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Abstract  

This study is mainly 

designed to examine 

the use of batik (adire 

textile) as a medium 

for cultural 

identification among 

the northern Nigeria 

people, and also its  

economic importance 

to the country. The 
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INTRODUCTION  

Batik is a modern 

term used to describe 

a technique which is 

used to create 

patterns/designs on 

fabrics. It is both art 

and craft, which is 

gaining more popular 

ground in few places 

nowadays. This 

technique is referred 

to as resist dying 

method where some 

areas of cloth (fabric) 

are coated with wax 

or paste 

(cassava/rice) to 

prevent them from 

absorbing dye when 

the fabric is immersed 

into dye solution. The 

wax or cassava paste 

does not only serve as 

dye resist substance, 

but they are also used 

to prevent and control 

colours from bleeding 

out from a particular 

area where the motifs 

or patterns are to be 

painted or coloured  
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researchers produced 

batik designed fabrics 

with northern 

Nigerian symbol and 

subsequently 

fashioned the fabrics 

into men and women 

garments. The 

garments were worn 

on sculptural images 

(dummies) of man and 

woman to collect data. 

After collecting the 

data, frequency count 

and ANOVA were used 

to analyse the data 

collected. Finding 

reveals that batik has 

significant effect on 

cultural identification 

among the people of 

northern Nigeria. In 

addition, batik 

designed with cultural 

symbols has 

significant effect on 

promoting unity 

among the people of 

the same cultural 

group, thus boosting 

the economy of 

Nigeria. The study 

further reveals that a 

day in a week should 

be set aside for people 

to wear batik which is 

designed with 

traditional symbols to 

sustain cultural and 

national heritages.

 

with dye solution. According to Suleiman (2012), the method thought to be 

over a thousand years old, has today, taken on a much wider meaning. 

To many people, the exact origin of batik is unknown. Although, from early 

beginning of about 35000 years ago, pre-historic cave dwellers pressed 

berry juice through the holes of insect-chewed leaves to create the earliest 

known resist patterns on fabrics through stenciling, wax-resist ceramic 

glazing, ikat weaving, tie-dyeing, and katazome techniques. According to 

Etoise (2001), remnants of resist embellished fabrics had been found in 

ancient Egypt, Peru, China, India and Africa indicating that each culture 

developed its resist crafts independent of the others. However, Noel 

(2003) asserts that the earliest evidence has been found in five separate 

regions: the Far East, the Middle East, Central Asia, India and Peru. 

It is agreed by these two scholars that these areas where batik early 

emerged from, developed their resist crafts independently without the 

influence of trade or cultural exchange with exception of Peru where a 

dependent development can generally be assumed. It is more likely that 

the craft spread from China to the Island of the Malay Archipelago and 

westward to the Middle East through the caravan routes (Noel 2003). 

Convincingly, the people of Indonesia in particular Java, took the resist 

craft technique as their own, named it and perfected it into what we know 
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these days as batik. In batik production, the procedure for creating design, 

waxing, dyeing, scraping and boiling are done carefully and repeated for 

each of the colours in the design.  Indonesian batik made in the island of 

Java has a long history of acculturation with diverse patterns influenced by 

a variety of cultures, and is the most developed in terms of pattern, 

technique, and the quality of workmanship. 

Though, batiks with overlapping colours, crack and crazing were 

considered as sub-standard and inferior, which were often ignored. The 

Malay culture developed a batik tradition consisting of two main design 

styles, symmetrical all-over geometric motifs and flowing freehand 

patterns. Some motifs were kept within a family and passed down from 

generation to generation, much like patterns and colours of plaid that 

identify various Scottish clans, while others were forbidden designs; and 

were designed exclusively for use by the Javanese royal court. 

Furthermore, colours varied according to region. For instance, the Inland 

region preferred yellows, tans, creamy off-whites, while the southern 

coastal region used dark blues, browns, and pure whites. Meanwhile, 

forbidden design motifs with particular colours and colour combinations 

were restricted for use by royalty and those of noble birth. 

In China, Chinese batik has a history of over 2,000 years, and today is still 

flourishing. Indigo batik is widely practiced as a folk art and is mainly 

concentrated in southwest China in the provinces of Guizhou and Yunnan. 

Noel (2003) presented that these areas have maintained their social 

customs and traditions to this day despite the influence of the predominant 

Han culture. It is little wonder that batik has become such a highly 

developed skill in China. 

In addition, the south-eastern part of the Deccan Plateau and Coromendel 

Coat in India are the main centers of batik making today.  In the 17th and 18 

centuries, the batik industry was at its peak in India, and the export were 

made to various parts of the world, including Java, Persia and Europe. The 

traditional technique used in India was batik combined with colouring and 

painting, and the pen used for waxing is called a Kalam. The waxing was 

done by men who would have to belong to the caste of indigo dyers. After 

the first waxing and painting, they prepared the cloth again for a further 
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waxing and painting of colours on fabric followed by a process of washing, 

beating and tanning. 

