that 

the demand for IPR protection is stronger in countries that are more advanced. 

Once again the bulk of these were in the drug manufacturing, with less than a 

quarter of non-drug innovations being pretentious by patent protection. Other 

studies reaching similar deductions include firms, organizations outside of any 

particular industry and for the development of new industries .further that in 

some cases, overly strong IPR protection has been found to contain the 

innovation process, with investigators finding it difficult to further develop a 

technology without infringing the rights of current patent holders. Little 

indication on the importance of IPR protection for innovation in developing 

countries is available, though note that the criteria of innovation in patent grants 

is unlikely to be apt for endorsing the small, incremental and adaptive 

innovations that are typical in developing countries (Rashmi, 2017). 

 

Intellectual Property Rights & its Tools 

Intellectual Property Rights are legal rights, which result from intellectual 

activity in industrial, scientific, literary & artistic fields. These rights are 

Safeguard makers and other producers of intellectual goods & services by 

surrendering them sure time-limited rights to regulator their use. Protected IP 

rights like other property can be a substance of trade, which can be retained, 

sold or bought. These are insubstantial and non-exhausted consumption 

(Grossman & Lai, 2014). 

 

Patent 
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A patent is a special right approved for a creation, which is a product or a 

process that delivers a new way of doing something, or offers a new practical 

solution to a problem. It delivers protection for the discovery to the owner of 

the patent. The defense is granted for a limited period, i.e. 20 years. Patent 

defense means that the discovery cannot be commercially made, used, spread 

or sold without the patent owner's agreement. A patent owner has the right to 

choose who may - or may not - use the patented creation for the period in which 

the invention is sheltered. The patent owner may give authorization to, or 

license, other festivities to use the discovery on mutually approved terms. The 

owner may also sell the right to the invention to somebody else, who will then 

become the new owner of the patent. Once a patent terminates, the protection 

ends, and an invention enters the public field, that is, the owner no longer holds 

limited rights to the invention, which becomes available to profitable misuse by 

others (Grossman & Lai, 2014). 

 

Trademark 

A trademark is a typical sign that identifies certain goods or services as those 

shaped or provided by a specific person or initiative. It may contain of drawings, 

symbols, three- dimensional signs such as the shape and wrapping of goods, 

perceptible signs such as music or vocal sounds, perfumes, or colours used as 

individual features. It offers protection to the owner of the scratch by 

safeguarding the limited right to use it to recognize goods or services, or to 

permit another to use it in return for payment. Registration of trademark is prima 

facie proof of its ownership giving statutory right to the proprietor. Trademark 

rights may be held in permanency. The initial term of registration is for 10 years; 

thereafter it may be transformed from time to time (Grossman & Lai, 2014). 

 

Copyrights and related rights 

Copyright is a lawful term telling privileges given to makers for their literary 

and creative works. The kinds of works enclosed by copyright comprise: literary 

works such as novels, poems, plays, orientation works, newspapers and 

computer programs; files; films, musical compositions, and composition; 

artistic works such as paintings, drawings, photos and statue; architecture; and 

announcements, maps and technical drawings. Copyright exists in a work by 

feature of creation; hence it’s not mandatory to register. However, recording a 

copyright offers indication that copyright survives in the work & creator is the 
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owner of the work. Designers often sell the rights to their works to individuals 

or establishments best able to market the works in return for imbursement. 

These payments are often  made reliant on the actual use of the work, and are 

then mentioned to as royalties. These economic rights have a time limit, (other 

than photographs) is for life of author plus sixty years after creator’s death 

(Grossman & Lai, 2014). 

 

 Geographical Indications (GI) 

GI are signs used on goods that have a specific geographical origin and own 

qualities or a standing that are due to that place of origin. Farming products 

typically have potentials that originate from their place of manufacture and are 

prejudiced by specific local factors, such as climate and soil. . Place of 

derivation may be a village or town, a region or a country. It is an exclusive 

right given to a specific community hereafter the benefits of its registration is 

shared by the all members of the community (Grossman & Lai, 2014). 

