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Abstract 
The study sought to analyze the attitude of mass communication students of 

Nigerian polytechnics towards print journalism as an area of specialization. 

Four research objectives and questions were postulated. Relevant literature 

was reviewed. The survey method was used and the data were gathered with 

questionnaire and analyzed with the aid of frequency tables and simple 

percentages. The findings showed that most students were not aware of the 

career opportunities of their options of specialization before choosing them, 

most students perceive print journalism as a difficult terrain to venture into, 

most students run away from the print option because they generally prefer 

speaking to writing. The study thus recommended that the departments of 

mass communication in Nigerian polytechnics should organize orientation 

programmes to expose their students to the career opportunities available to 

their options of specialization among other recommendations. 
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Introduction 
Most people see the discipline of mass 

communication from two broad 

angles; broadcast and print areas. In 

Nigerian polytechnics, Higher 

National Diploma (HND) students of 

mass communication students are 

expected to choose between the print 

and broadcast options. The National 
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Board for Technical Education (NBTE), the body saddled with the 

responsibility of regulating polytechnic education in Nigeria provides in its 

curriculum that at the Higher National Diploma, students should specialize in 

either broadcast or print options. Whatever option a student chooses will 

determine the courses he or she will offer in the semesters of the HND 

programme.   

Over the years, the researcher observed that more students prefer to choose the 

broadcast option. There were more students who opted to specialize in the 

broadcast area than the print area. And this trend has left the researcher 

wondering why this is recurring. 

In 2014, there were about 350 HND II students in the mass communication 

department of Federal Polytechnic, Nekede, surprisingly enough; only about 

100 chose the print option.  

In 2015, there were about 600 HND II students in the department, the trend is 

reoccurring, less than 200 students chose to make the print option their area of 

specialization. The implication however, is that if this goes on, it may get to a 

time when the country may lack print journalists and the effect will be 

disastrous. The story was not different in subsequent years of 2016 and 2017. 

It is in view of these that the researcher embarked on this study to find out what 

is actually responsible for the apathetic and phobic attitude of polytechnic mass 

communication students towards the print media as an area of specialization 

using Federal Polytechnic, Nekede, Owerri, Imo State as a case. 

 

The objectives of this study therefore are: 

1. To find out if students are aware of the career opportunities of their 

options of specialization before choosing them. 

2. To find out why few polytechnic students of mass communication 

choose the print option as their area of specialization. 

3. To find out these students’ view about the print media and its prospects. 

4. To make recommendations based on findings of the study. 

 

Consequently, the research questions are: 

1. Are students aware of the career opportunities of their option of 

specialization before choosing them? 

2. Why do few students of mass communication choose the print option as 

their area of specialization? 
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3. What are the views of polytechnic students’ of mass communication 

about the print media and its prospects? 

4. What is the way forward based on findings of the study? 

 

This study will be limited to HND II mass communication students of Federal 

Polytechnic, Nekede, Owerri, Imo State. The result of the study is sure to 

provide an insight to the situation as obtained in other departments of mass 

communication in Nigerian polytechnics. 

It is expected to be useful to all departments of mass communication in all 

polytechnics in Nigeria and indeed add to the body of existing knowledge. 

 

THE PRINT MEDIA  

The print media is the oldest form of mass media. It has served the literate 

society for a very long time. Their growth, however, was slow in the beginning 

but as the demand for education and information increased, they evolved 

quickly and flourished greatly. The 20th century has seen the rapid growth of 

the newspaper and magazine industry and to withstand the challenges posed by 

newer electronic communication, newspapers have adopted the latest 

technology like computerization to speed up the production process and 

improve their quality.  

Print media include newspapers, magazines, posters, brochures, books and 

anything you read. (Ihejirika, 2014, p.127). Print media stories are in permanent 

form and can be kept and be read over and over again. This means that if you 

read it today and do not understand it, you can read it again for understanding. 

Print media items can be kept for as long as possible in as much as they are kept 

well free from water, fire etc. 

The characteristics of the print media include permanence, detail, literate 

medium, thoroughness, geographic bound among others. 

