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Abstract 

We live in a world where 

accountability has 

become an institution 

and where what gets 

measured gets valued 

due to the increasing 

demands of 

stakeholders. The 

purpose of this paper is 

to address change and 

the impact of change 

upon society. Whether 

the change is caused by 

social innovation, social 

entrepreneurial 

organizations or social 

responsibility actions, it 

translates into a 
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INTRODUCTION  

  In parallel with the 

numbers of articles in 

the public press and 

journals, the numbers 

of definitions used to 

describe the 

phenomenon of social 

entrepreneurship has 

also notably increased. 

Social 

entrepreneurship 

means different things 

to different people. It 

also means different 

things to people in 

different places. Social 

venturing (SV), non – 

profit organization 

adopting commercial 

strategies, social 

corporative enterprises 

(SCE), and community 

entrepreneurship (CE) 

are just some of the 

distinct phenomena 

discussed and analysed 

under the umbrella 

construct of social 

entrepreneurship. The 

paper deliberately 

emphasize ‘distinct’ 

phenomena, since the 

entrepreneur, the 

entrepreneurial  
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modification in the 

status quo of the society. 

Thus, the discourse of 

the paper revolves 

around social value, 

social problem, social 

entrepreneurship and it 

connects them to the 

social impact they 

generate by presenting 

the methods used to 

measure this impact and 

their basic assumptions, 

who applies the methods 

and what are their 

effects. The methods for 

measuring the social 

impact found in the 

literature lean on 

quantifying everything 

in money and they also 

tend to overlook the 

importance of the 

psychological impact a 

company might have 

over its target clients. 

Furthermore, social 

impact is measured from 

the perspective of the 

companies and of the 

investors, neglecting the 

customers who are the 

target of the impact. Also 

findings reveal that there 

is no proper legislation 

to regulate this field and 

no specialized control 

bodies to oversee the 

activity of the third 

sector regarding social 

impact. The paper 

proposes three 

principles underpinning 

our own social impact 

measurement model 

(sustainability, added 

value and scalability 

(spillovers). 

 

process and the activities involved, as well as the environment that enables or 

triggers entrepreneurship, differs substantially. Research and public discourse 

refer to a variety of actors and the activities as social entrepreneurs and social 

entrepreneurship. And definition of the term; social entrepreneurship’ must start 

with the word ‘entrepreneurship’. The word ‘social' simply modifies 

entrepreneurship. If entrepreneurship doesn’t have a clear meaning, then 

modifying it with social won’t accomplish much, either. The word 

entrepreneurship is a mixed blessing. On the positive side, it connotes a special, 

innate ability to sense and act on opportunity, combining out- of- the- box 

thinking with a unique brand of determination to create or bring about 

something new to the world. On the negative side, entrepreneurship is an ex 

posts term, because an entrepreneurial activity requires a passage of time before 

their true impacts is evident.  Therefore, Social entrepreneurship is the action of 

a social entrepreneur with a social mission that recognises a social problem and 

addresses it by means of social innovation and in terms of creating social impact 

and social value by benefiting both the business (sustainability) and society 

(scalability).  Bornstein and  Davis (2010) define social entrepreneurship as “a 

process by which citizens build or transform institutions to advance solutions to 

social problems, such as poverty, illness, illiteracy, environmental destruction, 

human rights abuses and corruption, in order to make life better for many.”   The 

term social entrepreneurship was introduced in the 1970s to address the issue 
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of social problems (SP), social innovation (SI) and social impact sustainably (SIS). 

The term ‘social entrepreneur’ was first used in 1972 by a man called joseph bank 

in his seminar work named the sociology of social movement (SSM), where he 

used the term to explain and describe the need to use managerial skills to address 

social problems (SP) such as poverty, illnesses, or violence as well as to address 

the business challenges. However, social entrepreneurship practices emerged in 

the 1980s with the establishment of Ashoka, which can be said to be the first 

organization in support of social entrepreneurship as a concept as well as 

granting the necessary support to social entrepreneurs in the world (Ashoka, 

2009). Also, social entrepreneurship also entails  ‘social innovation’ (SI) as 

described in the work of Drucker (1990), who wrote about the need for using 

management practices in non-profit making organizations to increase the 

efficiency and effectiveness of producing social good. 