 

Industrial Design 

Industrial designs refer to creative action, which result in the decorative or 

formal arrival of a product, and design right refers to a novel or original project 

that is accorded to the proprietor of a genuinely registered design. Industrial 

projects are a component of intellectual property. The vital purpose of enterprise 

law it to promote and defend the design element of industrial manufacture. It is 

also intended to promote advanced activity in the field of businesses. The 

current legislation on industrial projects in India is limited in the New Designs 

Act, 2000 and this Act will serve its drive well in the rapid changes in 

technology and international developments. This auxiliary Act is also aimed to 

enact a more detailed organization of design to imitate to the international 

system and to take care of the propagation of design related activities in various 

fields (Grossman & Lai, 2014). 

 

Trade Secrets 

It may be intimate business information that delivers an enterprise a competitive 

edge may be careful a trade secret. Usually these are industrial or industrial 

secrets and commercial secrets. These include sales methods, delivery methods, 

consumer profiles, and promotion approaches, lists of suppliers and clients, and 

industrial procedures. Conflicting to patents, trade secrets are endangered 
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without registration. The Trades undisclosed, traditional knowledge are also 

interlinked / associated with the geographical suggestions (Grossman & Lai, 

2014) (Eicher &  Penalosa, (2018). 

 

The role of Intellectual property in the innovation process 

Intellectual property rights (IPRs) can be defined in economic relations as the 

rights to use and sell (or otherwise dispose of) "creations of the mind: 

inventions, literary and artistic works, and symbols, names, images, and designs 

used in commerce". For the companies possessing them, they form part of their 

imperceptible assets, together with buyer goodwill, the firm-specific skills of 

their work forces; knowledge entrenched in the organization, or good 

management practices. From an economic point of view, IPRs are a policy tool 

to bring into line the private returns to innovative movement with its social 

return, i.e. its advantage to society and thus to make socially best incentives for 

private-sector innovative activity (Falvey, Foster, & Greenaway, 2016). In order 

to generate innovations, in order to bring new or improved products or services 

to market, or to introduce new or improved production processes, firms need to 

undertake investments into research and development (R&D) and into their 

brand name capital. These investments are often highly risky, luxurious and take 

a long time to come to fruition (up to a decade or more in the case of 

pharmaceuticals). Contingent on the industry, firms may have to start dozens or 

even hundreds of research projects in order to achieve one profitable success 

(Falvey, Foster, & Greenaway, 2016).  

 

Intellectual property offers many opportunities for SMEs 

IP disturbs SMEs in almost every feature of business development and modest 

strategy: from product development to product design, from service delivery to 

marketing, and from levitation financial capitals to exporting or increasing 

businesses abroad through licensing or franchising (Rashmi, 2017). IP may 

produce an income for SME through the licensing, sale, or commercialization 

of the IP-protected products or services that may meaningfully recover 

creativity’s market share or raise its profit margins. IP rights improve the value 

or worth of SME in the eyes of investors and funding institutions. The strategic 

operation of IP assets can, therefore, considerably enhance the cheapness of 

SMEs. SMEs should make sure that they are prepared to face the encounter and 

take events to exploit their IP and defend it anywhere possible. Investing in 
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equipment, property, product development, marketing and research can 

strongly improve company's financial situation by increasing its asset base and 

increasing future efficiency. Acquiring intellectual property may have a hopeful 

effect. Markets will value company on the basis of its assets, its current business 

processes and prospects of future profits. Investment in emerging a good IP 

portfolio is, therefore, much more than a cautious act against potential 

competitors (Grossman & Lai, 2014).  

 

Awareness of IPR benefits to the SMEs 

Awareness of IPR benefits to the SMEs is mostly on two fronts. Firstly, how 

they can protect their creations i.e. to protect their own intellectual property 

rights and secondly, how they can avoid violating intellectual property rights of 

others. Furthermore, this increased consciousness will inspire SMEs to make 

better use of IPR system and make it an integral part of their business strategy. 