 

CAREER OPPORTUNITIES IN PRINT JOURNALISM 

Print journalism is a profitable business, with great prospects for the future, 

especially considering the various forms of dissemination of information via 

electronic communications. Career opportunities abound in print journalism 

where one can fit in. These opportunities include: 

➢ Editing: The importance of editing cannot be over-emphasized 

because all sorts of work need editing even when their authors personally 
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must have gone through them. According to Idemili (2000) “writers of 

all sorts need editors even when they have had time to go over their own 

works.” The job of sub editing is an exciting one because it is the heart 

beat of the print media. Editing is now a booming business because many 

people are engaged in writing and most writers pass through professional 

editors who edit their works and get paid handsomely. 

➢ Reporting: The backbone of any publication are the reporters, many 

are assigned on regular news beats while others are not. No editor can 

edit a copy without the news stories submitted by the reporter. In this era 

of technology, newsgathering has been simplified for the reporter. A 

reporter can make a living through reporting for different print media 

organizations. 

➢ Cartooning: Cartoons are funny drawings or sketches found in 

newspapers and magazines which depict humorous remarks about news 

events. Cartoons occupy less space and can hardly be caught in the web 

of libel. Large newspapers employ their own cartoonists while some are 

self-employed. Today, cartoonists with computer knowledge have used 

it to enhance the aesthetics of their jobs. Cartooning offers opportunity 

for independent practice. 

➢ Graphic Communication: There is no doubt that we are living in a 

world of graphics and a graphic artist who knows his job well will always 

excel. Graphics is the core of modern printing and it has gone scientific 

because the designs are done on the computer by the graphic artists who 

visualize what the design will look like, articulate and improve on them. 

➢ Proofreading: Proofreading ensures that the copy is clean because 

it is the last gateway in the checks and balances in a print media outfit to 

trap errors and unwanted materials. The proofreader’s duty is to ensure 

that the type agrees with the copy. A proofreader can be relevant in big 

book publishing firms; some also have established consultancy units 

where such reading jobs and other printing jobs are contracted out to 

them. 

➢ Community Newspaper: A graduate of mass communication can 

persuade his people to start a community newspaper. This is one area 

that is still virgin and not yet fully tapped into in Nigeria. Today, 

emphasis is laid on development projects in the rural areas, so 

community press is needed to mobilize rural dwellers towards full 
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participation in rural development. The community newspaper will also 

serve the purpose of monitoring government developmental projects in 

these rural areas. 

 

THEORETICAL FRAMEWORK 

This study is hinged on McLuhan’s Hot and Cool Media Theory. This theory 

though controversial divides the media into two namely Hot and Cool Media. 

According to McLuhan, a hot medium is one that extends one single sense in a 

high definition. High definition is that state of being well filled with data. Hot 

media are low in participation and cool are high in participation or completion 

by the audience. 

It therefore suggests that products of the print media are “well filled with data” 

they qualify as hot medium and as such only a selected few expose themselves 

to them. Newspapers, magazines and other print media channels qualifies as hot 

media because the publishers tries as much as possible to detail his facts and 

ideas to a compressible level thereby further tasking the reader. One therefore 

would not be far from the truth to argue that radio and television programmes 

are adjudged cool media because issues and events are presented in a dramatic 

and entertaining manner which supposedly do not task the audience as much as 

the print media. A cool medium is more interesting, less authoritative and 

manipulative than a hot medium. A medium is hot when it is well filled out with 

data. 

This therefore may account for why majority of mass communication students 

prefer the broadcast option (cool media) to the print media (hot media) since 

naturally most people prefer to pitch their tents in ventures that are easy. 

 

METHODOLOGY 

The survey and questionnaire were used as research method and instrument 

respectively to gather data for the study. The population covers the entire HND 

students of mass communication, Federal Polytechnic, Nekede, Owerri, Imo 

State which totals 667 students. A total of 160 students were chosen as the 

sample. The systematic sampling technique was used. The data were analyzed 

with the aid of frequency tables and simple percentages. 

 

DATA PRESENTATION AND ANALYSIS 

A total of 160 copies of questionnaire were administered. 156 copies were 

retrieved. This represents 97.5%. Out of the 156 respondents, 38 (24.4%) were 
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male while 118(75.6%) were female. On the other hand, 58(37.2%) chose the 

print option while 98(62.8%) chose the broadcast option as presented in Table 

1 below. 