 

Statement of Problem 

Santos sees social entrepreneurship as a process of economic innovation that 

occurs with a variety of characteristics of institutions based on the creation of 

values in which the approach used is generally suitable and appropriate to 

address problems in modern society, Santos (2012). 

 Hence, social innovation is closely related to social entrepreneurship, where the 

social entrepreneur is referred to as the actor of social innovation. In other word, 

social innovation is also interpreted as social changes, referring to the process 

and results of those changes. Social entrepreneurs bring and use ideas and 

innovative solutions to overcome social problems (Hoogendoorn, Pennings, and 

Thurik, 2011). They utilize personal leadership skills and capacity to solve 

problems that arise in particular communities or regions (Mulgan and Landry, 

1995). Social entrepreneurs create social values by exploiting innovation such as 

establish new activities or organizations (Schumpeter, 1994; Pervez, Maritz and 

Waal, 2013; Ashoka, nd). The young foundation, in order to distinguish between 

social and business innovation, stressed that social innovation is developed and 

diffused via organisations, whose primary purposes are not centred on mere 

profit maximisation (Mulgan et al, 2007 ). The bureau of European policy 

advisers more precisely defined social innovation as socially oriented in both 

ends and means (Hubert, 2010). However, over the last two decades social 

innovation has gained significant popularity as a strategy to tackle new social 

risks including population ageing and its health correlates (Hubert, 2010; Mulgan 

et al,2007,2010; Murray, Caulier-Grice and Mulgan, 2010). 
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 However, job creation on the other hand can be said to be influence by social 

innovation as a result of the initiation of new and viable ideas that can be 

harnessed by social entrepreneurs in tackling the problem of unemployment, 

such that adequate number of people could be employed, thus reducing the rate 

of crime in the community. Job creation policy is therefore necessary for an 

economy aiming to grow and expand its GDP beyond limit, as this will go a long 

way in developing the entire economy in the long run. (General Assembly, 2014), 

Social work is a practice based and an academic discipline that promotes social 

change and development, social cohesion, and the empowerment and liberation 

of people. Principles of social justice, human right, collective responsibility and 

respect for diversities are central to social work. Underpinned by theories of 

social work, social sciences, humanities and indigenous knowledge, social work 

engages people and structures to address life challenges and structures to 

address life challenges and enhance well- being. (IASSW General Assembly, 

2014). 

Community development on the other hand can be seen as a process where 

community members come together to take collective action and generate 

solutions to common problems. Social work can be concluded to be one of those 

factors that brings about community development in an economy as a result of 

the various projects and works that will be embarked upon by social 

entrepreneurs (United Nations).  

(Flora 1993) in his work argues that Community development combines the idea 

of “community” with “development”. Hence, community development relies on 

interaction between people and joint action, rather than individual activity – 

what some sociologists call “collective agency” (Flora and Flora, 1993). 

“Development” is a process that increases choices. It means new options, 

diversification, thinking about apparent issues differently and anticipating 

change (Christenson et.al., 1989). 

Development involves change, improvement and vitality – a directed attempt to 

improve participation, flexibility, equity, attitudes, the function of institutions 

and the quality of life. It is the creation of wealth – wealth meaning the things 

people value, not just dollars (Shaffer, 1989). It leads to a net addition to 

community assets, avoiding the “zero sum” situation where a job created “here”, 

is a job lost “there”. Social mission has to do with the responsibilities and 

assignments that are expected to be done and carried out by social entrepreneurs 

in fulfilment of their social purpose and existence.  However, social missions are 

expected to be done in such a way that the social goals and objectives would be 
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achieved such that the impact and benefit of such organisation will be able to 

travel far and wide to the masses especially to people at the grass root level.   

