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Abstract 

Social media is a computer-mediated technology that facilitates the 

creation and sharing of information, ideas, career interests and other forms 

of expression via virtual communities and networks and has become a 

common international trend which has spread its reach to almost every 

corner of the world. This research adopted descriptive and explanatory 

research design. It also employed the use of cross sectional survey method 

using survey questionnaires of independent variables of 400 students from 

the polytechnic using convenient sampling method. The data collected was 

analyzed using description means and regression via SPSS: However, this 

study was conducted in five-group experimental design to examine the use 

of social media for consumption and sharing of information content and its 

impact on their academic performance in Federal Polytechnic, Mubi 1). To 

determine the pattern and purpose of usage of social media among students. 

2). To determine a correlation between time spent on social media and 

students’ academic performance. 3). To determine the challenges of social 
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media to access or share academic materials. 4). To determine the best 

medium based on styles and nature of implementation of social media to 

enhance learning in the polytechnic. Thus considering the abnormal use of 

Social media platforms by students, it is expedient that tertiary institutions 

educate their students to positively use these platforms for educational 

purposes which will eventually result in a positive impact on their academic 

performance. 

 

Key terms: Social media; Internet; Academic performance; Information 

content; Nature of usage. 
 

 

Introduction 
Today’s students and educators live in 

the world of Facebook, Twitter, 

Wikipedia and YouTube. These and 

many other social networking and 

social media applications are part of 

the so-called Social Web (i.e., Web 

2.0), best characterized by the notions 

of social interaction, content 

sharing,and collective intelligence. In 

addition, today’s students, often 

referred to as digital natives (Prensky, 

2001), have spent most of their time 

on computers, game consoles, digital 

music players, video cameras, cell 

phones, as well as the Web itself being 

used to constant engagement and 

multitasking in their day-to-day 

activities, students needs a high level 

of social and creative engagement in 

learning. Traditional teaching 

approaches favouring passive content 

consumption, therefore, are no longer 

applicable and have to be substituted, 

or at least complemented, with highly 

interactive learning processes. 

Social networking has become a 

common international trend which has 

spread across almost every corner of 

the world. The Use of Social media 

sites have exploded and evolved into 

an online platform where people 

create content, share it, bookmark it 

and network at a prodigious rate. 

Because of its ease of use, speed and 

reach, social media is fast changing 

the public discourse in society and 

setting trends and agenda in topics that 

range from the environment and 

politics to technology and the 

entertainment industry (Asur and 

Huberman, 2010). 

The internet has created a platform for 

millions of computers at numerous 

sites in various countries, belonging to 
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thousands of businesses, governments, 

research institution, educational 

institutions and other organizations to 

link up with one another. It provides a 

very rich medium for information 

dissemination, exchange and 

collaborative interaction among individuals and computers without regards for 

geographical limitation of space (Ugwulebo and Okoro, 2016). 

 

Literature Review  

Recent advances in Information Technology (IT) have not only increased 

tremendously the ability to access, store and process information within the 

digital learning environment but also have brought significant changes in the 

concept, organisation, functioning and management of learning environment 

(Peyala, 2011). The IT revolution has facilitated the processes of searching, 

sharing and recovering information tertiary institutions; ICT improves the 

efficiency of organizational management processes and provides new ways of 

improving the capacity of response to its users (López, Peón, &Ordás, 2009). 

Use of ICT through social media applications can assist in creating, storing, 

transferring and using tacit and explicit knowledge (Okumus, 2013). 

Anunobi&Edoka (2010) have discussed how university Information technology 

system through the service of internet plays a pivotal role as an information 

providing system; it supports teaching, learning, and research with information 

materials of various types. 

The advanced and improved usage of social media platforms such as Facebook and 

whatsapp has become aworldwide phenomenon for quite some time. Though it all 

started has been a hobby for several computer literates individual has changed to 

become a social norm and existence-style for students around the world (Nicole, 

2007). According to Nicole (2007), students and teenagers have especially 

recognized these social media platforms to be able to contact their peers, share 

information, reinvent their personas and showcase their social live. 

Karpinski (2009) stated thatsocial media has a negative association with 

students’ academic performance which is much greater than the advantages 

derived through the use of social media platforms. People around the globe have 

been addicted to the internet which has given rise to more students using social 

media more often than before. Nalwa&Anand (2003) advised and recommended 

that those who are addicted users love to use the internet to set back their personal 
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and professional responsibilities in which the final outcome is poor academic 

performance. 