The Ministry means to help SMEs to understand IPR from business lookout as 

well as exposes the IPR needs of the SMEs to policy makers concluded 

awareness and volume building programmes (Eicher & Penalosa, 2018). 

 

Challenges of Intellectual Property Right  

Insufficient material on the significance of IP in day-to-day business, high costs 

related with procurement and applying IP rights, insights that the IP system is 

esoteric, too unwieldy and laborious. These are among the details why many 

SMEs are occasionally slow to protect their IP assets. Given the position of 

SMEs to the frugalities of all nations - they constitute some 90 percent of all 

initiatives worldwide and account for more than 70 percent of the production of 

goods and services - real use by SMEs of IP assets is a key factor in ongoing 

economic development. SMEs face a number of problems in using the IP 

system. This is often the result of their incomplete knowledge of the ins and 

outs of the IP system, lack of clearness about its significance to their business 

plan and competitiveness, and of their finding the scheme too multifaceted and 

affluent to use. Available studies on the use of the IP system by SMEs are 

mainly imperfect to the use of patents. Apart from lack of consciousness and 

knowledge on IP, the costs of recording IP are usually apparent as one of the 

utmost barriers for SMEs. In accounting the costs connecting to the gaining of 

IP rights, entrepreneurs need to take into thought not only the official fees 

(including application fees, publication fees and maintenance fees) but also the 
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costs connecting to application groundwork and trial, legal advice and 

conversion costs whenever the applicant means to apply for defense abroad. 

The costs of getting IP protection may be apparent by many SMEs as exceeding 

the possible benefits to be obtained from protection, chiefly seeing that a 

significant part of the costs may be incurred before the product has reached the 

market and that lender, investors or government packages rarely provide 

financial support for the defense of IP rights (Chen & Puttitanun, 2015) 

Aside from the costs, there are a number of extra elements of the claim process 

that may act as a discouragement for SMEs to seek IP protection, counting the 

time obligatory to be granted a patent or to obtain a symbol registration. The 

cumulative number of requests has often led to an upsurge in the backlog and 

therefore an upsurge in the time obligatory from filing to grant of a patent or 

registration of a trademark. For SMEs, a long delay for obtaining a patent leaves 

a great degree of uncertainty and delays the likelihood of finding possible 

licensees or partners for exploiting invention .The blockades to a wider and 

more real use of the IP system by SMEs are, therefore, many. To conclude, the 

first challenge would be low consciousness of the system limits the contact 

SMEs have to the IP system and their aptitude to use all the rudiments offered 

by the IP system efficiently, counting not just patents but also utility models, 

symbols, manufacturing designs, trade confidences, patent databases, copyright 

and other IP rights . Poor IP management skills within SMEs decrease their 

aptitude to fully benefit from the system and, therefore, discourage its future 

use (Rashmi, 2017). 

Secondly, limited access to the necessary human possessions and/or accessible 

legal information make use of the IP system difficult and decreases the chances 

of success in the submission process for registration/grant of IP rights. Efficient 

IP management necessitates an array of skills ranging from the legal to the 

scientific/technical and the profitable that not all SMEs have in-house. In fact, 

such know-how is generally missing in many if not most SME support 

institutions; this is similarly true of SME advisers and business advisors in the 

private sector (Rashmi, 2017).  

Thirdly, high costs, not just for obtaining and maintaining but also for 

monitoring and applying IP rights are an extra barrier, predominantly for firms 

that are working in a number of physically discrete marketplaces. Another 

major challenges face by entrepreneurs is fighting fake goods and piracy issues. 

Forging and piracy evils commerce and the public happiness, and weakens 
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sureness in the quality of brand name harvests, resulting in billions of dollars of 

lost income, speculation, future sales, and growth occasions. It also harms 

genuine businesses and workers who play essential roles in making, 

manufacturing, distributing, and selling honest products. In adding, because 

trespassing products are often inferior in quality, they can harm consumers in a 

countless of ways, by for example posing serious health and safety risks 

(Rashmi, 2017). 