In addition, growth sustainability on the other hand is the rate of growth which 

can be maintained without creating other significant economic problems, 

especially for future generation. Social mission tends to determine the rate at 

which sustainable growth can affect the entire economy as a whole thereby 

posing some economic benefits that will be important to cater for the need of the 

people.  (Business Dictionary) sees social services to be the benefits and facilities 

such as education, food subsidies, health care, and subsidized housing provided 

by social entrepreneurs to improve the life and living conditions of the children, 

disabled, the elderly, and the poor in the national community. The social 

entrepreneur is therefore charge with the responsibility of providing all these to 

fulfil the aims and objectives of their existence. 

Economic development as define by (Wikipedia.com) is the process by which a 

nation improves the economic, political, and social well- being of its people. So 

therefore, economic development is factor that can only be influenced by social 

services in terms of public projects that will be discharged by social 

entrepreneurs.    

 

Research Questions 

The following research questions will guide the study: 

(i) What is the effect of social innovation on job creation? 

(ii) How does social work influence community development? 

(iii) What is the relationship between social mission and growth 

sustainability? 

(iv) To what extent is the efficacy of social services on economic 

development?      

 

Literature Review 

Concept of Entrepreneurship 

Entrepreneurship is defined as the identification of a new business opportunities 

and the mobilization of economic resources to initiate a new business or 

regenerate an existing business, under the conditions of risks and uncertainties, 

for the purpose of making profits under private ownership. However, the 

entrepreneurial function implies the discovery, assessment and exploitation of 

opportunities, in other words, new products, services or production processes; 

new strategies and organizational forms and new markets for products and 

inputs that did not previously exist (Shane and Venkataraman, 2000). The 
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entrepreneurial opportunity is an unexpected and as yet unvalued economic 

opportunity. Entrepreneurial opportunities exist because different agents have 

differing ideas on the relative value of resources or when resources are turned 

from inputs into outputs. The theory of the entrepreneur focuses on the 

heterogeneity of beliefs about the value of resources (Alvarez and Busenitz, 

2001). 

Entrepreneurship –the entrepreneurial function- can be conceptualized as the 

discovery of opportunities and the subsequent creation of new economic activity, 

often via the creation of a new organization (Reynolds, 2005). Due to the fact that 

there is no market for “opportunities”, the entrepreneur must exploit them, 

meaning that he or she must develop his or her capabilities to obtain resources, 

as well as organize and exploit opportunities. The downside to the market of 

“ideas” or “opportunities” lies in the difficulty involved in protecting ownership 

rights of ideas that are not associated with patents or copyrights of the different 

expectations held by entrepreneurs and investors on the economic value of ideas 

and business opportunities, and of the entrepreneur’s need to withhold 

information that may affect the value of the project. 

Entrepreneurship is often discussed under the title of the entrepreneurial factor, 

the entrepreneurial function, entrepreneurial initiative, and entrepreneurial 

behaviour and is even referred to as the entrepreneurial “spirit. The 

entrepreneurial factor is understood to be a new factor in production that is 

different to the classic ideas of earth, work and capital, which must be explained 

via remuneration through income for the entrepreneur along with the shortage 

of people with entrepreneurial capabilities. Its consideration as an 

entrepreneurial function refers to the discovery and exploitation of opportunities 

or to the creation of enterprise. Entrepreneurial behaviour is seen as behaviour 

that manages to combine innovation, risk-taking and proactiveness (Miller, 

1983). In other words, it combines the classic theories of Schumpeter’s 

innovative entrepreneur (1934, 1942), the risk-taking entrepreneur that 

occupies a position of uncertainty as proposed by Knight (1921), and the 

entrepreneur with initiative and imagination who creates new opportunities. 

Reference to entrepreneurial initiative underlines the reasons for correctly 

anticipating market imperfections or the capacity to innovate in order to create 

a “new combination”.  entrepreneurial initiative covers the concepts of creation, 

risk-taking, renewal or innovation inside or outside an existing organization. 