It was highlighted in the finding of Karpinski (2009) that social media platforms 

(Facebook, whatsapp etc) users usually devote lesser time to their studies has to 

compared to non users did and subsequently has lower GPAs. It was also 

mentioned by Karpinski, & Duberstein (2009), that among the major distraction 

of current generation that social media platform (such Facebook, Whatsapp etc.) 

remains a major distractions. According to Kubey, Lavin, and Barrows (2001), 

there is a correlation between academic performance and the dependency on 

social media platforms. 

Social platforms are mainly used by students for socializing activities rather 

than academic purpose (Oye, 2012). In addition (Oye, 2012) said that majority of 

students feel thatsocial platforms have positive impact on academic growth. 

Several studies have been carried out by different researchers to assess how the 

use of social media impact student academic performance. Choney, (2010), 

MehMood&Taswir, (2013), Kist (2008), Jacobsen &Forste, (2011), believe that 

the use of technology such as internet is one of the most important factors that 

can influence educational performance of students positively or negatively. It 

stated that many parents and guardians are worried that students now spend too 

much time on facebook and other social media sites and do not have enough 

time to study. 

Owusu-Acheaw,& Larson (2015) did a study to assess students’ use of social 

media and its effect on academic performance of tertiary institutions students in 

Ghana with a focus on Koforidua Polytechnic students. Questionnaire was used 

for collecting data. The study revealed that majority of the respondents had 

mobile phones which also had Internet facility on them and had knowledge of 

the existence of many media sites. The study further confirmed that most of the 

respondents visit their social media sites using their phones and spend between 

thirty minutes to three hours per day.  

Raut&Patil (2016) highlights how social media influenced education sector the 

study revealed various positive and negative impacts of social media on 

education of students. It also highlighted measure to minimize the negative 

impact of social media on students’ academic performances such as; moderating 

their access to social media sites, reducing the amount of time spent on social 

network sites. 



263  africascholarpublications@gmail.com                                                                               

 2019 

 
 

 

Objectives of the Study  

The main aim of this study is to examine the acceptance of social media and its 

impact on the student academic performance, a case study of Federal 

Polytechnic Mubi, Adamawa State Nigeria.However, the below objectives will 

be given prominence in this study: 

i. To determine the pattern and frequency of usage of social media among 

students 

ii. To examine the purpose of usage of social media to students’. 

iii. To determine a correlation between time spent on social media and 

students’ academic performance 

iv. To determine the challenges of social media to access or share academic 

materials 

v. To determine the best medium based on styles and nature of 

implementation of social media to enhance learning in the polytechnic. 

 

Methodology 

The sample for this study was drawn from the population of students in Federal 

Polytechnic Mubi, Adamawa state. 410 questionnaires are distributed by means 

of direct contacts which is face-to-face with the respondents in their lecture halls 

for effective feedback. The questionnaires is divided into three sections, section 

A demography of the respondents such as (age and level) while as section B and 

C contains the targeted questions to convey the entire enquiry.  Nonetheless, 

according to Saunders et al (2007), Likert scale is the utmost suitable rating to 

beused in designing the research questionnaires. A scale of 1-4 use to finger out 

respondent pact to questions enquired. This scale is best suitable since it gives 

respondents the assertion for strong pact or not. 

 

Validation and Reliability 

The face-validity and content validity of the instrument were verified, first by 

the researchers by ensuring that good simple and straight forward questions are 

formulated then by experts in the subject area. 

 

Results and Discussion 
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Data collected was analyzed with the aid of Statistical Package for Social 

Science (SPSS) using descriptive and inferential statistics in analyzing the 

objectives identified for this study. The results of the analyses are presented 

below. 

 

Table 1: Pattern of usage of Social media  

S/N Items Yes 

(Percentage 

(%)) 

No 

(Percentage 

(%)) 

No response. 

(Percentage (%)) 

1 Facebook 388 

(94.67%) 

14  

(3.42%)  

8 

(1.95%) 

2 Twitter 148 

(36.11%) 

136 

(33.18%) 

126 

(30.74%) 

3 WhatsApp 312 

(76.13%) 

36 

(8.78%) 

62 

(15.13%) 

4 YouTube 202 

(49.23%) 

128 

(31.23%) 

80 

(19.52%) 

5 Wikipedia 128 

(31.22%) 

140 

(34.15%) 

142 

(34.63%) 

6 LinkedIn 56 

(13.66%) 

222 

(54.15%) 

132 

(32.19%) 

7 Instagram 216 

(52.68%) 

76 

(18.54%) 

118 

(28.78%) 

8 Yahoo 176 

(42.93%) 

120 

(29.27%) 

114 

(27.80%) 

Source: Field work (2019). 