 

Sustainability of Business Growth 

Sustainability is the viability of small and medium enterprises or business to 

maintain and develop their businesses over a long-term. Sustainability factors 

include growth and profit. Sustainability is a very important factor in measuring 

the performance of small and medium enterprises (Delmanet al., 2013). 

Business sustainability is often defined as managing the triple bottom line - a 

process by which companies manage their financial, social and environmental 

risks, obligations and opportunities (Delman et al., 2013). These three impacts 

are sometimes referred to as profits, people and planet. However, this approach 

relies on an accounting based perspective and does not fully capture the time 

element that is inherent within business sustainability. A more robust definition 

is that business sustainability represents resiliency over time – businesses that 

can survive shocks because they are intimately connected to healthy economic, 

social and environmental systems. These businesses create economic value and 

contribute to healthy ecosystems and strong communities. Business 

sustainability requires firms to adhere to the principles of sustainable 

development. 

 

Small and Medium Enterprises 

In Nigeria, small and medium enterprise is not prominently defined and it is not 

structurally established in the economy; the reason is attributed to the 

ambiguous concept of small and medium enterprise. The definition of small and 

medium enterprise in Nigeria is not static, but varied functionally within 

institutions with emphasis on the size of the investment rather than the number 

of employee. For example, the Nigerian Industrial Development Bank (2004) 

Defines small and medium enterprise as an enterprise having an investment and 

working capital not exceeding N750, 000. While In 1979, the Central Bank of 

Nigeria (CBN) in its credit guideline to banks, define Small and Medium 
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Enterprise as an enterprise whose annual turnover is not exceeding N500, 000.  

It is however argued among various scholars whether the criteria can still hold 

today given the high cost of operation resulting from deregulation of foreign 

exchange and inflationary impact. However the Central Bank of Nigeria (CBN, 

2005)  classified and defined small and medium enterprise as an enterprise 

whose (working capital including land cost) total investment does not exceed 

N2.5 million naira and whose annual turnover is N12.5 million annually. This 

definition seems to have recognized the impact of inflation and exigencies.  

The Central Bank of Nigeria (2013) for the purpose of 200 billion naira Credit 

Guarantee Scheme defined Small and Medium Enterprise SMEs as an 

enterprise that has asset base (excluding land) of between 5million to 500 

million naira and a labour force of between 11 and 300 (CBN 2005). Likewise, 

a small scale business was also defined as the business in which the capital is 

not more than 50 million naira and having between 11 to 100 workers. In its 

capacity to employ up to an average of 100 workers, small businesses are 

however very important in the nation’s economy.  

The National Economic Reconstruction Fund (NERFUND, 2005) in their own 

view classified small and medium enterprises as those enterprises whose fixed 

asset and cost of new investment does not exceed N10 million. In the new 

industrial policy in Nigeria, Small and medium enterprise are defined as those 

enterprise the total investment of between N100, 000 and N2 million excluding 

the cost of capital and including working capital. The Central Industrial 

Research and Development (CIRD, 2002) of ObafemiAwolowo University Ile-

Ife, defines SMEs as an enterprise whose working capital is not exceeding 

N250, 000 and employing on full time basis 50 workers or less. According to 

Wolfeson (2011), small and medium enterprises are those industries with 10 – 

50 employees; According to Aijebefunet al., (2003) defined small and medium 

enterprise as a commercial outlet that has 50 or fewer employees. European 

Community (EC) defined small and medium enterprise to promote competition 

and growth in the European community; the financial ceiling for qualification 

has risen tremendously while the staff strength still remains the same (10 – 50 

staff). Kibera and Obonyo (1999), in Kenya viewed small and medium 

enterprise as a business unit that employs between 10 – 50 persons. In Tanzania, 

Sido (1999) defines small and medium enterprise as a business outlet with 

minimum of 9 and maximum of 49 workers. Going by all literature reviewed; 

the definition of small and medium enterprise yields meaning which varies from 
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institution to institution and from country to country, depending on the level of 

employment, ownership structure, method of production etc. In Nigeria small 

and medium enterprise has been extended to include Small, Medium and Micro 

enterprises (SMMEs) (Eboh, 2004). 

