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Abstract 
It is an issue of concern that females who dominate the communication 

classrooms are not very prominent in media practice as compared to the 

male counterparts. The study was anchored on three theories namely, the 

social learning theory, agenda setting theory and the cultivation theory. The 

survey research method was adopted with a sample of 245 students. The 

result showed students are aware of females’ exposure to Gender and 

‘STEM’ stereotypes and are aware of the effects it has on the female gender 

which aided the conclusion that media promotion of stereotypes encourages 

the perception that mass communication is a feminine course. The study 

recommends that there should be creation of awareness on the harmfulness 

of stereotypes as they could influence the course of a person’s life.  
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Introduction 
There have been studies on female and 

minority groups’ representation in the 

media and women in media related 

careers, but rarely research on females 

as majority in communication 

classrooms. Densem (2006) in her 

article attempted to access the reasons 

for low male participation, but the 

research failed to elaborate on the 

gender imbalances in mass 

communication studies. 

Similar situation has been observed in 

Nigeria, Chioma, Okere, Alao, Atakiti 

and Jegede, (2015) citing Okunna 

2000 recorded that in 1961 when Mass 

Communication premiered as a 

professional course in Nigeria at 

NSUKKA and 1967 at UNILAG, it 

was populated by the male gender, but 

soon recorded a decline in male 

enrolment. 

This decline can be attributed to a list 

of phenomena such as exposure to the 

environment and career role models 

who can influence personal career 

choice, but one reoccurring 

phenomenon is gender stereotypes 

(Nicolao, 2014; Pearson, 2009). These 

stereotypes are further reinforced by 

the media which seem to propagate the 

field of mass communication related 

courses as predominantly female. The 

presence of stereotypes in human 

affairs and conduct is an interminable 

phenomenon, which is acted upon 

both consciously and unconsciously. 

This means humans tend to act upon 

stereotypes both when aware or 

oblivious of their environment; and 

these stereotypes influence the 

decisions they make, and the career 

paths they take.  

The media are responsible for 

educating and sensitizing the society; 

the media seem to be a major obstacle 

to foiling this function where it serves 

as a major perpetrator for sending and 

reinforcing these stereotypes. The 

media sometimes send out messages 

which might not serve the education 

purposes, instead it distorts people’s 

thoughts, for instance, it is not 
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uncommon to watch a movie where all the doctors are male and most of their 

wives stay at home, or a television show where all the lead female character 

needs to get a job on television is to have a pretty face. The media are supposed 

to reflect the changing society, instead of being a reflection, they distort the 

news of the society through stereotyped portrayals. Following the cultivation 

theory, Okunna (2012) in Endong and Obonganwan, (2015) explains that the 

perception of the ‘reality’ of the society depends greatly on the ‘realities’ 

projected by the mass media, because the world portrayed in the media is what 

will be accepted as an accurate replica of reality and society by the audience. 

Media messages like these reinforce ideas of a chauvinistic society, and this in 

turn, aids on-going gender stereotypes that state that women are better doing 

stay-at-home jobs, or are not genetically advanced to further careers that are 

science oriented. This further reinforces STEM stereotypes which depict 

women as ‘not being good at math’ or as one reoccurring stereotype reported in 

Jamieson and Harkins (2011, p. 1) “women lack the ability for math and 

science”. 

Stereotypes addressing mass communication study do not consider that most of 

the males lacking in communication disciplines make up for their absence in 

the actual practice of the profession. Research has shown that there is a decline 

in females practicing journalism, and this could pose a challenge, instead much 

emphasis is laid on the femininity of the discipline.  

This could be as a result that most female students enrolled for the programme 

had little to no idea what the programme entailed at the point of enrolment. This 

is further reinforced by writings of Nicolao (2014) which explains that most 

students have admitted that they lack adequate knowledge of careers; hence they 

get most of their knowledge from traditional stereotypes and the media. Thus, 

students follow the patterns promoted by the media which emphasise women as 

better at stereotypical roles than doing jobs which are traditionally labelled 

masculine.  

Therefore, this study seeks to discover the true motivation influencing females 

to study mass communication, or if their decision to study the discipline is based 

on the influencing power of the media as well as the gender and STEM 

stereotypes like ‘girls are not good at math’ which it propagates. 

 

Literature Review 

Theoretical framework 

The study made use of three theories; the Social Learning theory, Agenda-

setting theory and the Cultivation theory. The social learning theory follows the 

principle that people learn things like the roles ascribed to a gender and pick up 
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traits such as the way men and women are to behave from what they learn in 

the media. This is true as research has shown that individuals tend to study and 

observe the media and the environment in order to know how to behave 

(Anaeto, Onabajo and Osifeso 2008; Littlejohn and Foss, 2009).  

The Agenda-setting theory was set to explain the relationship between the 

emphasis the mass media attributes to an issue and the relative importance the 

audience attributes to the issue. The media is powerful in persuading the society 

to believe what it projects, as the media do not tell people to stereotype women 

into gender specific roles and occupations, but through its products, it 

propagates the idea (Littlejohn and Foss, 2009). 

