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Abstract 
This study surveyed the opinions of Christian youths on the moral impact of 

fake news on the lives of Christian youths. The objective of the study was to 

find out the religious impact of fake news on the lives of Christian youths. 

Hypothesis was formulated to test if there is significant difference between the 

opinions of male and female Christian youths. Surveyed research designed 

method was used, structured questionnaire was used to gather data and was 

analysed using statistical package for social sciences. The result revealed that, 

there are many fake religious information on the lips of Christian youths 

capable of fomenting religious hatred in the society, existence of fake news 

makes Christian youths to deepen their faith, and share their religious views 

from fabricated religious information. It was recommended that, Fake news 

should not be look upon as completely out of place but makes it possible for 

Christians to be more apologetic toward their faith from external attack. The 

youths are encouraged to be open minded to such fabricated news so as to use 

it in clearing grey areas in the gospel of Christ. They should avoid using fake 

news to incite religious violence. 

 

Keywords: Fake News, Christian Youths, Lives, Religious Impact, Gnostics, 

New Testament    
 

 

Introduction 
Information fabrication is not new. The 

use of propaganda is ancient, but never 

before has there been the technology to 

so effectively disseminate it. So, it is 

important to understand the historical 

context when examining and reporting 

on contemporary manifestations of 

what has been termed a 21st-century 

‘information disorder’. Misinformation, 

disinformation and propaganda have 

been features of human communication 

since at least the Roman times when 
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Antony met Cleopatra. Octavian waged a propaganda campaign against Antony 

that was designed to smear his reputation. This took the form of “short, sharp 

slogans written upon coins in the style of archaic Tweets.” These slogans painted 

Antony as a womanizer and a drunk, implying he had become Cleopatra’s puppet, 

having been corrupted by his affair with her. Octavian became Augustus, the first 

Roman Emperor and “fake news had allowed Octavian to hack the republican 

system once and for all.” The invention of the Gutenberg printing press in 1493 

dramatically amplified the dissemination of disinformation and misinformation, 

and it ultimately delivered the first-large scale news hoax ‘The Great Moon Hoax’ 

of 1835. The New York Sun published six articles about the discovery of life on 

the moon, complete with illustrations of humanoid bat-creatures and bearded blue 

unicorns. Conflicts, regime change, and catastrophes then became markers for the 

dissemination of disinformation.   

Thus, as one-to-many communications developed in the 20th century, especially 

with the advent of radio and television, satirical news evolved, sometimes being 

mistaken as the real thing in news consumers’ minds. Finally, as this guide 

illustrates, the arrival of the internet in the late 20th century, followed by social 

media in the 21st century, dramatically multiplied the risks of misinformation, 

disinformation, propaganda and hoaxes. Both errors and fraudulent content now go 

viral through peer-to-peer distribution (many-to-many communication), while 

news satire is regularly misunderstood and re-shared as straight news by unwitting 

social media users. The world now, is inhabit with computational propaganda, 

state-sponsored ‘sock-puppet networks’, troll armies, and technology that can 

mimic legitimate news websites and seamlessly manipulate audio and video to 

create synthetic representations of any number of sources. Manipulation is 

dominating the social space. The so-called Overton window concept shows us how, 

by way of “fake news” in particular setting, certain completely unacceptable 

opinions slowly become part of the social consensus. Without understanding this 

change, people become deprived of their freedom and begin to feel more and more 

helpless. 

Christian  communities over the years in Adamawa state were considered to be  

sane societies that represent truth and their relationship with the communities 

surrounding them were perceived to be cordial. Because Christians stand for truth, 

some were called upon to even stand as witnesses in the court of laws and 

guarantors to many individuals in the society. Bearing the name Christian alone 

over the years sends a signal that such an individual stands but for truth in all his/her 

dealings and such person is held in high regard. 
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However, as time went on, this virtues of speaking and standing for the truth began 

to plummet as the qualities and industry of Christian personality are tested, some 

were seen to be compromised on reasons that seek questions and answers. It was 

emphatic that, speaking out the truth was term to be a hot cake as the Christian 

societies find it difficult to place whose words can be taken to the bank because 

many have become turncoat. It is against this backdrops that the researcher decided 

to embark on this topic “fake news” 

.   

Statement of the Problem  

Christian youths in Adamawa State over the years have been the product of 

Christian communities. These are communities that stood for truth and voice out 

their views on issues the way it supposed to be without playing to the gallery and 

not minding whose ox gores. News of events were spread without compromising 

or being gullible. These youths refrained from any form of messages that lead to 

incitement, there words were taken serious by the public. Communal crisis were 

minimal, they were moving freely to even communities close to them without a 

feeling of being attack or being seeing as threat.  