Lastly, the entrepreneurial spirit emphasizes exploration, search and innovation, 

as opposed to the exploitation of business opportunities pertaining to managers. 
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All this explains why entrepreneurship is described in different ways. The 

business Process includes the identification and assessment of opportunities, the 

decision to exploit them oneself or sell them, efforts to obtain resources and the 

development of the strategy and organization of the new business project 

(Eckhardt and Shane, 2003). Entrepreneurship is “a process by which individuals 

–either on their own or within organizations– pursues opportunities” (Stevenson 

and Eckhdart and Shane, 2003).  

Steve blank clearly describe four different types of entrepreneurship. They 

includes; 

• Small business entrepreneurship 

• Scalable start-up entrepreneurship 

• Large company entrepreneurship 

• Social entrepreneurship 

Therefore, more focus would be placed on the concept of social entrepreneurship 

in order to be very easy to analyse and measure its impact on economic 

development. 

 

Conceptual Approach to Social Entrepreneurship  

The concept of social entrepreneurship has become well established in the 

vocabulary used to talk about business. Popular as well as scholarly books and 

articles are written about the characteristics of organizations thought to be 

instances of social entrepreneurship. It holds a place in the curriculum of leading 

business schools, and it is the subject of numerous professional and academic 

meetings. There are associations devoted to studying and implementing social 

entrepreneurship, and there are numerous web sites on which one may become 

acquainted with the concept and receive information and/or advice on putting 

into it practice. There are even special editions of prominent business journals, 

like this one, dedicated to the realm of social entrepreneurship. Anyone who 

samples this array of material may be left wondering exactly what social 

entrepreneurship is. Is it just the application of sound business practices to the 

operation of non-profit organizations as some seem to suggest (Reynolds, 2005), 

or is it a more radically different approach to the business of doing good? It is said 

that “social entrepreneurship is emerging as an innovative approach for dealing 

with complex social needs” (Johnson, 2000), especially in the face of diminishing 

public funding. What is it that makes this approach so promising?. 

Indeed part of judging whether it really is promising rests on understanding what 

the phenomenon is. Commentators, both scholarly and popular, and advocates of 

every kind, understand it in a variety of ways. The concept needs to be clarified 
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just to make those comments and that advocacy intelligible. Social 

entrepreneurship plays the role of change agent in the social sector and these 

roles ensures rural and community development in such a way that the needs 

and wants of people at the grass root level would be provided effectively. These 

roles include; 

1. Social innovation 

2. Social work  

3. Social mission 

 

Social Innovation 

Social innovation are new strategies, concepts, ideas and organisations that meet 

the social needs of different elements which can be from working conditions and 

education to community development and health they extend and strengthen 

civil society. Social innovation includes the social processes of innovation, such 

as open source methods and techniques and also the innovations which have a 

social purpose like online volunteering, micro credits, or distance learning. Social 

innovation has an inter-sectorial approach and is universally applicable. Social 

innovations are launched by varieties of actors, including research institutions, 

companies or independent organizations, which each tends to use their own 

definition of social innovation. Therefore, it is worth discussing the most 

important aspects that distinguish it from other forms of social work or 

innovation. Social innovation focuses on the process of innovation, how 

innovation and change take shape (as opposed to the more traditional definition 

of social innovation, giving priority to the internal organisation of firms serving 

the productivity).Social innovation also focuses on new work and new forms of 

cooperation (business models), especially those that work towards a sustainable 

society. 

 

Social Work 

Social work is an academic and practice based professional discipline that seeks 

to facilitates the welfare of communities, individuals, families, and groups. Social 

work is considered a helping profession and its main goal is to improve a society’s 

overall well-being, especially for the most vulnerable populations. 

(Dictionary.com) sees social work as an organised work directed toward the 

betterment of social conditions in the community, as by seeking to improve the 

condition of the poor,to promote the welfare of the children, e.t.c.   