 

As shown in Table 1 above explains the different rank of student who uses 

various social media tools: for facebook 388(94.67%), Twitter 148(36.11%), 

Whatsapp 312(76.13%), YouTube 202 (49.23%), Wikipedia 128(31.22%), 

LinkedIn 56(13.66%), Instagram 216(52.68%) and Yahoo 176 (42.93%) 

respondent YES. 

For those that respondent No to the use of the social media tools are Facebook 

14(3.42%), Twitter 136(33.18%), Whatsapp 36(8.78%), YouTube 
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128(31.23%), Wikipedia 140( 34.15%), LinkedIn 222 (54.15%), Instagrams 

76(18.54%) and Yahoo 120(29.27%). 

While those with No response to the use of the social media tools are facebook 

8(1.95%), Twitter 126 (30.74%), Whatsapp 62(15.13%), YouTube 80(19.52%), 

Wikipedia 142(34.63%), LinkedIn 132(32.19%), Instagrams 118(28.78%) and 

Yahoo 114(27.80%). It can be deduced from this table that students’ embraces 

Facebook, Whatsapp, YouTube and Instagram more than other social media 

tools. 

 

Table 2: Accessibility and Mobility for social media for  

consumption of mainstream media content  

S/

N 

Items Strongly 

Agree 

Agree Disagree Strong 

Disagre

e 

1. To obtain 

mainstream media 

content anywhere 

134  

(32.68%) 

178 

(43.41% 

) 

56 

(13.66%) 

10  

(2.44%) 

2. To know what is 

going on in the 

society 

204 

(49.76%) 

138 

(33.66%

) 

12  

(2.93% ) 

12  

(2.93%) 

3. To obtain 

mainstream media 

content fastly 

136  

(33.17%) 

146 

(35.61%

) 

46  

(11.22%) 

14  

(3.41%) 

4. To build network 

with other audience 

146  

(35.61%) 

168 

(40.98%

) 

20  

(4.88%) 

22  

(5.37% 

) 

5. To share 

mainstream media 

content with friends, 

colleagues and 

family 

208  

(50.73% ) 

140   

( 34.15 ) 

18 

(4.39%) 

24  

(5.85%) 

Source: Field work (2019). 

 

Table 2analyse the percentage of accessibility and mobility for social media for 

consumption of mainstream media content by students.With regards To obtain 
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mainstream media content anywhere, 134(32.68%) strongly agree, 

178(43.41%) agreed, 56(13.66%) disagree and 10(2.44 %) strongly disagree. 

Thus the number of students who use it to know what is going on in the society, 

204 (49.76%) strongly agree, 138(33.66%) agreed, 12(2.93%) disagree and 

12(2.93%) strongly disagree while 136 (33.17%) of the respondents strongly 

agree to obtain mainstream media content vastly, 146 (35.61%) agreed, 

46(11.22%) disagree and 14(3.14%) strongly disagree.  

For those that use it to build network with other audience 146(35.61%) strongly 

agree, 168(40.98%) agreed, 20(4.88%) disagree and 22(5.37%) strongly 

disagree while those To share mainstream media content with friends, 

colleagues and family 208(50.73%) strongly agree, 140(34.15%) agreed, 18 

(4.39%) disagree and 24(5.85%) strongly disagree. 

This responses indicated that majority of the respondents 348(84.88%) combine 

agreed to using share mainstream media content with friends, colleagues and 

family. Again a majority of 342(83.42%) combine indicated they agree to used 

it know what is going on in the society. 

Table 3: Benefits of social media on academic performance 

S/N  Items Strongly 

Agree 

Agree Disagree Strong 

Disagree 

1. To obtain materials to 

complement my notes 

192  

(46.83%) 

130  

(31.71%) 

26  

(6.34%) 

14  

(3.41%) 

2. To enhance my 

understanding of topic 

discussed in class via 

class forums 

190  

(46.34% ) 

148  

(36.09%) 

28  

(6.83%) 

20  

(4.88%) 

3. Academic forums and 

discussion yield better 

results in my academic 

132  

(32.19%) 

116  

(28.29%) 

86 

(20.98%) 

28  

(6.83%) 

4. Its promote global 

sharing of knowledge 

168  

(40.98%) 

148  

(36.09%) 

22 

(5.37%) 

8  

(1.95%) 

5. It enhances learning 

environment 

142  

(36.63%) 

160 

(39.02%) 

18 

 (4.39%) 

14 

(3.41%) 

Source: Field work (2019). 
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Table 3 analyses the benefit of social media on academic performance: 

192(46.83%) strongly agree, 130(31.71%) agreed, 26(6.34%) disagree and 

14(3.41%) strongly disagree to obtain materials to complement my note.  