However, the researcher observed that the virtues being displayed by the Christian 

youths in Adamawa state over the years have being a thing of the past, as many 

have compromised. Communities that had good relationship were attacking each 

other due to fabricated information which at times are peddled by Christian youths. 

Misinformation about other faiths have taken toll and made relationship with others 

sours. Christian youths are seen using different medium to spread messages that 

incite violence in the society. Fake news has being a serious form of distraction 

and disunity in the society, as such both Christian youths and non-Christian youths 

are using this tool to deceive a larger society. 

 

Objective of the Study 

The main objective of the study is to investigate the impact of fake news on the 

lives of Christian youths in Adamawa State, to achieve this, a specific objective is 

formed: to find out the religious impact of fake news on the lives of Christian 

youths in Adamawa state, Nigeria. And to answer research question on what are 

the impacts of fake news on the religious lives of Christian in Adamawa State?    

Research Hypothesis: there is no significant difference between the opinions of 

male and female Christian youths on the religious impact of fake news on the lives 

of Christian youths in Adamawa state. 
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Review of Related Literature 

Concept of Fake News   

Fake news is not a new term. It has a long legacy reaching back centuries, but even 

in the past decade it has shifted meaning. Fake news became a household name 

after it was used by Donald Trump in is presidential campaign in 2016. It was 

adopted by his opponents to denounce the maneuvers of Trump’s domestic and 

international supporters. The word ‘Fake News’ was named 2017 word of the year 

raising tensions between nations and may lead to regulation of media (Carson, 

2018). Fake news has become a buzzword, especially after the 2016 presidential 

elections in the United States, a democratic exercise marked by loads of 

misinformation and false news (Jonathan, 2016). 

What is common across the definitions of fake news is how appropriates the look 

and feel of real news; from how websites look; to how articles are written; to how 

photos include attributions; and how events are spread around. Fake news hides 

under a veneer of legitimacy as it takes on some form of credibility by trying to 

appear like real news.  Levy (2017) observes that fake news is the presentation of 

false claims that purport to be about the world in a format and with a content that 

resembles the format and content of legitimate media organisations. To Rini (2017) 

fake news describes events in the real world, typically by mimicking the 

conventions of traditional media reportage. Yet it is known by its creators to be 

significantly false and is transmitted and of deceiving at least some of its audience. 

Gelfert (2018) discloses that fake news is the deliberate presentation of (typically) 

false or misleading claims as news, where the claims are misleading by design. 

Matthew and Hunt (2017) assert that fake news is a news articles that are 

intentionally and verifiable false, and could mislead readers. 

 

Different Kinds of Fake News 

Fake news is firmly in the public’s attention once more, occupying a lot of media 

space to the presumed unstoppable power and the consequences of this much slated 

threat to the very fabric of society and the democratic system. It has been projected 

as a great menace and has gradually snowballed into a moral panic in the 

information environment. There are six ways to which fake news have been 

operationalize say- News satire, parody, fabrication, manipulation, propaganda and 

advertising and public relations. 

 

News Satire 

The most common operational of fake news known as mock news programs, which 

typically use humour or exaggeration to present audiences with news update. An 



 

15  africanscholarpublications@gmail.com                                                                               

 2020 

 

example of such programs is “the daily show on comedy central in the United 

States” (Geoffrey, 2005). These programs are typically focused on current affairs 

and often use the style of a television news broadcast (a “talking head” behind a 

desk, with illustrative graphics and video) much as a regular news program. They 

promote themselves as delivering entertainment first and foremost rather than 

information with host calling themselves comedians or entertainers instead of 

journalists or newscasters. The programs are produced with a rather transparent 

humorous motivation. They are injected with humour to maintain the interest of 

typically younger audience using wry, sarcastic, or over-the-top graphics or 

comments. Despite the exclusion of satire from mainstream media outlets, several 

studies argued that these satirical programs are an increasingly important part of 

the media ecosystem. 

 

News Parody 

This shares many characteristics with satire as both rely on humour as a means of 

drawing an audience. It also uses a presentation format with mimics mainstream 

news media. Where parodies differ from satires is their use of non-factual 

information to inject humour. Instead of providing direct commentary on current 

affairs through humour. Parody plays on the ludicrousness of issues and highlights 

them by making up entirely fictitious news stories. One the most common 

examples is the parody website “The Onion” that indeed has, on occasion, been 

mistaken for an actual news website. Berkowitz and Schwartz (2016) argue that 

that news parodies play a role similar to that of satire, namely that they form part 

of the “fifth Estate”, along with non-mainstream media sources such as columnists 

and bloggers. The Fifth Estate creates a unique boundary visa-viz mainstream news 

media by enabling critiques of both people in power and also of the news media. 