Also, it is an incredibly broad and diverse field; it offers an almost limitless range 

of career options. However, social work cuts across varieties of settings, including 
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hospitals, non- profit organizations, mental health centres, schools, advocacy 

agencies, community organizations, and government offices. Social work is an 

indispensable profession in our complex and ever-changing society. But it is an 

often misunderstood profession, as well, in part because it cannot be easily 

described or explained. It is a profession characterized by diversity. Social 

workers engage in a broad range of activities within many types of settings and 

with many different people. Some work intensely with individuals and families, 

while others work with small groups, organizations, or whole communities. Some 

deal primarily with children, while others deal with older persons. Some are 

counsellors and psychotherapists, while others are supervisors, administrators, 

program planners, or fund-raisers. Some focus on family violence and others on 

how to provide housing or medical care to the poor. This variety is what makes 

social work so challenging and stimulating. But it is because of this diversity of 

both clients and activities that it is so difficult to answer the simple question: 

What is social work? .The task of concisely defining social work in a manner that 

encompasses all of the activities in which social workers engage has challenged 

the profession throughout its history. At a very fundamental level, social work is 

a profession devoted to helping people function at their maximum levels within 

their social environments and, when necessary, to changing their environments 

to make that possible.  

The authors’ perspective of social work is captured in the following three-part 

definition of 

 

Social worker. A social worker 

i. Has recognized professional education (i.e., knowledge, ethics, and 

competencies) and the 

ii. Requisite skills needed to provide services sanctioned by society, 

iii. Engages vulnerable populations (e.g., children, older people, the poor, 

minorities, persons 

iv. With disabling conditions) and others with the efforts to bring about 

needed change in themselves, the people around them, or related social 

institutions, So that these individuals and groups are able to meet their 

social needs, prevent or eliminate difficulties, make maximum use of their 

abilities and strengths, lead satisfying lives, and contribute fully to society. 

profession— in order to most effectively assist individuals, families or 

other households, small groups, organizations, and communities as they 

work to prevent or resolve the complex social problems that arise in their 

daily lives. 
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Relationship between Social Mission and Growth Sustainability  

Despite the growing link between social and ecological problems, ecological 
sustainability has remained marginalised by social mission despite its claimed 
awareness of the broader environment. However, the focus of this broader 
awareness has been limited to the social environment. Since sustainable growth, 
in the dominant discourse, is mainly conceived as environmental management, it 
has not received due attention from social mission, despite the overlap between 
social and ecological problems. At the same time, a focus on the ecological 
dimension of sustainable growth means the social dimensions of environmental 
problems and the role of non- scientific disciplines are often overlooked by 
society. 
This paper argues that sustainable growth is an area of legitimate focus for the 

social mission profession and asks why sustainable growth should be an issue for 

social work and how sustainability connects with its core social mission. In 

engaging with these notions, the article considers the relationship between 

sustainable growth and social mission practice. In developing this relationship, 

this article builds upon a research project on orienting social mission toward 

sustainable growth at the Department of Social Work of Leuven University 

College ( Santos, 2012) which worked from the assumption that an appropriate 

interpretation of sustainable growth for social mission should meet two essential 

conditions: (i) it should take account of contemporary analyses of the ecological 

crisis; and (ii) it should recognise synergies between the social-ecological 

mission and the critical tradition of social work. These conditions make social 

mission ideally suited to address issues of sustainable growth and the 

environmental crisis at this historical juncture. 

 

METHODOLOGY 

The quantitative research design was adopted. The population of the study 

consisted of both the management and staffs of Akin Alabi foundation, (Iwo road) 

Ibadan. The respondent were selected based on their cadre ranging from the top 

managers to the senior staffs without including the junior staffs and the contract 

staffs (securities, cleaners, messengers) and so on. The descriptive statistical and 

content analyses techniques were used in the analysis of the data collected. 