According to Littlejohn and Foss (2009) the cultivation theory explains that as 

a result of repeated exposure to media projections audience members come to 

believe media framing of reality as their own reality. The theory explains that 

people who follow the media repeatedly are more than likely to believe 

whatever they see in the media as ultimate truth. This can be attributed to 

reasons there are more females in Mass Communication.  

 

The Influence of Media propagated Stereotypes on Career Choice of 

Women 

The majority of females in communication degrees have been in existence, but 

rarely over the years have enquiries been made into the reason for the female 

overflow in this discipline. Densem (2006) carried out a survey on 160 New 

Zealand high school students, 73 were male and the other 87 were females. The 

study sought to find out why there are fewer boys than girls studying 

Journalism, and what motivates both males and females to study Journalism. 

Findings showed that males perceive a high number of females in Journalism 

courses and are supposedly put off by it. Journalism was considered not to be 

as blocky or as manly as they would want it to be. Also, males consider it to be 

a better option for girls. Indirectly meaning Journalism was stereotyped as 

female. Boys believe they are better with numbers (math and calculation) and 

girls are better with writing and English which makes Journalism a better fit for 

girls.   

Media theories like cultivation describe how people believe what they see in the 

media as the truth and a reflection of their society, the way the media portrays 

women in stereotypical roles which situate them as majorly nurses, teachers, 

cleaners and so on would determine the way the society views women careers 
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and the jobs which are open to them. Young women often feel like they have 

less career choices than their male counterparts, or that venturing into a 

traditional vocational role, it would be frowned at by the society Denga (1983) 

in Tayo-Olajubutu (2014) laid emphasis on the importance of the Nigerian 

culture as a determinant for female and male career choice. He explains that this 

is the reason people often devalue the performance of women who take on 

traditionally masculine tasks and careers in Nigeria. 

In Nigeria, there is a huge gender imbalance; the media views the society as 

male-dominated and it is characterized by the domination of women. This 

gender imbalance is aided by culture, tradition, religion and other factors which 

have continued to widen the gap between men and women in Nigeria, by 

keeping women as subordinates (Okunna, 2005). 

Media projection of women also determines the motivation of women to follow 

career paths which venture outside their traditional roles. The thing to note 

according to York (1987) is that little evidence that such stereotyped masculine 

qualities and effectiveness offer a better guide at predicting the effectiveness 

and capabilities of the males over females in their stereotyped careers. 

 

The influence of stereotypes and motivation on female’s decision to study 

mass communication 

In an online study by Ramaci, Pellerone, Ledda, Presti, Squatrito and  Rapisarda 

(2017) it was recorded that adolescents placed social occupations like teaching 

and Public Relations to be feminine. Tsetsura (2014) explains that many 

professions have historically been attributed to femininity, most of the time, 

they are service oriented professions like social work, nursing, secretarial and 

desk work and over the course of time these occupations have come to be 

referred to as semi-professions. Attributes and qualities of these professions like 

the ‘caring’ qualities of female social workers or the ‘motherly demeanour’ of 

nursing have emphasized the stereotype of these professions being feminine. As 

a result of this, women are encouraged and motivated by society to occupy these 

positions. In fact, society considers it a normative dissonance when non-females 

take up these positions. Based on this premise, it is possible that the service 

oriented role of Public Relations and Mass Communication has contributed to 

the assumption of it being a semi-professional course, hence suited primarily 

for women. 
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Tayo-Olajubutu (2014) stated that result of women being stereotyped leads to 

venturing into non-science related courses, but what the author failed to infer 

was that, stereotyping is not the only factor for the avoidance of science-

oriented courses. His statement at first glance reveals that all females studying 

non-STEM related courses chose their respective careers because of these 

stereotypes. On the contrary, other factors like motivation come into focus. 

Densem (2004) highlighted the idea of being a celebrity and the glamour 

attached to the field of Journalism propagated by the media is recognized as a 

factor of importance for females considering journalism and mass 

communication as a course of study.  

Although stereotypes play a major role in female career decision, they are 

usually backed up by motivation; motivation from parents, family, peers, 

schools and the society at large. Stereotypes and motivation are interrelated, as 

most motivations are backed up by stereotypes. Boys are encouraged by the 

stereotypes to study Medicine and are encouraged by society, and in Nigeria, 

most females consider Mass Communication to be a profession much suited for 

them, and that serves as enough motivation to pursue a career in the field. 

Emenyeonu (1991) explains that there is an associated stereotype with Nigerian 

Mass Communication female students enrolling in the discipline because they 

view mass communication as a matter of educational convenience.  

Pearson (2009) sought to determine the reason for teenagers’ choice to study 

Journalism. The research found out that one of the reasons for females 

populating journalism could be because of the self-perpetuating phenomenon. 