In Europe, batik was introduced to countries in the fourteenth century by 

Portuguese and Dutch traders. This introduction opened a new wave of 

demand for exotically patterned batik fabric far beyond the limited supply 

that Java’s royal ladies and independent crafters could produce. The high 

demand for batik at that time, according to Noel (2003) aroused a great 

deal of interest which led to an intensive study of the market potential of 

batik-printed cloth. In addition, the methods and dyes employed in making 

it, and the possibility of developing machinery to produce imitations of 

batik prints became important. All these indices were to enhance a cheaper 

production of batik than the crafted originals. However, Britain discovered 

that it was not an easy task to produce batik imitation on a large scale, nor 

imitate the richness of the originals, simply because it was difficult to 

match the local vegetable dyes; and the patterns were of such complexity 

that an enormous number of interlocking blocks and rollers were needed 

to remaking them and, at the same time causing the cost to be prohibitive. 

Batik production is a traditional part of some African nations; among these 

nations are Nigeria, Senegal, Mali, and Ghana. In Nigeria, the Yoruba people, 

in the south-western part of the country have practiced this craft for 

centuries using cassava paste as a resist substance, while also for centuries, 

the Soninke and Wolof tribes of Senegal employed rice pastes as a resist 

substance. In Nigeria as a whole, the word batik is referred to as adire 

which is adopted from Yoruba culture, and Olaoye (1989) asserts that the 

now-fashionable adire was formerly for humble folks. Saheed (2013) 

presented that adire textiles which is the indigo dyed cloth is an integral 

part of the culture and heritage of the people of Egba Kingdom in the south 

western Nigeria. He asserts that the art of adire making is the major local 

craft by the women who use a variety of resist dye techniques in their 

entrepreneurial and artistic effects to produce various designs of adire 

fabrics for both local and national markets. Additionally, the art’s value of 

adire making has certainly been developed over a long period of time, 

making it stronger as it passes from generation to generation. 

Ideally, the use of traditional material today as a resist substance has been 

substituted with wax in some areas. Nowadays, batik has been adopted as 
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an art form in its own right. Noel (2003) asserts that batik has a particular 

value in crossing cultural divides, embracing indigenous forms and 

individual creativity. Presently, the interest of people for industrial textiles 

with foreign designs or patterns has caused adverse effects on our local 

textile cottage industry, cultural heritage, inherent creativity skill and 

entrepreneurship, which are passed from one generation to another. 

Besides, it has caused unemployment and unpleasant economy downturn 

to the nation. This research work is therefore mainly structured to find out 

the possibility of using locally made batik fabric designed with traditional 

northern Nigeria symbol for cultural identification. 

 

Objectives of the Study 

The study is mainly aimed at finding out whether batik can be used for 

easier cultural identification among the people of the same cultural group. 

Other objectives are:-                                                                        

• To determine cultural identification among the people of 

northern Nigeria. 

• To bring unity among the people of the same cultural group. 

• To determine the potential influence of batik on the economy of 

Nigeria. 

• To foster contribution of batik designed with cultural symbol for 

sustaining national heritage. 

 
Research Questions  

• To what extent can Batik be used as a means of cultural 
identification among the people of Northern Nigeria? 

• To what extent can Batik designed with cultural symbol promote 
unity among the people of Northern Nigeria? 

• To what extent can Batik designed with cultural symbol boost the 
Economy of Nigeria? 

• To what extent can Batik designed with cultural symbol sustain 
cultural Heritage? 

 

Statement of the Problem 

It is always difficult for the people of the same tribe, geographical location, 

culture, language among others, to identify themselves as people that share 
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the same values and norms. This research work is designed and aimed at 

the use of batik designed with northern Nigeria symbol for easier cultural 

identification among the people of northern Nigeria. 

 

Significance of the Study 

The study will promote the use of batik (Adire) both locally and 

internationally for easier cultural identification among the people of the 

same cultural origin, and will also serve as a medium of establishing unity 

among people. Mass production of batik can significantly boost the 

economy of Nigeria and other countries as well, thereby encouraging 

patronage rather than foreign and industrial fabrics, reduce importation of 

fabrics and as well go a long way to create employment opportunities and 

wealth for unemployed people. Most imperatively, sustain our cultural 

heritage. 

 

Limitation 

We the researchers could not extend the study to cover other states of 

northern Nigeria because of insurgency and political unrest in the region. 

We hope future research in this area will incorporate other states, such as 

Benue, Kogi, Kaduna, Niger and Plateau. 

 

Literature Review 

According to Suleiman (2012), several research works have revealed that 

batik has been extensively used ranging from clothing of every human 

being to uses both at home and the outside home such as shoe top cover, 

home furnishing, table cloth, wall hang, foot matt, and handbag, among 

others. According to Jone (1990), clothes are dresses, gowns, shorts, 

blouses and related articles used for protection, adornments, modesty, 

social status, and occupational and traditional identity. Worldwide, Olaoye 

(1989) asserts that cloth reflects the identity and status of men and 

women. Additionally, cloth has been describing far more vividly the history 

and culture of a people than any history manual; and also the cloth which 

is worn at a particular time is usually a reflection of the history of that 

period. More also, cloth indicates who you are, what you think and believe 

in. For instance, it is possible to distinguish between a Reverend Father and 
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Imam. Furthermore, kaka and Agwa (2008) stress that clothing performs 

the role of personal communication by expressing the individual unique 

personalities for modesty, attraction, easy identification and social status. 