 

Table 1  Demographic characteristics of Respondents 

SEX                  FREQUENCY            PERCENTAGE 

Male     48   34.0  

Female           93   66.0 

Total     141   100.0 
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MARITAL STATUS 

Married    46   32.6   

Single     89   63.1 

Divorce    3   2.1 

Separated    3   2.1 

Total     141   100 

AGE GROUP 

18-24     58   41.1 

25-30     65   46.1 

31-49     11   7.8  

50 and above    7   5.0 

Total     141   100  

EDUATIONAL QUALIFIATION 

SSCE     12   8.5 

OND/DIPLOMA   38   27.0 

BSC/HND    56   39.7 

MSC/MBA    14   9.9 

OTRHERS    21   14.9  

Total     141   100.0 

BUSINESS EXPERIENCE 

1-5 Years    96   68.1  

6-10 Years    29   20.6  

11-15 Years    12   8.5  

16 Years and above   4   2.8 

Total     141   100.0 

ff     11   7.8  

50 and above    7   5.0 

Total     141   100  

EDUATIONAL QUALIFIATION 

SSCE     12   8.5 

OND/DIPLOMA   38   27.0 

BSC/HND    56   39.7 

MSC/MBA    14   9.9 

OTRHERS    21   14.9  

Total     141   100.0 

BUSINESS EXPERIENCE 

1-5 Years    96   68.1  

6-10 Years    29   20.6  
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11-15 Years    12   8.5  

16 Years and above   4   2.8 

Total     141   100.0 

Field survey, 2019   

From the data generated in table 4.2 above, a total of 34% are male, while 66% 

are female. This shows that more female are involved in social activities in the 

study area. This is because majority of the females are more concerned with the 

welfare of other people especially for the young and old in the economy. It is 

naturally embedded in them to be hospitality and accommodating, especially in 

helping the less privilege in the society. On marital status, a total of 32.6% are 

married, while 63.1% are single. Also, a total of 2.1% are divorced, and those that 

are already separated falls under 2.1% as that of the divorcees. This implies that 

significant percentages of the respondents are singles which makes them to 

actively participate in so many social activities in order to help the less priviledge 

in the society. From the above table, 41.1% of the respondents fall within 18-24 

years, 46.1% of the respondents fall within the age range of 25-30 years, while 

7.8% of the respondent fall within the range of 31-49 years, and about 5.0% of 

the respondents fall within the range of 50 years and above. The table also shows 

that about 8.5% indicated that they had secondary education, 27.5% indicated 

that they had national diploma, a total of 39.7% indicated that they had B.Sc., 

9.9% indicated that they had M.Sc./Mba, while 14.9% attained other educational 

qualifications. This shows that majority of the respondents are B.sc certificate 

holders and only few holds other certificate qualifications. The high proportion 

of literates among the respondents shows the possibility of them adopting 

modern equipment in social activities. 

Moreover, on the basis of business experience, a total of 68.1% falls under the 

range of 1-5 years, 20.6% falls under the range of 6-10 years, while 8.5% of the 

respondents falls within the range of 11-15 years, again, 2.8% falls within 16 

years and above. 

 

Test of Hypothesis 

Hypothesis one: 

Ho: There is no significant effect between social innovation and job creation. 

Table 2 a   Descriptive Statistics 

 N Mean Std. Deviation 

SOCIALINNOVATION 141 5.01 .712 

JOBCREATION 141 4.83 .774 



 

INTERNATIONAL JOURNAL OF MGT. SCIENCE & ENTREPRENEURSHIP 

(VOL. 11 NO.7) DECEMBER, 2019 EDITIONS 

 

 

 

 
63 

Valid N (list wise) 141   

 

  Table 2b Effect of social innovation on job creation 

Social innovation Frequency Job creation Total  
D FD FA A SA 

 

FD Observed 1 1 2 1 0 5  
Expected  0 0.1 1.3 2.6 0.9 5 

FA Observed 0 1 11 8 0 20  
Expected  0.1 0.6 5.4 10.4 3.5 20 

A Observed 0 2 24 44 15 85  
Expected  0.6 2.4 22.9 44 15.1 85 

SA Observed 0 0 1 20 10 31  
Expected  0.2 0.9 8.4 16 5.5 31         

Chi-Square  56.958 
      

Degree of freedom 12 
      

Significance 0.05 
      

 

If the p-value is less than 5% (p<0.005), then the null hypothesis is rejected, and 

we accept the alternative hypothesis. 