Self-perpetuating phenomenon could be similar to stereotypes in the sense that 

they act as an incentive for women to join a population considered suitable for 

them. The study found out that most males did not view Journalism as a well-

respected career because of the fact that it is dominated by females.  

Tsetsura (2014) concluded that Public Relations is viewed as a feminine field 

because of the socially constructed qualities attributed to the discipline. Results 

from the study proved that in Russia as well as some other countries, Public 

relations is seen as a course much suited for women than for men because of the 

socio-economic, historical, and societal factors and the pre-conceived notions 

(stereotypes) about Public Relations. Another reason the research believes there 

are more females than males in Public Relations is because of the idea of ‘Public 

Service’ associated with the profession, which is often considered feminine.  
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Hanusch, Clifford, Davies, English, Fulton, Lindgren, O’Donnell, Price, 

Richards and Zion (2016) in their research discovered four areas of motivation 

to study Mass Communication among students, which are Public service, 

Varied Career, Creativity and Financial concerns and fame. Steiner (2017) 

states that women started studying journalism by the end of the 19th century 

because of the glamour attached to it; as opposed to traditional female careers 

like teaching and nursing. 

Gender and STEM stereotyping continue to be obstacles to the achievement of 

equity between men and women, apart from the personal and social implications 

on the men and women affected by these stereotypes and stereotyping, these/.l 

are also negative repercussions on the economy. Gender stereotyping causes 

unhealthy demands on both sexes which nip their natural talents from growing 

and eventually limit economic progress and prevent social cohesion (Council of 

Europe, 2014).  This idea may be the reason even though there are so many girls 

studying mass communication only few of them venture into careers relating to 

Mass Communication as recorded by Ashong and Batta (2011).  

Smith (2006) explained that women themselves believed that there were more 

women in Public Relations because women are more natural for Public 

Relations and because they possess the traditional feminine qualities suitable 

for Public Relations which are empathy, creativity and communication, which 

is subtly hinting that men do not practice Public Relations as much as women 

because they do not possess such traits. The study also stated that a percentage 

of what students knew about Public Relations was got from media exposure. 

 

Female Majority in Communication Classrooms vs. Male dominance in 

Positions, Practice and Media field 

There has been statistics to prove that women constitute the general majority in 

Communication classes, but turn out in small folds in the lecturing of mass 

communication, and in the practice of Journalism. Anyanwu (2001) in Oyinade, 

Daramola and Lamidi (2013) states that 80% of the Journalists in Nigeria are 

men and the reason for the marginalization of women in the media is because 

of the majority of men in the media.  In their work, Ahmar, Yasmeen, Agha, 

Jafree, Peter and Babar (2009) realised that there were more women in Mass 

Communication classes than there are in the field and media programmes. 

Bromley (2013) in Franks (2013) states that ever since Journalism courses 

originated and started to multiply, their classrooms have been dominated by 
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females. But in most journalism faculties the females have remained the 

minority; as engaging in academic journalism is stereotyped to be dominated 

by older men. This pattern of females dominating journalism classes was first 

developed in America where academic journalism was first introduced and the 

pattern has been replicated in other countries round the world. At its inception 

in 1908, females made up 15% of the entire student body of Journalism, but by 

1984, 60% of the student body were recorded female and the trend has 

continued. Due to this situation, there have been questions on the decline of the 

male majority and the sudden feminization of journalism into a pink-collared 

ghetto which brought about the research work by Maurine Beasley and Kathryn 

Theus in their work The New Majority 1988. 

Ali (2010) in a survey of 150 respondents aimed at finding out why there is an 

influx of females in Mass Communication yet only a few of them decide to 

further their career into Journalism. The study showed that female mass 

communication students have a negative attitude towards journalism as a career, 

in addition, the females role as mothers and wives are some of the problems to 

the practice of journalism. In a related study, Hanusch, Clifford, Davies, 

English, Fulton, Lindgren, O’Donnell, Price, Richards and Zion (2016) 

surveyed a sample of 1,884 Australian Journalism Students from 10 

Universities. The research found out that the hopes for a varied lifestyle and the 

opportunity to express creativity are the most prominent motivation for students 

Journalism choice as a profession. In terms of gender differences, lifestyle and 

culture were more popular for females while sports and politics for males. The 

researcher also noted that this preference runs in line with gender divisions of 

news rounds among journalists, where females are into lifestyle and men in 

sports, business and political beats.  

Ashong and Batta (2011) in their study carried out on 28 tertiary institutions in 

Nigeria was focused on highlighting the involvement of men and women in 

communication education in Nigeria. Findings from the study concluded that 

although women continue to be the majority in mass communication classes, 

the decisions relating to their curriculum, the faculty, as well as the policies 

guiding the gathering, processing and dissemination of information and 

communication of knowledge in Nigeria is done predominantly by men.  