Javanese traditional batik, especially from Yogyakarta and Sorakata has 

notable meanings rooted to the Javanese conceptualization of the universe; 

and colours on batiks are traditionally used for identification. For example, 

traditional colours such as indigo blue, dark brown and white represent 

the three major Hindu gods (Barahma, Vishnu and Siva). According to 

Olaoye (1989), the social significance of clothes in most parts of the world 

could not be over emphasized. And that the Bedouin women wear red cloth 

to show that they are married, a blue dress indicates that they are widows. 

On the other hand, a widow who is searching for a new husband by 

tradition wears a blue cloth which is sported with some pink. Similarly, in 

Europe, virgins traditionally wear white wedding gowns during their 

weddings while a bride who is pregnant wears white with a red rose affixed 

to the gown. Traditionally, many Indonesian batik patterns are symbolic. 

Infants are carried in batik slings decorated with symbolic designs to bring 

the child luck, and certain batik designs are reserved for brides and 

bridegrooms, as well as their families. Certain patterned batiks are also 

worn for identification by nobility. Consequently, a person’s rank could be 

determined by the pattern of the batik he or she is wearing; and 

ceremoniously, one could determine the royal lineage of a person by the 

cloth he or she is wearing (Stan, 2011). Olaoye (1989) asserts that the 

social values in vogue are usually reflected in the patterns, designs and 

styles of clothes. According to Roojen (1993), it is common with most Asian 

societies, that the people of the Malay world attach great importance to 

decorated textiles. He further presents that apart from obvious application 

of garments and other items of practical use, fabrics often have significant 

symbolic values, expressed by the colours and ornamentation used for 

their design. 

In addition to the claim made by Roogen (1993), patterns may have 

ceremonial or religious function, or indicate the power or status of the 

owner. He further presents that apart from the design, the material used 

can also play a role in this respect, whereas Damask cloth or silk would be 
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more highly regarded than plain cotton; and additional embellishment 

such as the use of gold thread or gold leaf, is an obvious sign of wealth. 

The Malaysian government understanding of batik goes in two ways: 

Firstly, to protect the national heritage and, secondly, to create opportunity 

for employment (Suleiman, 2012). In the study carried out by Saheed 

(2013) it was revealed that adire fabric making has undergone innovation 

which has helped in creating incremental wealth and generating 

employment for the people. Furthermore, Suleiman (2012), presents that 

the Malaysian government encourages civil servants to wear batik as an 

official dress every Thursday in their working places and, also non- 

governmental organization’s staff are to follow suit. The government also 

promotes batik by using it as a souvenir and wearing it as form of dress in 

any government official function or gathering, events and occasions. In 

addition, the media can also play a significant role in batik promotion by 

using batik as one of its costume and dresses, by this it can give more 

inspiration to the viewers as a sign of keeping up the national heritage. 

Likewise, in UNESCO (2009) and Hasylim (2016), it was presented that 

after the UNESCO recognition for Indonesian batik on October 2, 2009, the 

Indonesian administration asked Indonesians to wear batik every Friday, 

and this has been encouraged in government offices and private 

companies. In addition, October 2, has also been set aside to celebrate 

National Batik day in Indonesia. In kompas.com (2010) it is asserted that 

batik is featured in the national airline uniforms of three countries 

(Malaysia, Singapore, and Indonesia), which is worn by flight attendants in 

the airline systems. Politically and economically, Olaoye (1989) said that 

cloth can be used as a weapon. In jakartapost.com (2011) it was opined 

that batik had helped in improving the small business local economy. It is 

further asserted that batik sales in Indonesia have reached Rp 3.9 trillion 

(US$436.8 million) in 2010, an increase from Rp 2.5 trillion in 2006. The 

value of batik exports meanwhile, increased from $14.3 million in 2006 to 

$22.3 million in 2010. 

 

Review of Theoretical Framework 

According to Yuurei (2001), culture is defined by attitudes and beliefs, and 

what a person from each culture believes is normal to him/her. 
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Furthermore, since there are many cultures in society, each culture 

contributes to cultural diversity, creating a "melting pot.” In 

Nobullying.com (2016) it is presented that culture is the underlying 

foundation of traditions and beliefs that help a person to relate to the world 

around him/her. In addition, it is the basis for any superstitions they may 

have and it gives us a definite starting point when beginning to search for 

our roots. Knowing where a person comes from will help to define how 

they look at their family problem as well as how they celebrate important 

milestones in life. Culture is extremely important if a tribe or ethnic group 

intends to continue living in the same fashion as their ancestors. Jacqvie, 

(2000) presents culture to include all those things that make up the 

framework of society, and that influence the adoption of new styles and 

products. 