 

Innovativeness in Activities of Small and Medium Enterprises  

Innovativeness plays a central role in the knowledge-based economy; it is 

practically omnipresent and concerns all areas. Innovativeness means creativity, 

the ability to come up with new thoughts, ideas and a unique way of combining 

or connecting. Small and medium enterprise that encourages innovativeness 

creates preconditions for new procedures and solutions. When managers talk 

about the need of changes in an enterprise, they usually mean encouraging the 

innovativeness of the employees. Accordingly, we understand the term 

innovative management as the management whose methods and techniques of 

managing are based on accentuating innovativeness, i.e. encouraging new, 

creative solutions. This requires some creativity of human potential in SMEs, 

implementation of new, progressive methods and techniques of personnel 

development, implementation of knowledge management, as well as pro-

innovative firm´s behaviour. Every improved, changed or new solution is a 

result of an innovative and creative approach (Adair, 2009). 

 Being creative means seeing ideas or objects in a different context, either by 

recognizing their inherent potential to be used in a different way, or by putting 

previously unconnected ideas together to create something completely new. 

Employer´s interest to develop innovation activities requires a certain level of 

pro-innovative culture in a firm, where employees are involved into the process 

of business policy formulating and are challenged to submit new innovative 

ideas. Managements in Nigeria small and medium enterprises should be looking 

for the best management practices in Europe and worldwide. Research has 

shown that managers (mainly of middle and older age) are a bit disadvantaged 

in comparison with their colleagues abroad, as they must train alongside their 

working career and have little time for development of their capabilities and 

characteristics. In a relatively short time they must master the contents of a 

lifelong preparation of Western managers. Innovative practices always aims to 

create new products, new production procedures, new markets and new 

strategies in order not to stay ahead of competition. 

 

Research  Methodolog 
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The study was carried out in Odeda local government of Abeokuta, Ogun State, 

South-West, Nigeria.  Both the qualitative and quantitative type of research was 

employed for validity of results and findings.  Also, a well-structured, cross 

sectional questionnaire was used to evaluate the relationship that exists between 

intellectual property right and sustainability of business growth under the study 

area. The population is restricted to only business ventures within this group of 

business. The population comprised of 150 business ventures that were 

registered in the area. Regression and Correlation method was adopted in the 

study depending on how relevant they are to the study, via Statistical Product 

and Service Solutions (SPSS) version 25 

 

Presentation of Data 

A total number of 133 structured questionnaires were distributed among the 

respondents, out of which one hundred and twenty seven (127) were 

appropriately filled and returned. Given this, it implies that approximately 

95.5% of the administered questionnaires were retrieved.  

Intellectual property right is key in the quest for sustainability of business 

growth. Protecting an invention/innovation is one of the key roles that 

intellectual property rights plays in any business enterprise. IPR system is 

essential to successful management and protects assets of business, and 

sustaining business growth. To remain competitive ahead of competitors, 

businesses must continuously protect the innovative products & services and 

the improved quality of existing products & services, in other to encourage 

research and development (R&D) and enhance profits of business and sustained 

business growth. Intellectual property (IP) to protect original creations such as 

inventions; literary and artistic works; designs; and symbols, names and images 

used in commerce (Cela, 2014). Intellectual property is protected in law to 

create exclusive right to the inventor or creator, for example, patents, copyright 

and trademarks, which enable people to earn recognition or financial benefit 

from what they invent or create. By striking the right balance between the 

interests of innovators and consumers, the intellectual property system aims to 

foster an environment in which creativity and innovation can flourish (Saha & 

Bhattacharya 2011). 