Tsetsura (2014) highlights that women have been accepted as the clear majority 

in Journalism classes, but raise the question of what’s next? Research proves 

that even though women were graduating in large numbers out of journalism 
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and media courses, they were not getting as much jobs as men. Men still have 

better job security and assurance into journalism and broadcasting than women 

have, even in the situation of females being the majority. And the ones who 

made it rarely progressed to high ranks, this goes to say that women have the 

power in numbers, but that does not mean they exercise power in their 

workplace. Beasley and Theus (1988) in Franks (2013) confirmed this in their 

analysis of employment patterns among journalists. This is similar to what 

Pearson (2009) highlights when he stated that women have outnumbered men 

as Journalism students in Australia for the past 20 years, but still they do not 

hold top positions in Journalism and Mass communication positions. The top 

editorial positions are still held by men and top Public Relations firms are still 

run by men, even though women constitute a considerable majority in these 

fields (North, 2015). These goes further to reinforce the research by Sikdar and 

Mtra (2008) which points to the fact that women are stereotyped not to have the 

ability to hold leadership roles, even in the professions which they hold a 

considerable majority. 

Another reason responsible for the dominance or prominence of men in the 

Journalism field is stereotypes. There are still negative stereotypes attached to 

females even in a course which they dominate. Society still ascribes courses like 

Journalism to men even though females are the majority in these Mass 

Communication and Journalism classes. Women who excel at journalism are 

stereotyped to live less fulfilled lives according to Reep and Dambort (1987) in 

Oberiri (2016) found out that most women who played successful, excited roles 

in their career were financially competent but at the cost of being less than 

perfect mothers and having little to no romance in their lives. Oberiri (2016) 

goes further to state that it is possible for females who belong to the same social-

cognitive group to develop negative attitudes towards Journalism practice. This 

could be because of the gender discrimination and stereotypes which they face 

from society and their family, which they go on to believe is the norm and 

causes most of them to behave in the same negative manner towards Journalism 

as a career.   

The reason for this pattern has not been addressed, but it can be linked to the 

ripple effect of stereotypes by the media and society. Women are naturally 

expected to go into mass communication and journalism classes because they 

perform better than boys at English related subjects and most of the time, write 

better than boys (Temborn and Fort, 2008). But the questions yet to be asked by 
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these ‘stereotypes’ and the people who adhere to them, is if women are willing 

to pursue these careers even though they are skilled at writing and practice good 

grammar.  

This is the problem resulting from stereotypes, they do not address individual 

differences, and instead, they group individuals and communities as one 

singular group. This may be the result of low job satisfaction among female 

journalists, aside from the other factors like family responsibility. 

 

Materials and Methods 

The study employed the descriptive survey research method. The population 

comprised 631 respondents which consisted Secondary School Students of 

Doregos Private Academy with an estimated population of 339 (school registry) 

and all Mass Communication Undergraduate Students of Covenant University 

with an estimated population of 292. Using the Taro Yamane (1967) formula, 

questionnaires were administered to the sample drawn from both schools with 

132 and 113 respectively. This research adopted both the cluster and purposive 

sampling techniques. The reliability coefficient of the instrument was 0.783. 

 

Results and Discussion 

The questionnaires were administered to 245 respondents, while 229 copies 

which consisted of 119 respondents from Doregos Private Academy (secondary 

school) and 110 respondents from Covenant University were retrieved and valid 

for analysis.  

Research Question One: To what extent are students aware that they are being 

exposed to Gender, Media and STEM stereotypes? 

 

Table 1: Extent Students were Exposed to Gender, Media and STEM 

Stereotypes (Doregos Private Academy)   

Items VGE 

(5) 

Freq. 

(%) 

GE 

(4) 

Freq. 

(%) 

LE 

(3) 

Freq. 

(%) 

VLE 

(2) 

Freq. 

(%) 

NT 

(1) 

Freq. 

(%) 

Mean 

(x ̅) 

SD 

Women are put in ‘girly’ professions 

in the media. 

46 

(38.7) 

44 

(37.0) 

22 

(18.5) 

- 7 

(5.9) 

4.03 1.05 

The media showing more men as 

doctors and Engineers and more 

11 

(9.2) 

81 

(68.1) 

- 20 

(16.8) 

7 

(5.9) 

3.58 1.06 
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women as models and news casters is 

wrong. 

I notice when females are put in ‘girly’ 

professions in the media 

2 

(1.7) 

76 

(63.9) 

27 

(22.7) 

- 14 

(11.8) 

3.44 1.00 

I watch and see media posts that show 

more women as broadcasters and 

Journalists than men 

27 

(22.7) 

27 

(22.7) 

2 

(1.7) 

- 63 

(52.9) 

2.62 1.77 

I know about Gender and STEM 

Stereotypes in the Media 

2 

(1.7) 

24 

(20.2) 

45 

(37.8) 

7 

(5.9) 

41 

(34.5) 

2.49 1.21 

I feel that men are suitable as doctors 

and women as broadcasters 

7 

(5.9) 

7 

(5.9) 

7 

(5.9) 

7 

(5.9) 

98 

(82.4) 

1.53 1.20 

Average Weighted Mean  2.95 1.20 

 

KEY: VGE=Very Great Extent, GE=Great Extent, LE=Low Extent, 

VLE=Very Low Extent, NT=Not at all; ***Decision Rule if mean is: 1 to 

1.49 =Not at all; 1.5 to 2.49 = Very Low Extent; 2.5 to 3.49 = Low Extent; 

3.5 to 4.49 = Great Extent; 4.5 to 5 = Very Great Extent 

Source: Field Survey, 2018.  