To enhance my understanding of topics discussed in class via class forum 190 

(46.34%) strongly agree, 148(36.09%) agreed, 28(6.83%) disagree and 20(4.88 

%) strongly disagree. 

Academic forum and discussion yield better results in my academic: 

132(32.19%) strongly agree, 116(28.29%) agreed, 86(20.98%) disagree and 

28(6.83 %) strongly disagree. 

Its promote global sharing of knowledge: 168(40.98%) strongly agree, 

148(36.09%) agreed, 22 (5.37%) disagree and 8(1.95 %) strongly disagree. 

It enhances learning environment: 142(36.63%) strongly agree, 160(39.02%) 

agreed, 18(4.39%) disagree and 14(3.41%) strongly disagree. In view of this, 

it is recorded that both medium (To enhance my understanding of topics 

discussed in class via class forum and to obtain materials to complement my 

note) have the highest percentage of agreed with 82.43% and 78.54% 

respectively.  

 

Table 4: Impacts of social media    

S/N  Items  Strongly 

Agree 

Agree Disagree Strong 

Disagree 

1. Time spent on social 

media greater than time 

spent on studies 

62   

(15.12%) 

84  

(20.49%) 

98  

(23.90%) 

110 

(26.83%) 

2. Time spent on my 

studies greater than 

time spent on social 

media 

172  

(41.95%) 

90  

(21.45%) 

72  

(17.56%) 

30 

 (7.32%) 

3. No improvement in my 

results since I became 

engaged in social media 

40  

(9.76 %) 

76 

 

(18.54%) 

112  

(27.32%) 

112 

(27.32%) 

4. No relationship 

between time spent on 

social media and 

academic performance. 

42 

(10.24%) 

130 

 

(31.71%) 

78 

 

(19.02%) 

52  

(12.68%) 
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Source: Field work (2019). 

 

Table 4 analyses the impact of social media namely: 62(15.12%) strongly agree, 

84(20.49%) agreed, 98 (23.90%) disagree and 110 (26.83 %) strongly disagree 

with Time spent on social media greater than time spent on studies.  

Time spent on my studies greater than time spent on social media 172(41.95%) 

strongly agree, 90(21.45%) agreed, 72 (17.56%) disagree and 30(7.32%) 

strongly disagree. 

No improvement in my results since I became engaged in social media: 40 

(9.76%) strongly agree, 76 (18.54%) agreed, 112(27.32%) disagree and 

112(27.32%) strongly disagree. 

No relationship between time spent on social media and academic 

performance.: 42(10.24%) strongly agree, 130 (31.71%) agreed, 78 (19.02%) 

disagree and 52 (12.68%) strongly disagree. In view of this, it is recorded that 

Time spent on my studies greater than time spent on social media 172(41.95%) 

than Time spent on social media greater than time spent on studies 62(15.12%) 

and No improvement in my results since I became engaged in social media is 

very low 40(9.76 %). 

 

Table 5: Challenges of use of social media 

S/N  Items  Strongly 

Agree 

Agree Disagree Strong 

Disagree 

1. Inadequate ICT 

infrastructure (Phones 

and bandwidth) 

84   

(20.49%) 

126  

(30.73%) 

106 

 

(25.85%) 

50  

(12.19%) 

2. Inadequate training on 

use of social media in 

learning 

96 

 (23.41%) 

102  

(24.88%) 

76  

(18.54%) 

34  

(8.29%) 

3. Modern learning 

environment is moving 

towards adopting the 

use of social media in 

learning 

130 

 (31.71%) 

 

124  

(30.24%) 

68  

(16.59%) 

20  

(4.88%) 
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4. I am addicted to social 

media and affect my 

academic. 

72 

 (17.56%) 

76  

(18.54%) 

136  

(33.17%) 

74  

(18.05%) 

Source: Field work (2019). 