Questionnaires Respondent Percentage (%) 
 

Returned 127 95.5% 

Not returned 6 4.5% 
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Total distributed 133 100 

Source: Field Survey, 2021 

Table 2.   Frequency and percentage distribution of respondents by their 

demographic characteristics        n = 133 

Variables  Categories  Frequency Percentage % Mean 

Gender Male    70 55.1 1.44 

 Female 57 44.9  

 Total 127 100.0  

Age 21 – 30 years 49 38.6 2.05 

 31 – 40 years 36 28.3  

 41 – 50 years 28 28.3  

 51 years and above 14 22.0  

 Total 127 100.0  

Marital Status Single 44 34.6  

 Married 55 43.3 1.96 

 Divorce 17 13.4  

 Separated 11 8.7  

 Total 127 100.0  

Religion Christianity 69 54.3 1.45 

 Muslim 58 45.7  

 Total 127 100.0  

Academic Qualification S.S.C.E 20 15.7  

 OND/NCE/BA 32 25.2 3.07 

 B.sc/HND 26 20.5  

 M.sc/BA 27 21.3  

 Ph.D 11 8.7  

 Other 11 8.7  

 Total 127 100.0  

Years of Experience 0-3 years 31 24.4  

 4-6years 50 39.4 2.33 

 7-9years 19 15.0  

 10years and above 27 21.3  

 Total 127 100.0  

Source: Field Survey, 2021  
 

 

Gender  



161   africanscholarpublications@gmail.com                                                                              
 2021 

  

Analysis of response rate by gender, explains that 70 (55.1%) were male while 

57 (44.9%) of the respondents were female.  This implies that majority of the 

respondents were Male. 

Age  

Explains that, 49 (38.6%) were between 21 – 30 years of age, 36 (28.3%) were 

between 31 – 40 years of age, 28 (22.0%) were between 41 – 50 years, while 

14 (11.0%) were between 51 years and above. This implies that majority of the 

respondent’s falls between the ages 21 – 30 years. 

 

Marital Status  

Classifies the respondent by marital status, the table explains that, 44 (34.6%) 

of the respondents were single, 55 (43.3%) were married, 17 (13.4%) were 

divorce while 11 (8.7%) were separated. This implies that majority of the 

respondents were married 

 

Religion  

Revealed respondents by religions, from the findings, 69 (54.3%) of the total 

respondents were Christians, while 58 (45.7%) were Muslims. The number of 

respondents that were Christians is apparently more than Muslims. This implies 

that majority of the respondents were Christianity. 

 

Academic Qualification  

Shows respondents according to their highest academic qualifications, where 

20 (15.75%) of the respondents had S.S.C.E, 32 (25.2%) had OND/NCE/BA, 

26 (20.5%) represented those that had B.sc/HND, 27 (21.3%) represented those 

that had M.Sc/BA, 11 (8.7%) represented those that had Ph.D, while 11 (8.7%) 

represented those that had others. This implies that majority of the respondent 

had OND/NCE/BA. 

 

Years of Experience  

Revealed the respondents according to years of experience. The table shows 

that those within 0-3 years were 31 (24.4%), those that were within 4-6 years 

accounted for 50 (39.4%), those within the category of 7-9 years were 19 

(15.0%), respondents within 10years and above were 27 (21.3%). This implies 

that majority of the respondent fall between 5-6years. 
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Test of Hypotheses and Discussion of Findings  

Regression analysis was used to test the effect between the independent and 

dependent variable for the formulated hypothesis 1, 2 and 3. 