According to Saheed (2013) culture is essentially the way of life of a people, 

which generates assets such as skills, products, expression, and insight that 

contribute to the social and economic wellbeing of the community. This can 

be seen in the people’s predominating attitudes, norms, behaviors, beliefs, 

value, art, craft, heritage and creative activities that characterize the 

functioning of a people. This is also with respect to their inherent power to 

generate value by leveraging other production variables for creating 

incremental wealth through the use of the resources available. 

Furthermore, these later translate into a cultural heritage that is passed on 

from one generation to another. Tomori, (2011) and Saheed (2013) state 

that, culture in Nigeria is most positively multi-ethnic, and it gives a lot of 

value to different types of arts, which primarily include ivory carving, grass 

weaving, wood carving, leather and calabash, pottery, painting, glass and 

metal works, in addition to cloth weaving. They further said that perhaps 

more than any form of these arts, adire textile (batik), which is common 

among the people of Egbaland in Ogun state of Nigeria, reflects the culture 

from which they came. Hofstede (1991) cited in “Aluko (2003) defines 

culture as the collective programming of the mind and distinguishes the 

members of one group or category from another; while Aluko (2003) views 

culture in his study as a conceptual aggregation of attitudes, values, norms, 

style, consumption and general world view of life, its perception, 
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expression and utility by a people that identify and distinguish themselves 

from other people. 

Subsequently, culture is all the things that make up a certain way of life or 

living. This includes all the beliefs and values, language, customs, style of 

dress, food, song, and stories that belong to a group of people. Furthermore, 

everyone has a cultural identity, and knowing where you come from can 

give you a sense of belonging and a sense of self. A person's cultural identity 

comes from the way he/she takes certain aspects of each of the cultures 

they belong to and use them to shape and define who they are. Some young 

people might find it hard to make sense of their cultural identity. They 

might have a mixed background or be living in a society where the main 

culture is different to their own. They might feel for a while that they do 

not fit in anywhere and might resent or reject certain parts of their cultures 

in an effort to feel more accepted by others (Commonground.org 2018). 

According to Yuurei (2001) cultural identity is not just defined by a group 

or culture with which you identify; it also consists of race, religion, class, 

gender, sexuality and familiar identities. Additionally, national, social and 

personal identity also contribute to one's cultural identity, as these 

properties envelope the entire person, making him/her who he/she is. In 

the same view, Moha (2005) opines that it is part of a person’s self-

conception and self-perception and is related to nationality, ethnicity, 

religion social class, generation, locality or any kind of social group that has 

its own distinct characteristics. Moreover, cultural identity is not only 

characteristic of the individual but also of the culturally identical group of 

members sharing the same cultural identity. According to Diego (2017) 

cultural identity is said to include nationality, ethnicity, generation, 

religion, social class and locality. In addition, Michael (2017) emphasizes 

that virtually anything can become a marker of cultural identity, if a group 

of people make it so; and it does not have to be something as permanent, 

and life-determining, as Nationality, Ethnicity, Religion, Social Class, 

Generation, or Locality. 

According to Lustig (2013) normally, people internalize the beliefs, values, 

norms, and social practices of their culture and identify themselves with 

that culture. The culture becomes a part of their self-concept. However, he 

further reveals that some recent studies have noted that existing cultural 
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identity theory does not account for the fact that different individuals and 

groups may not react to or interpret events, happenings, attitudes, etc. in 

the same ways as other individuals or groups. Personally, Lustig (2013) 

notes that cultural identities are central to a person’s sense of self. That is 

because cultural identities “are central, dynamic, and multifaceted 

components of one’s self concept. To further explain, he points out that 

cultural identities are dynamic, and they exist within a changing social 

context. As a result, a person’s identity changes as do one’s ongoing 

experiences in life. According to Pratt (2005) culture is a historical 

reservoir that sharpens identity. Again, Shindler (2014) presents that since 

one of the main characteristics of a culture is its ‘’historical reservoir’’, 

many if not all groups entertain revisions, either consciously or 

unconsciously in their historical record in order to either bolster the 

strength of their cultural identity or to forge one which gives them 

precedent for actual reform or change. Arguably, some critics of cultural 

identity claim that the preservation of cultural identity being based upon 

difference is a divisive force in the society and that cosmopolitanism gives 

an individual a greater sense of shared citizenship. Similarly, Terrence 

(1999) asserts that nations provide the framework for cultural identities 

that is called external cultural reality, which influences the unique internal 

realities of the individuals within the nation. According to Brown (2001) 

when considering practical association in international society, states may 

share an inherent part of their ‘make up’ that gives common ground and an 

alternative means of identifying with each other. Many people socialize and 

interact with each other in one culture in addition to another group of 

people in another culture. Thus, cultural identity is able to take many forms 

and change depending on the cultural area. This plasticity is what allows 

people to feel like part of the society wherever they go (Holiday, 2010). 