 

Table 1 shows that Doregos Private Academy students on the average were 

exposed to gender, media and STEM stereotypes to a low extent (x̅=2.95). From 

the individual parameters used for measurement; a large number of the 

respondents were to a very great extent (38.7%) exposed to the projection of 

women placed in ‘girly’ professions by the media, 18.5% were to a low extent 

exposed and just 5.9% have no exposure at all.  

 

Table 2: Extent Students were Exposed to Gender, Media and STEM 

Stereotypes (Covenant University)   

Items VGE 

(5) 

Freq. 

(%) 

GE 

(4) 

Freq. 

(%) 

LE 

(3) 

Freq. 

(%) 

VLE 

(2) 

Freq. 

(%) 

NT 

(1) 

Freq. 

(%) 

Mean 

(x ̅) 

SD 

Women are stereotyped into gender 

repressive and Non-STEM vocations in 

media portrayals. 

86 

(78.2) 

24 

(21.4) 

- - - 4.78 0.41 

I can identify when females are being 

stereotyped by the media into gender 

specific roles and occupations. 

86 

(78.2) 

- 24 

(21.8) 

- - 4.56 0.83 
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The Media aids the continuation of 

Gender and STEM stereotypes through 

its content. 

86 

(78.2) 

- - 24 

(21.8) 

- 4.35 1.24 

I am exposed to the existence of Gender 

and STEM Stereotypes in the media. 

24 

(21.8) 

86 

(78.2) 

- - - 4.22 0.41 

There is a high level of Gender and STEM 

stereotyping against women in the 

Media 

- 62 

(56.4) 

48 

(43.6) 

- - 3.56 0.50 

Average Weighted Mean  4.29 0.68 

 

KEY: VGE=Very Great Extent, GE=Great Extent, LE=Low Extent, 

VLE=Very Low Extent, NT=Not at all; ***Decision Rule if mean is: 1 to 

1.49 =Not at all; 1.5 to 2.49 = Very Low Extent; 2.5 to 3.49 = Low Extent; 

3.5 to 4.49 = Great Extent; 4.5 to 5 = Very Great Extent 

Source: Field Survey, 2018.    

 

Table 2 shows that on the average the university students were exposed to 

gender, media and STEM stereotypes. 78.2% of the respondents claim they 

were to a very great extent exposed to the assertion that women are stereotyped 

into gender repressive and non-STEM vocations by media portrayals, while just 

21.4% had been exposed to a great extent. The average weighted mean shows 

that Covenant University students are exposed to gender, media and STEM 

stereotypes (x̅=4.29).  

 

Table 3: Extent Students were Aware of Gender, Media and STEM 

Stereotypes (Covenant University)   

Items EA 

(4) 

Freq. 

(%) 

A 

(3) 

Freq. 

(%) 

SA 

(2) 

Freq. 

(%) 

NA 

(1) 

Freq. 

(%) 

Mean 

(x̅) 

SD 

Females are not appreciated in 

traditionally male fields. 

86 

(78.2) 

24 

(21.8) 

- - 3.78 0.41 

Journalists are better as men and 

Public Relations Officers as women 

86 

(78.2) 

- 24 

(21.8) 

- 3.56 0.83 
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Women study Mass Communication 

because it is favourable to their 

gender 

24 

(21.8) 

86 

(78.2) 

- - 3.22 0.41 

Mass Communication is better for 

boys than girls 

24 

(21.8) 

- - 86 

(78.2) 

1.65 1.24 

There are more girls in media 

professions than boys 

- - 24 

(21.8) 

86 

(78.2) 

1.22 0.41 

I think the idea of boys studying 

Mass Communication is not popular 

- - - 110 

(100) 

1.00 0.00 

Average Weighted Mean  2.41 0.55 

 

KEY: EA=Extremely Aware, A=Aware, SA= Slightly Aware, NA=Not 

Aware ***Decision Rule if mean is: 1 to 1.49 =Not Aware; 1.5 to 2.49 = 

Slightly Aware; 2.5 to 3.49 = Aware; 3.5 to 4= Extremely Aware 

Source: Field Survey, 2018.    

 

Table 3, indicates that the university students who participated in this study on 

the average were slightly aware of gender, media and STEM stereotypes. This 

suggests that the university students were slightly aware (x̅=2.41) generally of 

gender, media and STEM stereotypes.  

 

Research Question Two: What is the extent to which students act upon these 

stereotypes? 

Table 4: Extent to which Students Act upon the Stereotypes (Covenant 

University)   

Items VGE 

(5) 

Freq. 