 

News Fabrication 

Fabrication refers to articles which have no factual basis but are published in the 

style of news articles to create legitimacy. Unlike parody, there is no implicit 

understanding between the author and the reader that the item is false. The intention 

is often quite the opposite. The producer of the item often has the intention of 

misinforming. Fabricated items can be published on a website, blog or on social 

media platforms. The difficulty in distinguishing fabricated fake news occurs when 

partisan organizations publish the stories, providing some semblance of objectivity 

and balanced reporting. For instance, right-wing news Breitbart’s report that 
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retailer targets share prices had dropped because of its transgender policies is 

questionable as there were more likely reasons for the decrease (Bethania, 2007). 

      

Photo Manipulation 

Fake news has also been used to refer to the manipulation of real images or videos 

to create a false narrative. Where the previous categories generally referred to text-

based items, this category describes visual news. Manipulation of images has 

become an increasingly common occurrence with the advent of digital photos, 

powerful image manipulation software, and knowledge of techniques. Effects may 

range from simple to complex. Simple adjustments can include increasing colour 

saturation and removing minor elements. More invasive changes can include 

removing or inserting a person into an image (Arkatz & Hengji, 2014). 

 

Propaganda 

Propaganda refers to news stories which are created by a political entity to 

influence public perceptions. The overt purpose is to benefit a public figure, 

organization or government. One study investigated how stories on channel one, 

an official Russian news channel that is broadcast both locally in Russia and 

internationally (Khaldarova & Panti, 2016). 

 

Advertising and Public Relations 

Fake news has also been used to describe advertising materials in the guise of 

genuine news reports as well as to refer to press release published as news. For 

example, one report referred to video news releases as “fake Tv news” (Farsetta & 

Daniel, 2006). However, Nelson and Park (2015) reveal that the use of “clickbait” 

headlines, designed to encourage the reader to  

“click” thus moving the reader to a commercial site, is also on 

the rise. Clicking on a post which does not take one to a news 

article but rather to a marketing website. This type of item can 

also be describe as fake news, banking on news values to attract 

attention, but misleading a lot of people in the process, even 

sowing anger for something that did not happen. 

 

Religious Impact of Fake News 

In an age when truth has become massively eroded, and it is hard to know what to 

believe. Christians have a responsibility to speak out for truth. Here are four ways 

to do it: have confidence in the good news, reach out to all kinds of people, think 
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local, and serve. There has been a lot of chatter about “fake news.” Some stories, 

even though they have no basis in fact, are told repeatedly, and with such 

conviction, that huge gullible number of people end up believing them anyway. 

Some of these fake news stories even hoodwink many giant statues in political 

spheres who repeat the story without realizing it is hoax. And once a mainstream 

political figure repeats a story, it becomes even more entrenched in the national 

psyche. There is quite a bit of fake news out there regarding the person of Jesus, 

the origins of the church, and the development of the Bible. Even though such 

“news” has no factual basis, it’s believed by an uncomfortably large number of 

people. Fake news of sort creep into the church these days, thereby creating doubt 

in the minds of Christians on the authenticity of their faith. Below are age long fake 

news about Christianity. 

i. Jesus was married to Mary Magdalene 

Perhaps there is no conspiracy theory about early Christianity more sensational and 

captivating than the claim that Jesus was married and had children. It’s not only 

fodder for books like The Da Vinci Code, but it seems to pop up again and again 

in the mainstream media. The problem, of course, is that this belief is patently false. 

There is no evidence Jesus was married (Jacobovici, 2015). 

ii. The deity of Jesus was not decided until the Council of Nicea in the Fourth 

Century 

Another widespread conviction is that Jesus was merely an ordinary human who 

was exalted to divine status by the council of Nicea. They then suppressed (and 

oppressed) all who insisted otherwise. Again, however, the evidence for an early 

belief in Jesus’s divinity is overwhelming (Bauckham, 2008). As early as the 50s 

of the first century, Paul applies the monotheistic creed of Israel to the person of 

Jesus, declaring: “For us there is one God, the Father from whom are all things and 

for whom we exist, and one Lord, Jesus Christ, through whom are all things and 

through whom we exist” (1 Cor. 8:6). There’s good evidence Paul is drawing on 

earlier tradition in this passage, indicating that such a belief was present at the 

beginning of the Christian movement. 

iii. Christians did not have a ‘Bible’ until the Time of Constantine 

There was a claim repeatedly that early Christians, at least for the first four 

centuries, did not have a Bible. They were relied merely on ever-changing oral 

tradition. And this problem was not resolved until Constantine commissioned the 

production of a Bible in the fourth century (containing only the books he preferred). 