The result above illustrate that the Pearson’s chi-square p = 56.958 computed 

for effect between social innovation and job creation was significant with p-value 

= 0.05 which shows that the result in determining the effect of the two variables 

is significant. This hypothesis is therefore rejected, thus confirming that there is 

a significant effect between social innovation and job creation.  

 

Hypothesis Two: 

Ho: Social work has no significant influence on community development  

Table 3a Descriptive Statistics 

 N Mean Std. Deviation 

SOCIALWORK 141 4.84 .743 

COMMUNITYDEVELOPMENT 141 4.85 .925 

Valid N (list wise) 141   

 

Table 3b  Influence of social work on community development 

Social work Frequency Community development Total 

 D FD FA A SA  
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FD Observed 0 1 4 1 0 6 

 Expected  .1 4 1.0 3.1 1.4 6.0 

FA Observed 1 3 9 9 0 22 

 Expected  .5 1.6 3.7 11.2 5.0 22.0 

A Observed 0 4 10 50 28 94 

 Expected  2.0 6.7 16.0 48.0 21.3 94.0 

SA Observed 0 1 1 11 4 17 

 Expected  .4 1.2 2.9 8.7 3.9 17.0 

        
Chi-Square  40.862       
Degree of freedom 16       
Significance 0.01       

 

If the p-value is less than 5% (p<0.005), then the null hypothesis is rejected, and 

we accept the alternative hypothesis. 

The result above illustrate that the Pearson’s chi-square p = 40.862 computed 

for influence of social work on community development was significant with p-

value = 0.05 which shows that the result in determining the influence of the two 

variables is significant. This hypothesis is therefore rejected, thus confirming that 

there is a significant influence of social work on community development. 

 

Hypothesis Three: 

Ho: social mission has no significant relationship on growth sustainability  

Table 4a   Descriptive Statistics 

 N Mean Std. 

Deviation 

SOCIALMISSION 141 4.82 .859 

GROWTHSUSTAINABILTY 141 4.65 .957 

Valid N (list wise) 141   

 

Table 4b  Relationship between social mission and growth sustainability 

Social mission Frequency Growth sustainability Total 

 D FD FA A SA  
FD Observed 0 10 5 1 0 16 

 Expected  .2 2.0 3.6 7.4 27 16.0 

FA Observed 0 4 12 2 1 19 

 Expected  .3 2.4 4.3 8.8 3.2 19.0 

A Observed 2 2 13 49 15 81 
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 Expected  1.1 10.3 18.4 37.3 13.8 81.0 

SA Observed 0 2 2 13 8 25 

 Expected  .4 3.2 5.7 11.5 4.3 25.0 

        
Chi-Square  81.079       
Degree of freedom 12       
Significance .000       

 

If the p-value is less than 5% (p<0.005), then the null hypothesis is rejected, and 

we accept the alternative hypothesis. 

The result above illustrate that the Pearson’s chi-square p = 81.079 computed 

for the relationship between social work and growth sustainability was 

significant with p-value = 0.05. This hypothesis is therefore rejected, thus 

confirming that there is a significant relationship between social mission and 

growth sustainability.  

 

Table 5a  Descriptive Statistics 

 N Mean Std. 

Deviation 

SOCIALSERVICE 141 4.82 .807 

ECONOMICDEVELOPMENT 141 4.93 .859 

Valid N (listwise) 141   

 

Table 5b   Efficacy of Social Service on Economic development 

Social service Frequency Economic development                 

 SD D FD FA A SA   T 

FD Observed  0  1  0  0  0  0    1 

 Expected  .0 .0 .2 .5 .2 .0    1.0 

FA Observed 1  3  12  13  1  1    31 

 Expected  .4  1.3  5.7  16.3  7.0 .2  31.0 

A Observed 0 0 12 46 19 0    77 

 Expected  1.1 3.3 14.2 40.4 17.5 .5  77.0 

SA Observed 0 1   2 12 9 0   24 

 Expected  .3 1.0 4.4 12.6 5.4 .2  24.0 

        
Chi-Square  62.064       
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Degree of freedom 20       
Significance .000       

 

 

If the p-value is less than 5% (p<0.005), then the null hypothesis is rejected, and 

we accept the alternative hypothesis. 