(%) 

GE 

(4) 

Freq. 

(%) 

LE 

(3) 

Freq. 

(%) 

VLE 

(2) 

Freq. 

(%) 

NT 

(1) 

Freq. 

(%) 

Mean 

(x ̅) 

SD 

From my exposure to Gender and 

STEM stereotypes, I feel Mass 

Communication holds equal 

opportunities for boys and girls. 

86 

(78.2) 

24 

(21.8) 

- - - 4.78 0.41 

I feel fulfilled studying Mass 

Communication 

86 

(78.2) 

- 24 

(21.8) 

- - 4.56 0.83 

I believe that females study Mass 

Communication because media 

products portray more females in 

the media. 

86 

(78.2) 

- - 24 

(21.8) 

- 4.35 1.24 
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Stereotypes influence my belief 

that Mass Communication is a 

course better suited for girls. 

- 110 

(100) 

- - - 4.00 0.00 

From media exposure to Gender 

and STEM stereotypes, I feel 

females would face gender 

discrimination if they venture into 

a STEM field 

- 24 

(21.8) 

63 

(57.3) 

23 

(20.9) 

- 3.01 0.66 

Due to exposure to Gender and 

STEM stereotypes, I feel the idea 

of boys studying Mass 

Communication is not very 

popular 

- - 87 

(79.1) 

23 

(20.9) 

- 2.79 0.41 

My belief that a motivator for 

females to study Mass 

Communication is aided by Gender 

and STEM stereotypes. 

- - - 47 

(42.7) 

63 

(57.3) 

2.57 0.50 

Average Weighted Mean  3.72 0.58 

 

KEY: VGE=Very Great Extent, GE=Great Extent, LE=Low Extent, 

VLE=Very Low Extent, NT=Not at all; ***Decision Rule if mean is: 1 to 

1.49 =Not at all; 1.5 to 2.49 = Very Low Extent; 2.5 to 3.49 = Low Extent; 

3.5 to 4.49 = Great Extent; 4.5 to 5 = Very Great Extent 

Source: Field Survey, 2018.  

 

Table 4, shows that the university students who participated in this study on the 

average acted upon stereotypes (x̅=3.72). One scale item illustrates that the 

university students believe that Mass Communication is a course better suited 

for girls.  

 

Table 5: Extent to which Students Act upon the Stereotypes (Doregos Private 

Academy)   

Items VGE 

(5) 
Freq. 

(%) 

GE 

(4) 
Freq. 

(%) 

LE 

(3) 
Freq. 

(%) 

VLE 

(2) 
Freq. 

(%) 

NT 

(1) 
Freq. 

(%) 

Mean 

 

(x ̅) 

SD 

I find it funny whenever I see men 

studying female courses 

20 
(16.8) 

25 
(21) 

19 
(16) 

7 
(5.9) 

48 
(40.3) 

2.68 1.57 

I feel like girls who study courses 

with more boys are Tomboys 

- 45 

(37.8) 

26 

(21.8) 

- 48 

(40.3) 

2.57 1.35 

I feel Engineering is a better option 

for boys than Mass Communication 

14 
(11.8) 

29 
(24.4) 

2 
(1.7) 

- 74 
(62.2) 

2.24 1.62 
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I feel that girls are better for the 

media life than boys 

27 
(22.7) 

9 
(7.6) 

- - 83 
(69.7) 

2.13 1.75 

I feel that there are more girls in 

Mass Communication because girls 

do not know math as well as boys. 

- 9 

(7.6) 

20 

(16.8) 

- 90 

(75.6) 

1.56 1.02 

I feel like men and boys who study 

female courses are not manly 

enough 

- - 7 
(5.9) 

22 
(18.5) 

90 
(75.6) 

1.30 0.58 

Average Weighted Mean  2.08 1.32 

 

KEY: VGE=Very Great Extent, GE=Great Extent, LE=Low Extent, 

VLE=Very Low Extent, NT=Not at all; ***Decision Rule if mean is: 1 to 

1.49 =Not at all; 1.5 to 2.49 = Very Low Extent; 2.5 to 3.49 = Low Extent; 

3.5 to 4.49 = Great Extent; 4.5 to 5 = Very Great Extent 

Source: Field Survey, 2018.    

 

Among the secondary school students as shown in Table 5, the extent to which 

they acted upon stereotypes on the average was very low (x̅=2.08). This means 

they do not attach much importance to such stereotypes.   

Research Question Three: What is the reason behind the decline in male 

enrolment in Mass Communication programmes? 

 

Table 6: Reasons behind Male Minority in Mass Communication (Covenant 

University)   

Items SA 

(5) 

Freq. 

(%) 

A 

(4) 

Freq. 

(%) 

D 

(3) 

Freq. 

(%) 

SD 

(2) 

Freq. 

(%) 

U 

(1) 

Freq. 