While this is yet another intriguing conspiracy theory, it lacks any historical 

foundation. The earliest Christians had a “Bible” from day one—what we now call 
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the Old Testament. For them, the Old Testament was the undisputed Word of God, 

and they were deeply committed to its authority. Moreover, from an early point 

Christians regarded their own books as scriptural, and a core New Testament canon 

is evident by the early to middle second century. 

vi. The ‘Gnostic’ Gospels like Thomas were just as popular as Matthew, 

Mark, Luke, John 

Ever since the discovery of the so-called Gnostic Gospels at Nag Hammadi in 

1945, it has been popular to insist that these “lost” Gospels were once more popular 

than the canonical ones. During the first few centuries, it is been told, Christians 

read the Gospel of Thomas with equal (if not more) regularity than the books that 

made it into our Bibles. This whole narrative has a clear purpose behind it: to 

convince people that all Gospels are pretty much the same, and no Gospel is more 

valid than another. But this narrative quickly evaporates when one looks at the 

historical data. When it comes to nearly every line of evidence—frequency of 

citation, use as Scripture, and number of manuscripts, it’s clear these apocryphal 

Gospels were not very popular after all. Indeed, all historical indicators show the 

four Gospels were, far and away, the most popular ones in the early church. 

v. The Words of the New Testament were Radically Changed and Corrupted 

in the Earliest Centuries 

Thus, that, the text of the New Testament has been so radically corrupted, edited, 

and changed that one cannot really know what the original authors said. But there’s 

no evidence for this level of radical corruption. Can one see scribal changes and 

mistakes in the New Testament manuscripts? Of course, but that’s true for every 

document of antiquity. The New Testament is no different. And if there is a 

difference, it is that the New Testament seems even more well-preserved than 

comparable documents in the ancient world (Erham, 2007). After generations of 

careful scholarship, and a wealth of manuscripts at the scholars’ disposal, they have 

great confidence in the words of the New Testament. These five examples of “fake 

news” about early Christianity get repeated so often people believe they must be 

true. Just like in the political world. 

 

Methodology 

The study used a survey design method. One hundred and thirty (130) Christian 

youths were purposively selected from population of 140,000 Christian youths 

from the southern senatorial zones in Adamawa state. Structured questionnaire was 

developed by the researcher on impact of fake news on the lives of Christian 

youths. It was validated by experts in the department of arts and social science 
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education. Pilot study showed reliability of 0.7 of the instrument, the researcher 

used research assistants to gather data from the respondents. Statistical package for 

social sciences (SPSS) was used to analyzed data. 

 

Table 1: Opinions of the Respondents on Religious Impact of Fake News on 

the Lives of       Christian Youths 

S/N  Items SA A D SD Mean 

1 I once used lies to propagate the gospel   70 32 10 13 3.3 

2 Christian youths spread things they hear from their pastors 

without fact checking it  

33 71 8 13 3.0 

3 I often feel sad if I read anything written against Christianity  68 41 2 14 3.3 

4 Most Christian youths say wrong things against other faiths 26 77 8 14 3.0 

5 Hearing comments that do not contradict Christianity make me 

happy   

55 59 5 6 3.3 

6 Spreading fake news raises religious tension  45 41 22 17 3.0 

7 Fake news is used to exhibit sense of humour 50 34 15 26 3.0 

8 Spreading Fake news makes Christian youths to find more about 

their faith 

33 43 26 23 3.0 

 

9 Fake news divides people living in multi-faith society than uniting 

them  

60 23 7 25 3.0 

 Total     3.1 

 

 By moral impact, the researcher means all the moral aspects of life that command 

good way of spreading authentic information by Christian youths, making them fit 

in a given society. Such as avoiding discussions capable of creating violence 

online. The researcher considered these as moral because they are parts of moral 

issues that are germane in a sane society.   

Item 1 of the table revealed on how Christian youths use lies to propagate the 

gospel which 70 (56%) and 32 (25.6%) of the respondents strongly agreed and 

agreed respectively in the table. Only 54 (8%) and 73 (10.4%) disagreed and 

strongly disagreed with the item. The mean score of the item was 3.3. The negative 

moral impact is seen in item 2 of the table where 33 (26.4 %) and 71 (56.8 %) of 

the respondents strongly agreed and agreed respectively that the Christian youths 

tend to spread things they hear from their pastors without fact checking the facts. 