 

Table 5 analyses the challenges of use of social media: Inadequate ICT 

infrastructure (Phones and bandwidth) 84(20.49%) strongly agree, 126(30.73%) 

agreed, 106(30.73%) disagree and 50(12.19%) strongly disagree while 

Inadequate training on use of social media in learning 96(23.41%) strongly 

agree, 102(24.88%) agreed, 76(18.54%) disagree and 34(8.29%) strongly 

disagree whileas Modern learning environment is moving towards adopting the 

use of social media in learning130(31.71) strongly agree, 124(30.24%) agreed, 

68(16.59%) disagree and 20(4.88%) strongly disagree and addicted to social 

media and affect my academic 72(17.456) strongly agree, 76(18.54%) agreed, 

136 (33.17%) disagree and 74(18.05%) strongly disagree and. it can be deduced 

from this table that Inadequate training on use of social media in learning and 

Inadequate ICT infrastructure (Phones and bandwidth) scores highest 96 

(23.41%) and 84(20.49) respectively and also shows that 130(31.71%) believe 

that Modern learning environment is moving towards adopting the use of social 

media in learning with need of training of student on use of social media. 

 

Discussion of Findings 

i. Past researchers have revealed usage of Social media in tertiary institutions 

of learning. In view of this, the findings of this study will be discussed in 

line with each of the objectives outlined. The first objective determines the 

pattern and usage of social media among student in the Polytechnic. 

However, it is noteworthy to mention that Facebook 388 (94.67%) and 

Whatsapp 312 (76.13%) recorded high percentage in acceptance of use of 

Social media and insignificant percentage use LinkedIn 56 (13.66%) and 

Wikipedia 128 (31.22%) decline to the use of social media. These findings 

have clearly shown that preference for Facebook and Whatsapp. 

ii. Secondly, the second objective was to determine the purpose of usage of 

Social media to students in the polytechnic. The findings revealed that 

208(50.73%) use it to share mainstream media content with friends, 
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colleagues and family and 204(49.76%) to know what is going on in the 

society represent the highest.  

iii. Thirdly, the third objectives determined the correlation between time spent 

on social media and student academic performance. These findings have 

clearly shown that Time spent on my studies greater than time spent on 

social media 172(41.95%) while Time spent on social media greater than 

time spent on studies 62(15.12%) and No improvement in my results since 

I became engaged in social media is very low 40(9.76 %). 

iv. Fourthly, the fourth objective was to determines the challenges of usage of 

Social media among students that Inadequate training on use of social 

media in learning and Inadequate ICT infrastructure (Phones and 

bandwidth) scores highest 96 (23.41%) and 84(20.49) respectively. 

v. Fifthly, the firth objective was determines the best medium on styles and 

nature of implementation of social media to enhance learning in the 

Polytechnic. The findings revealed Facebook 388(94.67%) and Whatsapp 

312(76.13%) have the highest percentage which indicate that the student 

prefer them most. 

 

Conclusion 

It is without doubt that social media is and will remain an important tool in 

human life as far communication is concerned. Today mankind is harvesting 

tremendously from its existence not only in mere communication point of view 

but also in most educational activities. Different forms of education including 

distance education has been widely patronized and facilitated to some degree 

through these social media networks. Acquiring information both locally and 

internationally from friends, lectures or experts is no longer a struggle as 

compared to the olden days and the internet is the ultimate master behind this 

success. “Social media is a useful servant but a dangerous master” and can also 

be “described as a two edge sword” and as such, users especially students must 

be alert about its dangers and be prudent in its utilization. It has been revealed 

in the findings of the study that, despite the benefits that students can harness 

from social media networks such as sharing of information, building 

relationship, partaking in group discussions from near and far among others, 

there is to some extent addiction and distraction of attention caused by the use 



271  africascholarpublications@gmail.com                                                                               

 2019 

 
 

of social media which could have serious consequences on the academic life of 

students. 

 

Recommendations 

In the light of this finding, the following recommendations are made towards 

bridging the gap and as well as improving the utilization of Social media in 

acquire learning and accessing course materials among students and staff in 

polytechnic at large. 

i. Seminars should be organized in the various schools or faculties to 

enlighten students more about the possible implications of social media 

usage on their academic performance. 

ii. Ensure training and re-training on both students and staff on how to access 

and utilize the social media devices subscribed to by the institution. 

iii. Students should make sure that they use these social networking sites 

judiciously to ensure that they do not become detrimental to their 

academics. 

iv. Lecturers can adopt new strategies by channeling assignments or 

discussions on social media platforms to help inculcate the habit of using 

these sites for academic work. 

v. Students must minimize the time they spend on social media to avoid being 

obsessed by these sites for unnecessary chatting. 

vi. Infrastructures such Phones, Computer, internet and adequate light 

(power) ought to be address to empower smooth and productive usage of 

Social media in the polytechnic. 
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