According to David (2015) Tajfel and Tumers’ social identity theory 

explains that a part of a New Zealanders share a strong national identity by 

having a sense of belonging, in addition to their value of cultural identity. 

In this regard, everybody is able to pass their cultural traditions on to 

future generations. They therefore, define culture as the customs, practices 

and languages, values and world views that defines social groups such as 

those based on nationality, ethnicity, regions or common interest. Again, 
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McLeod (2008) and David (2015) categorize people in the society into in-

group and out-group by saying that when persons perceive themselves as 

part of a group, that is an in-group for them and other comparable groups 

that they do not identify with are called out-groups. Additionally, we have 

an “us" vs. “them" mentality when it comes to our in-groups and their 

respective out-groups. The authors further said that there are three 

processes that create this in-group/out-group mentality: Firstly, Social 

Categorization: ‘we categorize people in order to understand and identify 

them. Some examples of social categories include black, white, professor, 

student, Republican, and Democrat. By knowing what categories we belong 

to, we can understand things about ourselves, and we can define 

appropriate behavior according to the groups that we and others belong 

to. And an individual can belong to several groups at the same time’. 

Secondly, Social Identification: ‘We adopt the identity of the group that we 

belong to, and we act in ways that we perceive members of that group act. 

For example, if you identify as a Democrat, you will most likely behave 

within the norms of that group. As a consequence of your identification 

with that group, you will develop emotional significance to that 

identification, and your self-esteem will be dependent on it’. And thirdly, 

Social Comparison: ‘after we categorize ourselves within a group and 

identify ourselves as being members of that group, we tend to compare our 

group (the in-group) against another group (out-group). To maintain your 

self-esteem, you and your group members will compare your group 

favourably against other groups. This helps explain prejudice and 

discrimination, since a group will tend to view members of competing 

groups negatively to increase self-esteem’. 

Boski et al, (2004) pointed out that other researchers describe cultural 

identity as  the content of values as guiding principles, to meaningful 

symbols, and to life styles that individuals share with others, though not 

necessarily within recognizable groups. In addition, Boski et al, (2004) 

further points out that most books and studies have ignored cultural 

identity as a theoretical construct in the field of cross-cultural psychology 

but instead, books and journals report works on the theme of social 

identity. This social identity is described as a sense of “We-ness,” or 

attachment to a group that one is a member of a group, and by comparison, 
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exclusive to others. The sense of “We-ness” remains culturally empty, 

however. Even with natural groups, it is portrayed in trait-attributes, 

“which is not different from those used to characterize individuals”. There 

is, however, research evidence about the social (ethnic) vs. cultural 

distinction (Sanchez-Burks et al., 2000). This study found that the task-

oriented cultural style was generally more favored than the task-plus 

interpersonal alternative, particularly among Anglo-American 

participants, for whom ethnicity did not matter. Mexican and Latino 

participants, however, showed some degree of favoritism toward 

ethnically similar participants (Sanchez-Burks et al., 2000). In 

Nobullying.com (2016) cultural identity is presented to include a shared 

sense of companionship, beliefs, interests and basic principles of living. 

When a person identifies with their culture, they often embrace traditions 

that have been passed down through the years. The cultural identity which 

links a person to his or her heritage can help them to identify with others 

who have the same traditions and basic belief systems. 

Moreover, some people claim that a person’s cultural identity is the 
foundation or groundwork on which every other aspect of their being is 
built; and it is the cornerstone of what makes them who they are. 
Subsequently, embracing one’s culture often means practicing a specific 
religion, wearing a certain type of clothing or something else that 
represents his or her culture. It creates an outward, visible means of 
identifying that person as part of a particular culture or nationality. 
In Nobullying.com (2016) examples are cited by saying that the Aboriginal 
tribes of Australia and New Zealand are excellent examples of this. 
Additionally, countless of Aboriginal tribes of the two countries are still live 
and behave as they did when they first encountered white civilization. They 
hunt, dress, celebrate and live their lives as if no one has ever attempted to 
influence them. They follow a tribal form of government and also adhere to 
a strict code of ethics both in tribal and family life. Traditions are often 
passed down from generation to generation and have been in existence for 
hundreds of years. 
 

Research Methodology 

Pre-treatment and Dyeing 

The cotton fabric and chemicals which were used for this research work 

were purchased from the market. The fabric (100% cotton of 10yards) was 
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pre-treated by soaking it in hot water to remove industrial finishing 

chemical before it was worked upon. Hereafter, the fabrics were dyed with 

the first dye colourant using the following recipes. After dyeing the fabrics 

for about 30 minutes under stirring, it was removed from dyebath, exposed 

to air to absorb oxygen for dye fixation. It was then washed, rinsed, dried 

and ironed. 

 

Recipe 

Vat dye:- 1table spoon per yard 

Sodium hydroxide:- 1 table spoon per yard 

Sodium hydrosulphite:- 2 table spoons per yard 

 

Fabric Design Process 

This sub-section contains of paper design, stenciling, application of resist 

substance on fabric and dyeing. 