Hypothesis One 

Ho1:  There is no significant effect of patents and trademarks on 

profitability 

 

Table 3a  Model Summary 

Model R R 

Square 

Adjusted R 

Square 

Std. Error of the Estimate 

1 .268a .072 .064 2.30828 

a. Predictors: (Constant), Patents and Trademarks 

 

Table 3b  ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 51.431 1 51.431 9.653 .002b 

Residual 666.018 125 5.328   

Total 717.449 126    

a. Dependent Variable: Profitability 

b. Predictors: (Constant), Patents and Trademarks 
 

Table 3c  Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. 

Error 

Beta 

1 (Constant) 5.518 .561  9.833 .000 

Patents and 

Trademarks 

.245 .079 .268 3.107 .002 

a. Dependent Variable: Profitability 

 

The result from the model summary table 3a-c revealed the extent to which the 

variance of profitability can be explained by patents and trademarks. Looking 

at the result above, it shows a significant effect of patents and trademarks on 

profitability at (R² = 0.072, Adjusted R² = 0.064, P = 0.000). These indicate that 
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of the variation in profitability, patents and trademarks accounted for (7.2%). 

Also, the F-values statistics of (9.653) shows that the overall equation is 

significant at (Significant level = 0.002; P ˂ 0.05). Therefore, the null 

hypothesis (Ho) which state that there is no significant effect of patents and 

trademarks on profitability is hereby rejected and accept the alternative.    

 

Discussion of Findings 

Hypothesis one stated that patents and trademarks has no significant effect on 

profitability. Following the analysis of the results on research hypothesis one, 

we therefore reject the null hypothesis (Ho) and accept the alternative 

hypothesis (Hı) which states that there is a significant effect of patents and 

trademarks on profitability. The result of this present study was in line with the 

study of Singh, (2015) have established that, in general, the most competitive 

companies are those that use less formal IPR protection. Moreover, when we 

discriminate the IPR protection mechanisms by type, we found that the use of 

informal protection mechanisms, most notably, lead time and trade secrets, 

fosters the companies’ competitiveness, whereas the use of formal protection 

mechanisms, in particular, patents, trademarks and geographical indications, 

negatively impacts on that same competitiveness. Such results seem at odds 

with extant literature that highlights the importance of formal IPR protection 

mechanisms, especially in small businesses and their extensive use throughout 

industrial history to obtain competitive advantage.  

 

Hypothesis Two 

Ho2:   There is no significant effect of industrial designs on return on assets 

Table 4a Model Summary 

Model R R 

Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .388a .151 .144 2.20609 

a. Predictors: (Constant), Industrial Designs 

 

Table 4b  ANOVAa 

Model Sum of 

Squares 

df Mean 

Square 

F Sig. 

1 Regression 108.072 1 108.072 22.206 .000b 
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Residual 608.353 125 4.867   

Total 716.425 126    

a. Dependent Variable: Return On Assets 

b. Predictors: (Constant), Industrial Designs 
 

Table 4c Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. 

Error 

Beta 

1 (Constant) 4.140 .491  8.439 .000 

Industrial 

Designs 

.395 .084 .388 4.712 .000 

a. Dependent Variable: Return On Assets 

 

The result from the model summary table 4a-c  revealed the extent to which the 

variance of return on assets can be explained by industrial designs. Looking at 

the result above, it shows a significant effect of industrial designs on return on 

assets at (R² = 0.151, Adjusted R² = 0.144, P = 0.000). These indicates that of 

the variation in return on assets, industrial designs accounted for (15.1%). Also, 

the F-values statistics of (22.206) shows that the overall equation is significant 

at (Significant level = 0.000; P ˂ 0.05). Therefore, the null hypothesis (Ho) 

which state that there is no significant effect of industrial designs on return on 

assets is hereby rejected and accept the alternative.    

 

Discussion of Findings 

Hypothesis two stated that an industrial design has no significant effect on 

return on assets. Following the analysis of the results on research hypothesis 

two, we therefore reject the null hypothesis (Ho) and accept the alternative 

hypothesis (Hı) which states that there is a significant effect of industrial 

designs on return on assets. The result of this present study was in line with the 

study of Thomä &Bizer, (2013) regardless of the type of IPR protection 

mechanisms (formal or informal), the companies justify their use based on their 

effective-ness in terms of protection, particularly in the case of patents as 

expected for small companies that invest heavily in R&D such as ASOs – and 
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trademarks (Singh, 2015), but also in the case of geographical indications. 