 

Table 1: Gender and Option Distribution of Respondents 

Gender Frequency Percentage (%) 

Male 38 24.4 

Female 118 75.6 

Total 156 100 

Options Frequency Percentage (%) 

Print 58 37.2 

Broadcast 98 62.8 

Total 156 100 

Source: Field Survey, 2017 

 

Research Question One: Are students aware of the career opportunities 

of their option of specialization before choosing them? 

To answer this question, items 3 and 10 were used. 

 

Table 2: Students Awareness of Career Opportunities 

Response Frequency Percentage (%) 

Yes 64 41 

No 92 59 

Total 156 100 

Source: Field Survey, 2017 

 

The data on the table show that 64(41%) respondents were aware of the career 

opportunities of their options of specialization before they chose it while 92 

(59%) were not aware. 

 

Table 3:  Choice of Different Option given another chance 

Response Frequency Percentage (%) 

Yes 80 51.3 

No 78 48.7 

Total 156 100 

Source: Field Survey, 2017 
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The table shows that 80 (51.3%) respondents will make a different choice if 

given another chance to choose their option of specialization while 78 (48.7%) 

respondents will stick to the choice they made. 

 

Research Question Two: Why do few polytechnic students of mass 

communication choose the print option as their area of specialization? 

To find answer to this question, items 6, 7 and 9 were used. 

 

Table 4: Reasons for students’ preference of broadcast to print option 

Reasons Frequency Percentage (%) 

Media glamour 100 64.1 

Remuneration of 

broadcasters 

20 12.8 

Job satisfaction 36 23.1 

TOTAL 156 100 

Source: Field Survey, 2017 

 

The table above show that 100 (64.1%) respondents prefer broadcast for media 

glamour, 20(12.8%) respondents prefer it for remuneration of broadcasters 

while 36(23.1%) respondents chose broadcast due to job satisfaction. 

 

Table 5: Reasons why students’ run away from the print option. 

Reasons Frequency Percentage (%) 

Low remuneration of 

print journalists in 

Nigeria 

51 32.7 

Job related risks 30 19.2 

Personality of print 

journalists 

15 9.6 

General preference of 

speaking to writing 

60 38.5 

Total 156 100 

Source: Field Survey, 2017 

Table 5 above shows that 60(38.5%) respondents see low remuneration as the 

main reason why students of mass communication run away from the print 
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option, 30(19.2%) see job-related risks, 15(9.6%) see the personality of print 

journalists in Nigeria while 60(38.5%) see the general preference of speaking 

to writing as the main reason. 

 

Table 6: Influence to choice of option 

Influence Frequency Percentage (%) 

Personal 

decision/Admiration for 

journalists in the area 

75 49.1 

Friends/Peer 

group/Band wagon 

effect 

81 51.9 

Parents/Guardian 0 0 

Total 156 100 

Source: Field Survey, 2017 

 

As shown in Table 6 above, 75(49.1%) respondents chose their options based 

on personal decision and admiration of journalist in the area, 81(51.9%) 

respondents chose their options based on friends, peer group and band wagon 

effect while no respondents was influenced by parents or guardian. 

 

Research Question Three: What are the views of polytechnic 

students of mass communication towards print journalism in Nigeria? 

To answer this question, items 4 and 5 were used. 

 

Table 7: Students’ Perception of Print Journalism in Nigeria. 

Perception Frequency Percentage (%) 

Interesting and 

Lucrative 

34 21.8 

Boring and Risky 52 33.3 

Difficult terrain 70 44.9 

Total 156 100 

Source: Field Survey, 2017 
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The above table shows that 34(21.8%) respondents perceive print journalism in 

Nigeria as interesting and lucrative, 52(33.3%) respondents perceive it as boring 

and risky while 70(44.9%) perceive it as a difficult terrain. 

 

Table 8: Students Admiration for Print Journalists in Nigeria 

Responses Frequency Percentage (%) 

Yes 70 44.8 

No 21 13.5 

Not exactly 65 41.7 

Total 156 100 

Source: Field Survey, 2017 

 

The above table shows that 70(44.8%) respondents admire print journalists in 

Nigeria, 21(13.5%) respondents do not admire print journalists while 65(41.7%) 

do not exactly admire print journalists in Nigeria. 

 

Research Question Four: What is the way forward based on the findings 

of the study? 

To answer this question, items 12 and 13 were used. 