 

Paper Design 

Northern Nigerian symbol was created on cardboard papers using simple 

repeat pattern to arrange the motifs on the cardboard paper. Supporting 

motifs were also incorporated to enhance the design. The two paper 

designs produced are shown in figure 1 below. 

 

 

 

 

 

 

 

Figure 1  

Paper 

Design 

Using Northern Nigerian Symbol as a main Motif 

Source: Field Survey, 2017 

Stenciling and Application of Resist Substance on Fabrics 
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The motifs were cut off from the cardboard papers to form stencils. The 

stencils were then placed on the open width spread fabrics and cassava 

paste which serves as resist substance was applied on fabrics through the 

open on the stencils. 

 

Dyeing in Second Dyebath of Different Colourant 

The resist coated fabrics were dyed again in second dyebath of different 
colourant using the same recipes as above. After dyeing, the cassava paste 
was scraped from the fabrics, and the fabric was then washed in soap 
water, rinsed, dried and ironed. 
 

Garment Making 

Subsequently, the batik fabrics were sent to fashion designer studio where 
they were cut into patterns and sown into man and woman garments. The 
garments were worn on male and female sculptural images (dummies) as 
shown in figure 2 below, to collect data from different locations under 
consideration. 

 

Figure 2   Batik Fabrics Worn on 

Woman and Man Dummies 

Source: Field Survey, 2017 

 

 

Research Design 

The research method adopted for this 

study is the descriptive survey method 

because the researchers are only 

interested in finding out how batik 

(Adire) designed with traditional 

symbol as a motif can be used for 

cultural identification among the 

people of northern Nigerian. 

 

Population and Sample 

The target population for this study is Nasarawa state of Nigeria, and four 

local government areas namely Nasarawa, Keffi, Akwanga and Lafia were 

randomly selected as samples. 
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Procedure for Data Collection 

The researchers visited those selected local government Areas especially 

the institution in those local Government Areas, and introduced 

themselves to the people and told them the primary purpose of their visit. 

Then sculptural images dressed with male and female batik garments were 

displayed, and the respondents were asked to view the images and respond 

to the questionnaires which were randomly given to them. The 

respondents were guided on how to respond to the questionnaires in order 

to ensure that valid data were collected. Out of 200 questionnaire that were 

printed and distributed to collect data, 192 were returned. Hereafter, the 

researchers analyzed the data to establish facts. 

 

Research Instrument 

The main instrument designed for this study was a self-designed 

questionnaire on the cultural identification through the use of batik 

printed with traditional symbol as a motif. The questionnaire contains 

items and alternative options ranging from strongly agreed to strongly 

disagree. The options are coded as: strongly agreed (SA), agreed (A), 

uncertain (UN), disagreed (D) and strongly disagreed (SD). 

Analysis of Data 

 

Research Question 1 

To what extent can Batik be used as a means of cultural identification 

among the people of Northern Nigeria? 

 

Test Hypothesis 

H0: Batik has no significant effect on cultural identification among the 

people of Northern Nigeria 

 

Against 

H1: Batik has significant effect on cultural identification among the people 

of Northern Nigeria 

Alternatively 

H0: 𝜇𝑆𝐴 = 𝜇𝐴 = 𝜇𝑈𝐷 = 𝜇𝐷 = 𝜇𝑆𝐷 

H1: 𝜇𝑆𝐴 ≠ 𝜇𝐴 ≠ 𝜇𝑈𝐷 ≠ 𝜇𝐷 ≠ 𝜇𝑆𝐷  
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𝛼 = 0.05 

ANOVA 

Table 1 Batik as cultural identification among people of 

Northern Nigeria 

 

 Sum of 

Squares 

Df Mean 

Square 

F Sig. 

Between 

Groups 

24500.350 4 6125.088 67.085 .000 

Within 

Groups 

3195.625 35 91.304   

Total 27695.975 39    

 

Decision Rule: reject 𝐻0 if P-value <𝛼 

Decision: Since P-value (=0.000) <α (=0.05) we reject 𝐻0 

Conclusion: Batik has significant effect on cultural identification among the 

people of Northern Nigeria. 

 

POST HOC TEST 

Table 2: Tukey Pairwise Comparisons 

Level2 N   Mean Grouping 

1       8   68.63 A 

2       8   60.50 A 

4       8   19.38 B 

3       8   16.50 B 

5       8   8.63 B 

 

Means that do not share a letter are significantly different, which however 
contributed to the rejection of the null hypothesis. we also see on the 
average that the  number of those that are for the statement that Batik has 
effect on cultural identification among the people of Northern Nigeria are 
68.63 and 60.50 for level 1 and 2 respectively are significantly higher than 
those who were against, which is consistent with our conclusion in table 1. 
 