Furthermore, we found that simplicity in use and implementation is particularly 

important for companies that use industrial designs, whereas low cost is the least 

important reason when deciding to protect their IPRs. 

 

Hypothesis Three 

Ho3: Trade secret has no significant effect on competitive edge; 

Table 5a Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .480a .230 .224 2.10070 

a. Predictors: (Constant), Trade Secrets 

 

Table 5b  ANOVAa 

Model Sum of 

Squares 

df Mean 

Square 

F Sig. 

1 Regression 164.805 1 164.805 37.346 .000b 

Residual 551.620 125 4.413   

Total 716.425 126    

a. Dependent Variable: Competitive Edge 

b. Predictors: (Constant), Trade Secrets 

 

 

Table 5c  Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. 

Error 

Beta 

1 (Constant) 3.419 .501  6.826 .000 

Trade 

Secrets 

.422 .069 .480 6.111 .000 

a. Dependent Variable: Competitive Edge 

  

The result from the model summary table 5a-c revealed the extent to which the 

variance of competitive edge can be explained by trade secrets. Looking at the 
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result above, it shows a significant effect of brand association on competitive 

edge at (R² = 0.230, Adjusted R² = 0.224, P = 0.000). These indicates that of the 

variation in competitive edge, trade secrets accounted for (23.0%). Also, the F-

values statistics of (37.346) shows that the overall equation is significant at 

(Significant level = 0.000; P ˂ 0.05). Therefore, the null hypothesis (Ho) which 

state that there is no significant effect of trade secrets on competitive edge is 

hereby rejected and accept the alternative.    

 

Discussion of Findings 

Hypothesis three stated that trade secret has no significant effect on competitive 

edge. Following the analysis of the results on research hypothesis three, we 

therefore reject the null hypothesis (Ho) and accept the alternative hypothesis 

(Hı) which states that there is a significant effect of trade secrets on competitive 

edge. The result of this present study was in line with the study of  

Thomä & Bizer, (2013) the use of informal trade secret on protection 

mechanisms by small companies is more profitable in terms of the appropriation 

of innovations returns. In contrast, the impact of formal protection mechanisms 

on the companies’ competitiveness is stronger the larger the company. The 

higher the trade secret, R&D commitment to achieve competitive edge, the 

stronger the impact of formal protection mechanisms on the companies 

competitiveness. Hence, the use of formal protection mechanisms seems to be 

an added value to high R&D-intensive companies. 

 

Recommendations 

The researcher has discussed the findings and conclusions extensively, hereby 

makes the following recommendations: 

i. The policy of development of science and technologies should be further 

improved so that the process of catching up with the technological 

progress would accelerate, and our economy transfer from the stage of 

users to the stage of producers of technologies. 

ii. It is necessary to ensure well-established mechanism of permanent 

harmonization of domestic legal acts with new Nigeria regulation in the 

area of intellectual property, as well as their effective enforcement; 

iii. To stimulate foreign direct investments in technologically demanding 

sectors of economy and involving innovative SMEs into their supply 
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chains. To organize matchmaking events to bring closer multinational 

and big companies with SMEs and established their business links; 

iv. Introduction of intellectual property in curricula at all faculties teaching 

the law, engineering, economy, agriculture, art or management; 

v. It is necessary to improve assessment methods of economic value of 

economic operators and affirm business transactions with intellectual 

property. 

 

Conclusion 

Based on the findings, the study concluded that intellectual property right is 

useful as a predictor for the sustainability of business growth. However, 

findings from the study reveals that all the four variables which represent 

intellectual property right (patents & trademarks, industrial designs and trade 

secrets) plays a significant role in sustainability of business growth in the study 

area. 
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