(%) 

Mean 

(x ̅) 

SD 

I feel Mass Communication is a 

feminine course 

- 47 

(42.7) 

63 

(57.3) 

- - 3.43 0.50 

I feel Mass Communication as a 

profession and practice is better 

suited for boys 

24 

(21.8) 

- 71 

(64.5) 

15 

(13.6) 

- 3.30 0.96 

I feel like stereotypes aiding the 

feminization of Mass 

Communication have caused low 

male enrolment in Mass 

Communication Programmes. 

- 47 

(42.7) 

39 

(25.5) 

24 

(21.8) 

- 3.21 0.78 

Average Weighted Mean  3.31 0.75 
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KEY: Strongly Agree=SA, Agree=A, Disagree=D, Strongly Disagree=SD, 

Undecided=U; ***Decision Rule if mean is: 1 to 1.49 =Undecided; 1.5 to 

2.49 = Strongly Disagree; 2.5 to 3.49 = Disagree; 3.5 to 4.49 = Agree; 4.5 to 

5 = Strongly Agree 

Source: Field Survey, 2018.  

 

Table 6, depicts that respondents (university students) on the average disagreed 

(x̅-3.31) with the reasons raised behind the decline in male enrolment in Mass 

Communication programmes.  

 

Research Question Four: How has adherence to these stereotypes contributed 

to low female representation in Journalism practice? 

Table 7: Extent to which Adherence to Stereotypes Contribute to Low Female 

Representation in Journalism (Covenant University)   

Items VGE 

(5) 
Freq. 

(%) 

GE 

(4) 
Freq. 

(%) 

LE 

(3) 
Freq. 

(%) 

VLE 

(2) 
Freq. 

(%) 

NT 

(1) 
Freq. 

(%) 

Mean 

(x ̅) 

SD 

Due to media exposure to Gender 

and STEM stereotypes I see myself 

practicing other Mass 

Communication Professions 

(Public Relations, Advertising, 

Broadcasting etc.) 

86 
(78.2) 

 

- 24 
(21.8) 

- - 4.56 0.83 

From my exposure to Gender and 

STEM stereotypes I see myself 

obtaining a higher education in 

Mass Communication 

86 

(78.2) 

- 24 

(21.8) 

- - 4.56 0.83 

Even though there are more male 

lecturers than female in Mass 

Communication I see myself 

becoming a lecturer. 

- 86 

(78.2) 

- 24 

(21.8) 

- 3.56 0.83 

Due to media exposure to Gender 

and STEM stereotypes I see myself 

practicing Journalism 

- 86 
(78.2) 

- - 24 
(21.8) 

3.35 1.24 

From my exposure to Gender 

stereotypes I feel Journalism is 

the male domain in Mass 

Communication 

- - 86 

(78.2) 

24 

(21.8) 

- 2.78 0.41 

Average Weighted Mean  3.76 0.83 
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KEY: VGE=Very Great Extent, GE=Great Extent, LE=Low Extent, 

VLE=Very Low Extent, NT=Not at all; ***Decision Rule if mean is: 1 to 

1.49 =Not at all; 1.5 to 2.49 = Very Low Extent; 2.5 to 3.49 = Low Extent; 

3.5 to 4.49 = Great Extent; 4.5 to 5 = Very Great Extent 

Source: Field Survey, 2018. 

 

Table 7 indicates that adherence to stereotypes on the average contributed to 

low female representation in Journalism practice to a great extent (x̅=3.76).  

 

Discussion 

The study demonstrated that the students of Doregos Private Academy did not 

have much knowledge about STEM and Gender Stereotypes and Mass 

Communication. Furthermore, secondary school participants were aware that 

the idea of boys being smarter than girls in math is a stereotype; hence, children 

and teenagers are aware of stereotypical perceptions in terms of gender 

superiority and educational attainment. In addition, the most common source of 

knowledge of mass communication and other media related careers among 

secondary school students were family and friends (48.7%) and the media 

(38.7%); while school was a rare source (9.2%) of knowledge of mass 

communication and other media related careers.  

The study revealed that Covenant University students’ level of knowledge on 

gender stereotypes was high. Their level of satisfaction from studying Mass 

Communication was high; while their level of knowledge on STEM Stereotypes 

was moderate. In addition, university students were motivated to study mass 

communication by media portrayals of the career (80%). This goes in line with 

Pearsons (1988) study which revealed that Media projections of Journalism 

motivated students to study the course, and Polus (2003) who discovered that 

most students gathered their knowledge about the course from media portrayals. 

However, very few (15%) were motivated by personal interest, while none were 

motivated by nature of discipline. Some studies are a little at variance with the 

findings of this study as they found out that students would like to be journalists 

because of the personal interest of acquiring diverse knowledge (Ali, 2010; 

Chioma, Okere, Alao, Atakiti and Jegede, 2015; Hanusch et al., 2016).  