Research Question 2 

To what extent can Batik designed with cultural symbol promote unity 

among the people of Northern Nigeria? 
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Test Hypothesis 

H0: Batik designed with cultural symbol has no significant effect in 

promoting unity among the people of Northern Nigeria 

 

Against 

H1: Batik designed with cultural symbol has significant effect in promoting 

unity among the people of Northern Nigeria 

Alternatively 

H0: 𝜇𝑆𝐴 = 𝜇𝐴 = 𝜇𝑈𝐷 = 𝜇𝐷 = 𝜇𝑆𝐷 

H1: 𝜇𝑆𝐴 ≠ 𝜇𝐴 ≠ 𝜇𝑈𝐷 ≠ 𝜇𝐷 ≠ 𝜇𝑆𝐷  

𝛼 = 0.05 

ANOVA 

Table 3: Batik designed with cultural symbol as a source of 

promoting unity among people of same culture. 

 Sum of 

Squares 

Df Mean 

Square 

F Sig. 

Between 

Groups 

22199.257 4 5549.814 32.482 .000 

Within 

Groups 

5125.714 30 170.857   

Total 27324.971 34    

 

Decision Rule: reject 𝐻0 if P-value <𝛼 
Decision: Since P-value (=0.000) <α (=0.05) we reject 𝐻0 
Conclusion: Batik designed with cultural symbol has significant effect in 
promoting unity among the people of Northern Nigeria 
 

POST HOC TEST 

Table 4: Tukey Pairwise Comparisons 

Grouping Information Using the Tukey Method and 95% Confidence 
Level1 N   Mean   Grouping 

1       7   75.29 A 

2       7   56.43 A 

4       7   20.43 B 

5       7   14.29 B 

3       7   13.71 B 
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Means that do not share a letter are significantly different, which however 

contributed to the rejection of the null hypothesis. Again we observe that 

the mean numbers of those that are for the claim that batik designed with 

cultural symbol has significant effect in promoting unity among the people 

of Northern Nigeria are 75.29 and 56.43 for level 1 and 2 respectively, 

which is consistent with our conclusion in table 3. 

 

Research Question 3 

To what extent can Batik designed with cultural symbol boost the Economy 

of Nigeria? 

 

Test Hypothesis 

H0: Batik designed with cultural symbol has no significant effect in 

boosting the Economy of Nigeria 

 

Against 

H1: Batik designed with cultural symbol has significant effect in boosting 

the Economy of Nigeria 

 

Alternatively 

H0: 𝜇𝑆𝐴 = 𝜇𝐴 = 𝜇𝑈𝐷 = 𝜇𝐷 = 𝜇𝑆𝐷 

H1: 𝜇𝑆𝐴 ≠ 𝜇𝐴 ≠ 𝜇𝑈𝐷 ≠ 𝜇𝐷 ≠ 𝜇𝑆𝐷  

𝛼 = 0.05 

ANOVA 

Table 5: Batik designed with cultural symbol to boost the 

economy of Nigeria 

 

 Sum of 

Squares 

Df Mean 

Square 

F Sig. 

Between 

Groups 

34896.533 4 8724.133 170.039 .000 

Within 

Groups 

1282.667 25 51.307   

Total 36179.200 29    

Decision Rule: reject 𝐻0 if P-value <𝛼 

Decision: Since P-value (=0.000) <α (=0.05) we reject 𝐻0 
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Conclusion: Batik designed with cultural symbol has significant effect in 

boosting the Economy of Nigeria 

 

Table 6: Tukey Pairwise Comparisons 

Grouping Information Using the Tukey Method and 95% Confidence 

Level N   Mean Grouping 

1       6   88.00   A 

2       6   62.00   B 

4       6   10.33   C 

3       6   10.00   C 

5       6   2.667   C 

 

Means that do not share a letter are significantly different. We observe 

from table 6 three (3) groups of means A, B & C, which contributed to the 

rejection of the null hypothesis. We also see on the average that the number 

of those that are for the statement that Batik designed with cultural symbol 

has significant effect in boosting the Economy of Nigeria are significantly 

high with means of 88.00 and 62.00 for level 1 and 2 respectively, which is 

consistent with our conclusion in table 5. 

 

Research Question 4 

To what extent can Batik designed with cultural symbol sustain cultural 

Heritage? 

Test Hypothesis 

H0: Batik designed with cultural symbol has no significant effect in 

sustaining cultural heritage. 

 

Against 

H1: Batik designed with cultural symbol has significant effect in sustaining 

cultural heritage. 

Alternatively 

 

H0: 𝜇𝑆𝐴 = 𝜇𝐴 = 𝜇𝑈𝐷 = 𝜇𝐷 = 𝜇𝑆𝐷 

H1: 𝜇𝑆𝐴 ≠ 𝜇𝐴 ≠ 𝜇𝑈𝐷 ≠ 𝜇𝐷 ≠ 𝜇𝑆𝐷  

𝛼 = 0.05 
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ANOVA 

Table7: Batik designed with cultural symbol to sustain 

cultural heritage 

  

 Sum of 

Squares 

Df Mean Square F Sig. 

Between 

Groups 

23173.040 4 5793.260 218.

284 

.00

0 

Within 

Groups 

530.800 20 26.540   

Total 23703.840 24    

Decision Rule: reject 𝐻0 if P-value <𝛼 

 

Decision: Since P-value (=0.000) < α (=0.05) we reject 𝐻0 

Conclusion: Batik designed with cultural symbol has significant effect in 

sustaining cultural heritage. 