The mean score for the item is 3.0 which suggested that most of the respondents 

were on same page in their opinions. Only 8 (6.4 %) and 13 (10.4 %) respondents 
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did not accept the item that Christian youths swallow line, sinker, hook and boots 

of what pastors tell them without testing it with a pinch of salt. 

Christian youths  often feel sad if they read anything written against Christianity 

as seen in item 3 of the table where 68 (54.4 %) and 41 (32.8 %) of the respondents 

strongly agreed and agreed respectively. Though, 2 (1.6 %) and 14 (11.2 %) of the 

respondents disagreed and strongly disagreed with the opinions and the mean score 

for the item is 3.3, which implies that, it was the general opinion among the 

respondents. 

As indicated in items 4 and 5 with mean scores of 3.0 and 3.3, the negative and 

positive moral impact are seeing where most Christian youths say wrong things 

against other faiths, and laud comments that do not contradict Christianity make 

them happy. Only 26 (20.8 %), 77 (61.6%) respondents strongly agreed and agreed 

to the item that Christian youths say wrong things other faiths. Thus, 8(6.4) and 14 

(11.2) strongly disagreed and disagreed the item, with a mean score of 3.0. The 

idea of praising comments that do not contradict Christianity make them happy is 

indicated by 55 (44 %) and 59 (47.2 %) of the respondents strongly agreed and 

agreed with the item. But 5 (4 %) and 6 (4.8) of the respondents disagreed and 

strongly disagreed with this positive moral impact of fake news and with a mean 

score of 3.3. The responses from the opinions in the table revealed that fake news 

had major positive moral impacts on the lives of Christian youths in Adamawa 

state.  Item 6 hinges on whether spreading fake news raises religious tension, 

45(36%) and 41 (32.8) strongly agreed and agreed with the item, however, 22 

(17.6) and 17 (13.6) are at variance with the item, with a mean score of 3.0 which 

indicates that majority of the respondents agreed with the item. Thus, items 7 and 

8 are on whether fake news is used to exhibit sense of humour and if spreading of 

Fake news makes Christian youths to find more about their faith. Which 50 (40%) 

and 34 (27.2%) strongly agreed and agreed that fake news is use as a way of 

exhibiting sense of humour and only 15 (12%) and 26 (20.8%) differ at the item, 

with a mean of 3.0. On the idea of fake news pushing them to know more about 

their faith, 33 (26.4%) and 43 (34.4%) strongly agreed an agreed with the item, 

while 26 (20.8%) and 23 (18.4%) are not home with the item, with a mean score 

of 3.0. Item 9 finds out whether fake news divides people instead of uniting them. 

With 60 (52.2%) and 23 (20%) strongly agreed and agreed with the item, while 7 

(6.1%) and 25 (21.7%) disagreed and disagreed with the item, with a mean score 

of 3.0.  
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Table 2: Two sample t-test procedure on religious impact of fake news on the 

lives of    Christian youths by male and female respondents.  

Gender N Mean Std.Deviation Std.error t-value DF P-value 

Male 70 15.64 2.50 0.300  

2.6 

 

123 

 

0.009 

 

Female 

 

55 

 

14.33 

 

3.0 

 

0.404 

   

        

        

(t-critical at 196 DF=123 at P=0.05) 

 

The result revealed that the two groups (male and female) were significantly 

different in their opinions on the moral impact of fake news on the lives of Christian 

youths in Adamawa state. In the table, the observed t-value (2.6) for the test is 

higher than the critical value of 1.96 at 123 degree of freedom. The observed level 

of significance (0.009) for the test is lower than the fixed level of 0.05 (P<0.05). 

With these observation, there is sufficient evidence for the rejection of the null 

hypothesis. The null hypothesis that, there is no significant difference between the 

opinions of male and female Christian youths on the religious impact of fake news 

on the lives of Christian youths in Adamawa state, is therefore, rejected.  

 

Conclusion/Recommendation 

From the findings of this study, the following conclusions were drawn. 

There are many wrong religious fake information on the lips of Christian youths 

that generate religious hatred in the society. Existence of fake news made Christian 

youths to deepen their faith, and share their religious views. Having seen from the 

study that fake news can make or mar the society which has both negative and 

positive impact on the lives of Christian youths. The following recommendations 

is made as a way forward: Fake news should not be look upon as completely out 

of place but makes it possible for Christians to be more apologetic toward their 

faith from external attack. The youths are encouraged to be open minded to such 

fabricated news so as to use it in clearing grey areas in the gospel of Christ. They 

should avoid using fake news to incite religious violence.   
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