University students were to a very great extent exposed to the assertion that 

women were stereotyped into gender repressive and non-STEM vocations by 

media portrayals. Furthermore, this study points out that the university students 

could to a very great extent identify when females are stereotyped by the media 

into gender specific roles and occupations. Consequently, the university 

students to a great extent perceived that the media aided the continuation of 

gender and STEM stereotypes through its content. This is similar to findings by 

Kumari and Joshi (2015) which states that the media is responsible for 
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propagating gender role stereotypes about women based on its content. This 

goes in line with findings from Anorue, et. al (2012) who discovered that the 

media are responsible for creating the mind-set that women belong in 

stereotypical professions through its content. It is also important to note that 

these findings confirm the tenets of the social learning theory which suggests 

that the participants of this study have learnt through the observation of the 

stereotypical projection of females by the media. Furthermore, this study shows 

the relevance of the Agenda setting theory by finding a nexus between the media 

and its projection of women into gender roles and stereotypes; and placement 

of women into categorical boxes by broadcasting women in gender stereotyped 

roles or casting men in roles which are perceived to be traditionally male. 

This study discovered that university students acted upon these stereotypes.  As 

shown in Table 4, they feel mass communication holds equal opportunities for 

both gender despite their exposure to gender and STEM stereotypes.  Also, 

respondents believe that both gender and ‘STEM’ stereotypes are not motivating 

factors for females studying mass communication and believe to a low extent 

that the idea of boys studying mass communication is not popular. However, to 

a low extent 67.3% of respondents believe or feel that females will face gender 

discrimination if they venture into STEM field. Findings here contradict the 

writings by Akinsowon and Osisanwo (2014) which imply that women who go 

into STEM and traditional male roles could be discriminated in the sense that 

they are not considered equal to their male counterparts and their success is 

often attributed to luck. 

Irrespective of gender, to a very great extent, respondents feel fulfilled in 

studying mass communication.  However, all the university respondents (both 

male and female) believe that stereotype influenced their perception that mass 

communication is a course better suited for the females.  Respondents to a high 

extent believed that females studied Mass Communication because media 

portrayed more females in the media. These findings affirm the cultivation 

theory which states that individuals got most of their information from the 

media, and thus believe most of what they see in the media to be reality, thus 

they believe stereotypical projections of mass communication by the media to 

be real life.  

Data from table 6 shows that students disagreed with the reasons behind male 

minority in mass communication. 42.7 % of the university students agreed that 

mass communication was a feminine course, while a good number 57.3% 

disagreed that mass communication was a feminine course. This indicated that 

although some students believe that mass communication is a feminine course, 

a larger percentage disagree with that statement. This conclusion goes against 

findings from Tsetura (2014) where Public Relations a branch of Mass 

Communication is seen as a feminine course better suited for women than men 
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historically, socio-economically and because of the social factors associated 

with the course. This result also contradicts findings from a study by Densem 

(2006) which reveals that because there are more females than males in Mass 

Communication, males view it as feminine, and are supposedly put off by the 

course, and that mass communication and media related courses are better 

suited for females because of the English and communication skills involved, 

rather than for males who are believed to be more mathematical or science 

inclined. 

The findings are not in consonance with the idea that Mass Communication as 

a profession and in practice is better suited for boys. Ashong and Batta (2011) 

however found out that there are more males than females in both Mass 

Communication Profession and Practice where the percentage of female to male 

lectures is (21.35% -78.65%) and female to male practitioners is (32.77% - 

67.23%). 

Despite most respondents disagreeing that Mass Communication is seen as a 

feminine course, 42.7% of them agreed that the feminization of Mass 

Communication has caused low enrolment in Mass Communication courses, 

while 25.5% disagreed and 21.8% strongly disagreed. This conclusion 

contradicts Pearson (2009) study, where it was revealed that a large percentage 

of male students believed that mass communication was not ‘blocky’ or manly 

enough for them, thus their low turnout in the profession. This is further 

reinforced by Simorangkir (2010) who explained that the Feminization of 

Public Relations a subset of Mass Communication has led to the low 

representation of men in the field. 

 

Conclusions 

Based on the findings of the study, it was revealed that media promotes gender 

and ‘STEM’ stereotypes which motivates females to study mass 

communication. The study showed that females are actively aware of their 

exposure to gender, media and ‘STEM’ based stereotypes and are aware of the 

effects stereotype has on the female gender. The study discovered that the 

number of males and females who are conscious that gender, media and ‘STEM’ 

stereotype influenced their decision to enrol in mass communication 

programmes is significant. The study also believed that adherence to these 

stereotypes is a major contributor to low representation of females in journalism 

practice. 

This study recommends that there should be an increase in the creation of 

awareness of such stereotypes and schools should teach critical viewing skills 

to children so they can become informed viewers that can make less 

stereotypical career choices. Media should reduce its stereotyping of ‘STEM’ 

professionals as basically men, especially through books and commercials as 
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these are early agents of socialization for children. There should be 

enlightenment of the society aimed at achieving an adequate level of social 

readiness, so that messages breaking gender stereotype can be effective. There 

is a need for gender-sensitive teaching and a careful attention to gender specific 

group processes in the classroom. 
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