 

Table 8: Tukey Pairwise Comparisons 

 

Grouping Information Using the Tukey Method and 95% Confidence 

Level4 N   Mean Grouping 

1       5   74.40 A 

2       5   69.40 A 

4       5   14.20 B 

3       5   12.80 B 

5       5   3.800 C 

 

Again, means that do not share a letter are significantly different. From 

table 8 we see three (3) groups of means A, B & C that are similar within 

group but different between groups, this however, contributed to the 

rejection of the null hypothesis. We also see on the average that the number 

of those that are for the statement; “Batik designed with cultural symbol 

has significant effect in sustaining cultural heritage” are significantly high 

with means of 74.40 and 69.40 for level 1 and 2 respectively, which is 

consistent with our conclusion in table 7. 
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Summary of Findings 

In this work, a survey was carried out among the people who dwell in 

Nasarawa State in the North Central part of Nigeria, where data was 

collected via the use of questionnaire. The data obtained was further 

organized/summarized  with respect to the four research questions, each 

tabulated in the order of agreement pools; strongly Agree (SA), Agree (A), 

Undecided (UD), Disagree(D), Strongly Disagree (SD). 

Analysis of Variance were then carried out , where results indicate that all 

statements made on  Batik designed with cultural symbols were found to 

be significant as p-values in every test conducted, were seen to be less than 

the 0.05 threshold. This shows that significant number of the respondents 

as reflected in the post hoc analysis, conform with the claims that Batik 

designed with cultural symbol has significant effect in: 

➢ Promoting unity among people of northern Nigeria. 

➢ Cultural identification among people of northern Nigeria. 

➢ Boosting the economy of Nigeria. 

➢ Sustaining the cultural heritage of the people from northern Nigeria. 

The finding from the field survey also reveals that batik designed with 

traditional symbols can dynamically convey individuals or a group of 

people’s cultural identity; and people should embrace batik as a medium of 

identification during social activities such as festivals, burials, public 

events and other ceremonies. Furthermore, many respondents claimed 

that they feel a sense of belonging when they see any one wearing a cloth 

designed with northern Nigeria symbol, and the same number of the 

respondents affirmed that they feel excited and not excited when they see 

someone wearing a cloth designed with their traditional symbols instead 

of foreign symbols. Additionally, the study further revealed that wearing 

batik designed with northern Nigeria symbol communicates to people that 

the person is a northerner. Moreover, many respondents agreed that they 

feel a sense of associating and secured with someone that wears batik 
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which is designed with their traditional symbols. Economically, the study 

further reveals that mass production of batik designed with traditional 

symbols can boost the economic growth of Nigeria, and also the skill can be 

learnt for self-employment and wealth creation. Additionally, the study 

shows that batik designed with traditional symbols can remind people of 

their cultural values, norms, languages, homes and above all sustain their 

cultural heritage. Besides, the government should encourage civil servants 

to officially wear batik (adire) once in a week to promote our national 

heritage and identity. The study also reveals that many respondents agreed 

that they can easily be identified by wearing batik similar to any uniform. 

      

Conclusion 

Cultural identification can be enhanced through clothing, and especially by 

printing cultural symbols on fabrics. Batik designed with cultural symbols 

can be worn during social activities such as festivity, burial ceremonies, 

and public events among others for identification, unity, promotion of 

culture, sense of cultural belonging etc. Wearing fabric (batik) which is 

designed with cultural symbols reminds people of their cultural values, 

norms, languages, homes and friends.  Most people feel secured when they 

come across someone who wears fabric (batik) that is patterned with their 

cultural symbols. Adoption of mass production of batik in Nigeria can cause 

social and economic growth, create job and wealth for many people. Batik 

printed with cultural or traditional symbols would sustain cultural and 

national heritages. This can be achieved through government 

encouragement to people to wear batik patterned with national and 

traditional symbols once in a week. This would also encourage people to 

patronize locally made clothes more than the foreign ones. The locally 

made batik can be equally exported for foreign exchange, and expand our 

local and national revenues. Printing of traditional or cultural symbols on 

batik internalizes values and norms individually and among the people of 
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the same cultural group, and at the same time, sustains the cultural 

heritage of the people. 

 

Recommendation 

✓ Production of batik in Nigeria should be encouraged by the 

government for poverty reduction, wealth creation, and self-

reliance. 

✓ Government, community leaders should encourage patronage of 

batik made in Nigeria than industrial and foreign fabrics. 

✓ Batik production should be one of the skills acquisition that should 

be learnt in Nigeria. 

✓ Government should give loan facilities to interested people who 

want to go into entrepreneurial production of batik. 

✓ It should be made mandatory for Nigerians to wear batik designed 

with traditional symbols once a week even at the place of work and 

business, for sustaining our national heritages. 

✓ Batik cottage industry should be built across the country for 

unemployment reduction, and its products for foreign exchange. 
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