 

Table 9: Departmental Guidance in Choice of options 

Responses Frequency Percentage (%) 

Yes 154 98.7 

No 2 1.3 

Total 156 100 

Source: Field Survey, 2017 

 

From the table above, 154(98.7%) respondents were of the opinion that the 

department should guide the students in their choice of options while 2(1.3%) 

respondents held a contrary view that there is no need for the department to 

guide the students in their choice of options. 

Item 13 was an open ended question where respondents were allowed to suggest 

ways to reverse the trend thereby encouraging students to choose the print 

option. Their suggestions were compiled thus: 
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• Organizing orientation programmes for prospective HND II students 

before they choose their option of specialization. 

• Counselling prospective HND II mass communication students based on 

their talents, strengths and weaknesses to choose options. 

• Employers to better the welfare of print journalists in Nigeria to make it 

more attractive to mass communication students. 

• Students should be grounded in writing since most students have phobia 

for writing and this affects their decision to choose the print option. 

• Government should provide an insurance scheme for print journalist due 

to its risky nature. 

• Employment of lecturers and technologists who are specialized in print 

option. 

• Print journalists should be celebrated on television, this will encourage 

students. 

• Equipping the newspaper and magazine laboratories. 

 

DISCUSSION OF FINDINGS 

Data collected provided deep insight to the subject matter. Findings show that 

most students of mass communication were not aware of the career 

opportunities of their options of specialization before choosing them. The 

findings show that 59% of the respondents were not aware of the career 

opportunities of their options of specialization while 51.3% of the respondents 

tend to be regretting their choice since they admitted that if given another 

chance, they will make a different choice. 

The findings also show that there are more students who chose the broadcast 

option than those who chose the print option. Findings show that 64.1% chose 

broadcast option for media glamour, 12.8% for remuneration of broadcasters 

and 23.1% for job satisfaction. Findings also show that students run away from 

the print option for various reasons, 32.7% for low remuneration of print 

journalists in Nigeria, 19.2% for job-related risks, 9.6% for personality of print 

journalists in Nigeria and 38.5% for general preference of speaking to writing. 

The findings also show the perception of these students towards the print media 

in Nigeria. 21.8% of respondents perceive print journalism in Nigeria as being 

interesting and lucrative, 33.3% as being boring and risky, 44.9% as being a 

difficult terrain. 
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The findings also show that there is a great need for the department to guide the 

students in their choice of options. The findings also suggested ways forward 

based on the findings of the study.  

 

CONCLUSION 

Considering the available data, conclusion could be drawn that the HND II 

students of mass communication in Federal Polytechnic, Nekede, Owerri were 

not aware of the career opportunities of their options of specialization before 

choosing them. 

Also, based on the findings available to the researcher, students have various 

reasons for shying away from print journalism as an option of specialization. It 

is also obvious from the findings that students of mass communication see the 

print media as a negative, uninteresting, boring and a very difficult terrain to 

venture into. The researcher also suspected that the female dominance of the 

department may be a very major factor that has made the print option a no-go-

area for students. 

 

RECOMMENDATIONS 

Based on the conclusion drawn from this study, the following recommendations 

have been made: 

1. Departments of mass communication in Nigerian polytechnics should 

organize orientation programmes for prospective HND students before 

they choose their option of specialization. This will expose the students 

to the career opportunities available to the various options of 

specialization. 

2. In addition to orientation programmes, the department should engage 

some professionals probably lecturers in the department to guide and 

counsel the students. The students should have a one-on-one interaction 

with these counsellors, the counsellors should find out the strengths, 

weaknesses and talents of these students and then use these findings as a 

yardstick to advice the students on the option of specialization where 

they can do well. 

3. Employers of print journalists i.e. newspaper or magazine proprietors 

should better the welfare of print journalists in Nigeria to make it more 

attractive to mass communication students. 
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4. Government should grant the demand of the Nigerian Union of 

Journalists (NUJ) to provide an insurance scheme for print journalists 

due to its risky nature. This will go a long way in encouraging students. 

5. Efforts should be put in place from the primary schools to help students 

get grounded in the art of writing since most students have phobia for 

writing and this affects their decision to choose the print option. This will 

help to revive the passion and culture of reading and writing. 

6. Government should equip the newspaper and magazine laboratories of 

their polytechnics so that the print students can be engaged in useful 

practicals like the broadcast students. 

7. More print journalists should be celebrated on television; this will 

encourage students to go into print journalism as people love to be 

praised. 
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