The result above illustrate that the Pearson’s chi-square p = 62.064 computed 

for efficacy of social service on economic development was significant with p-

value = .000 which shows that the result in determining the influence of the two 

variables is significant. This hypothesis is therefore rejected, thus confirming that 

there is a significant efficacy of social efficacy on economic development. 

 

Discussion of Findings 

The research was focused on social entrepreneurship as a vital tool for economic 

development in Nigeria. After all relevant data were gathered and analysed, four 

(4) hypotheses were tested and the entire alternatives hypothesis were accepted.  

 

Empirical Findings 

From the questionnaire administered, it was revealed that majority of the 

respondents are of the opinion that social entrepreneurship is a vital tool for 

economic development. 

The result of the findings revealed the following; 

• The model summary table revealed that the Pearson’s chi-square p 

= 56.958 computed for effect between social innovation and job 

creation was significant with p-value = 0.05 which shows that the 

result in determining the effect of the two variables is significant. 

This hypothesis is therefore rejected, thus confirming that there is 

a significant effect between social innovation and job creation.  

• Also, the model summary table revealed that the Pearson’s chi-

square p = 40.862 computed for influence of social work on 

community development was significant with p-value = 0.05 

which shows that the result in determining the influence of the two 

variables is significant. This hypothesis is therefore rejected, thus 

confirming that there is a significant influence of social work on 

community development. 

• The third model summary table shows that the Pearson’s chi-

square p = 81.079 computed for the relationship between social 
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work and growth sustainability was significant with p-value = 

0.05. This hypothesis is therefore rejected, thus confirming that 

there is a significant relationship between social mission and 

growth sustainability.  

• The model summary table also revealed that the Pearson’s chi-

square p = 62.064 computed for efficacy of social service on 

economic development was significant with p-value = .000 which 

shows that the result in determining the influence of the two 

variables is significant. This hypothesis is therefore rejected, thus 

confirming that there is a significant efficacy of social efficacy on 

economic development. 

 

Conclusions 

This paper attempts to promote discussion of the role of social entrepreneurship 

in enabling economic opportunities for the poor. Based on ongoing discussions 

of the role of social entrepreneurship in literature and society, it is found that 

social entrepreneurship has broadened access to financial sources, promoted the 

use of social innovations in reducing social problems, granted people 

empowerment and social inclusion, and created jobs. The first three factors 

create income for the poor, thereby enabling economic opportunities, whereas 

the latter eliminates the deprivation of capabilities that allow the poor to 

involved and act in economic activities. All these factors enable economic 

opportunities for the poor. The links between social entrepreneurship and 

economic opportunities in this paper are produced based on a review of current 

literature. Therefore, the author suggests more empirical work be undertaken to 

validate the comprehensive contributions of social entrepreneurship in enabling 

economic opportunities for the poor. 

 

Recommendations 

Two major recommendations emerge from this analysis. First, we suggest an 

empirical investigation of the impact of social entrepreneurs in community 

development to ascertain their real impact. This should provide the necessary 

arsenal for considerations of funding and other support that social entrepreneurs 

may need. Also, social entrepreneurship has also been seen as a vital tool which 

is crucial in boosting an economy’s well as well as providing the populace with 

the essential amenities they require to earn a living. To enable social 

entrepreneurship to yield positive result, the following recommendations are 

made: 
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• Social entrepreneurship as a concept should be inculcated into the 

school’s curriculum to provide proper knowledge of what 

entrepreneurship is all about as well as its benefit and positive impacts.  

• There should be collaboration between social entrepreneurs and the 

governments in catering for the needs of the people to achieve high 

standard of living. 

• Government at all levels could intervene in postulating good policies to 

reduce the problems of social entrepreneurs through the supply of 

needed technological, information & advice. 

• The federal government of Nigeria should provide enabling 

environment conducive for the smooth operation of both indigenous 

social entrepreneurs & foreign social entrepreneurs in order to boost 

the economy.    
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